NSL TOWN CENTER



MAP 2 -STUDY AREA BOUNDARY

Town Center Study Area
City of North Salt Lake Boundary
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Walkable

« Urban trail system

« Active transportation/bike lanes

» Pedestrian-focused design

» Pedestrian comfort crossing Hwy 89
Gathering spaces

» Hatch Park expansion (2025)
Transit on Highway 89

« Stations @ Hwy 89/Center & Village Center
Redevelopment

» Architectural standards

* Market Study (ongoing)

» Traffic Circulation Study (2022)

« Freeway interchange (2028¢)
Public art and themed signage

« Branding & Wayfinding (2021)



TOWN CENTER MASTER PLAN
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Touchpoints are the interactions that exhibit the brand

» Human-scale, contemporary feel » Wide variety of material options » Wide variety of material options
identity of the area to residents, visitors, shoppers, and
potential investors, Examples include public spaces, » Forward facing » Ucr;ique look showcasing creativity and » Style can convey brand quickly
adventure

architecture, landscape, furnishings, public art, and signage. - . . . .
_ - B ) 2 » Specific elements connect to history » Can mix historic and modern features
Each touchpoint offers a positive way to impact the target » Clear connections between city & nature

audience and affects the way they feel about the North Salt » Durable materials » Durable materials

Lake Town Center. » Can mix historic and modern features

» Quality furnishings can create a
» Durable materials comfortable space for the public

» Clear architectural direction

A maodern architectural style with a comfortable feel will

foster a friendly atmosphere for both visitors and residents.
New construction should be built on a human scale and can
vary in building height, facade articulation, and materials in

Traditionai elements of public space can communicate a Furnishings can be simple, stong elements using stone,
connection to history. wood, and metal.

an effort to contribute to a welcoming environment.

Public space can utilize natural material and forms, or Using modern furnishings while also introducing diversity
focus on elements such as water and stone. in surface materials helps to communicate the modern
brand identity.

A fresh design and materials conveys the center’s brand
while promoting a friendly message.

Architecture can blend old and new: stone and timber
frame mixed with smart design and energy conservation.

A modern approach can give a clean and welcoming look Furnishings can also be used as opportunities for art.
to public spaces
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» Unigue in the local market

» Wide range of potential features

» Encourage color and creativity

» Connects to growing demographic

» Focus on materials and forms

» Broad representation from many groups

Traditional bronze sculptures can relay historical context
while conveying the brand essence.

|

Modern style murals can convey artistic elements without
being representational.

Temporary public art installations can create community
building events around art expression.
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» Clear connections between city & nature

» Unigue look showcasing creativity and
adventure

» Can mix historic and modern features

» Durable materials

» Clean, simple contemporary look

-

Storefront signage should use traditional materials and be
constructed at a pedestrian scale.

Welcoming wayfinding signage directs visitors in a clear

and simple manor.

STYLE GUIDE &
ADVERTISING MATERIALS

The primary use and application of the Town Center The secondary logo for the Town Center branding should
logo should use the graphic below. Presence of the be used when the primary logo is inappropriate. The

full text below the logo should be used in a majority of text around the circle element must be included. Color
applications. Color variations must stay within specified variations must stay within specified colors in this guide.

colors in this guide.

SALT
LAy {4

NORTH SALT LAKE

TOWN CENTER

Print ready files for signs are found in the folder
accompanying this document.
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TOWN CENTER FURNISHINGS

FIXTURE ARN W/
UPPER/LOVER BAR

Furnishings, like the architecture, can express brand for ] j

i PHOTOCELL 10 YR WARRANTY
the Town Center area. Type, frequency, and material of il il
furnishings can provide a comfortable place for the public
to lingerin the Town Center and set the tone for a place for HANG STRAIGHT PLUMBIZER
WITH PHOTOCELL RECEPTACL
LIGHT FIXTURE
VSLHCYSSPIE-8sL-121/277v

FIATURE ARM W/
18" INTERNAL TENDN

gathering.

Town Center furnishings should feel relatable. Having

familiar amenities, furnishings, and materials in public
facing spaces will contribute to the overall appeal. Modern Source: Landscape Forms

style furishings will create a welcoming environment and :
t 2 2 Parc Centre Chair

|

. ; . - PERT HIGSRS~4.5/HD-UTAH/NIRTH SALT LAKE"

will to promote the brand identity. Furnishings should be 20716’ STRAIGHT SHIOOTH STEEL 45° OD.
AREA BENEATH ELASTOMER

BASE & BASE PLATE 10 BE

i i COATED WITH ZINC OXIDE
of durable materials, with metal and wood accents when TR .

M
13 GUST FACTOR)

support a feeling of newness and growth. Furnishings that g

match the modern style of new construction in the area Color: Black

appropriate.
10'-8"

2 x 5 HANDHOLE LOCATED
BEHIND 2-PIECE BASE

Source: Landscape Forms

BASE BY MIUNTAIN STATES LIGHTING

HIGH DENSITY ELASTOMER DECTRATIVE
SE, DENSITY OF 7ILBS PER CUBIC FOOT

PAINTED (SPECIFY LOG0 COLIR)

MIDIFIED URETHANE COATING

BASE T BE AN AVERAGE OF 3/4 THICK Parkview Bench

Coler: Black

Source: Landscape Forms

DECORATIVE BASE DETAIL

Parc Centre Table

Color: Black

12" 30T CIRCLE
ANCHIR BOLTS: 3/4% x 18°

BASE PLATE DETAIL

DECORATIVE BASE DETA
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Source: Landscape Forms

Guide Bollard
g
Color: Black

Custom Tree Grate for NSL Town Center
Source: Landscape Forms
Key Bike Rack
Color: Black
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villag

T

Source: Landscape Forms
Chase Park Litter Bin

Color: Black




TOWN CENTER PUBLIC ART

> Unique in the local market
» Wide range of potential features
» Encourage color and creativity

for the » Connects to growing demographic

» Focus on materials and forms

» Broad representation m many groups

me

Within the

Mural [

but not

Connecting to one or two guideposts is recommended, and

should be required in the request for proposais.




Mural art can reference historic Town Center elements or tell Traditional bronze sculptures can relay historical context
stories unigue to North Sait Lake, while conveying the brand essence.

Sculptural art can feel historic and connect the history of With strong ties to the train network of the Wasatch Front,
train travel in the Town Center to the new branding. historic art can also feel experimental and contemporary.

[\ 1

TABLE MOUNTAIN, CAPE TOWN. SOUTH AFRICA.

Lavsenws wanne

Successful public art is engaging, and can be a simple Public art can also engage the user and invite them to
interpretation of every-day elements. interact with the piece.

Framing of natural features and views can also bring Murals can tell stories and bring awareness of important
engagement with public art in the Town Center. people in the history of the Town Center.

Bublic art can also successfully use the literary arts to tell Connecting art to nature and local history is encouraged. Iconic murals and signs can impact the Town Center brand. Connecting art to nature and local history is encouraged.
the unigque story of a place.
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Town Center Signage
« Gateway

 Trail

« Autfo
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' = Pedestrian

T(NCHTH

11| GATEWAY

12| PEDESTRIAN

8| PEDESTRIAN

23 | GATEWAY

24 | TRAIL

25 | TRAIL
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Anchor rods o per siuchul engineer.
Pravide femplate for casting anchors
Into concrete.

as per siuctrural engineer

A - front elevation

Gatfeway sign - elevation and plan detail

1ez

SPECIFICATIONS

Gateway sign with new fabricated metal sign
cabinet with primed and painfed finish and
clear coat.

1. SIGN CABINET: New fabricated aluminum
sign cabinet with primed and painted finish
and clear coated.

STRUCTURE: The sign support sfructure
including the interface with the footing/
foundation shall be designed by the
structural engineer in coordination with sign
Fabricator. Coordinate with Owner for final
location.

BASE: Raised pad at base. Provide
sub-grade concrete foundation as
required.

ANV LTVS HLYON

GRAFFITI COATING: Apply graffiti-resistant
coating to all exposed surfaces.

MESSAGES, MEASUREMENTS & LOCATION:
Sign fabricator to confim alt messages,
field verify all measurements, and
determine final sign location with Owner.
This information shall be included in the
shop drawings fo be submifted for review
and approval.

Fabricator's drawings shall include any
approved fabricator requirements.
Inspections will be required by the
registered design professional in
responsible charge.

3|

O Gateway sign - front graphic and perspective
nts
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NORTH SALT LAKE

TOWN CENTER

All five m will be the A “You are Here” sticker will be placed

on each map t
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