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TOURISM TAX ADVISORY BOARD 
MEETING MINUTES JULY 28, 2022

Tourism Director Kevin Lewis called the Meeting of the Tourism Tax Advisory Board of Washington County to order at 9:30 AM on Thursday, July 28, 2022, in the Upstairs Conference Room of the Administration Building, 197 East Tabernacle, St. George, UT. Those in attendance were: Tourism Tax Advisory Board: Dorothy Heers, Tracy Welsh, Brett Burgess, Rich Stehmeier, and Nate Wells. Others in attendance include, Commissioner Victor Iverson, Deputy County Attorney Steven Scott, Tourism Director Kevin Lewis, Tourism Staff members Sara Otto and Chad McWilliams.
 
WELCOME

Tourism Director Kevin Lewis welcomed all in attendance and determined that a quorum existed for voting on action items. 

CONSIDERATION OF MAY 26, 2022

MOTION:	Motion by Rich Stehmeier to Approve the May 26, 2022 Minutes. Motion seconded by Dorothy Heers and carried by a unanimous vote. 

DIRECTOR’S REPORT:

Mr. Lewis reported on the Transient Room Tax (TRT), hotel revenue, and visitation trends mentioning TRT is up ninety-three percent (93%) over 2019 numbers and nine percent (9%) up over 2021. Hotel occupancy is slightly down three percent (3%) over 2021. Zion National Park visitation is down six percent (6%) over 2021. Overall visitation is dispersing across the County and among various lodging options. Through May, short term rentals account for forty-seven percent (47%) of all TRT collections. 

The Springdale History Center was not approved to go into the Park and the project is on hold as there is not a location set for the Center. The project will come back before the TAB if and when it moves forward. 

CONSIDERATION OF FUNDING REQUESTS:

· IRONMAN 70.3 World Championship Bike Course improvements at Sand Hollow

Mr. Lewis explained that the IRONMAN would like a permanent route for the course. Doing so would free up Sand Hollow Road for local traffic and improve access to the beach and campgrounds. The estimate for the project is approximately $1.2 million dollars, however, the bid was not entirely accurate and will need to be reconfigured. The State Park is committed to contributing to the project and the portion being sought from the TAB is $600,000. 

MOTION:	Motion by Brett Burgess to Recommend $600,000 for the IRONMAN 70.3 World Championship Bike Course Improvements at Sand Hollow. Motion seconded by Tracy Welch and carried by a unanimous vote. 

· BMX Finals Sponsorship

Mr. Lewis reported that the Santa Clara BMX Park has become the number one (1) bike park in the State of Utah. The State finals will be held in September over the course of four (4) days along with a banquet for the participants. The BMX Park requested $30,000, but Tourism staff is recommending $10,500. 

MOTION:	Motion by Tracey Welch to Recommend $10,500 for the BMX Finals. Motion seconded by Rich Stehmeier and carried by a unanimous vote. 

· WTA Tour Sponsorship

Chad McWilliams reported on the Women’s Tennis Association Tour (WTA) that will be taking place in March 2023 over seven (7) days. Funding would be used for seating and court facilities at Bloomington Country Club and are seeking $25,000 each year for three (3).  

MOTION:	Motion by Brett Burgess to Recommend $25,000 per year for three (3) Years for the WTA Tour. Motion seconded by Nate Wells and carried by a unanimous vote. 

· Huntsman World Senior Games

Mr. Lewis reported that the Huntsman Senior Games has over 12,000 participants registered for the Games so far this year. A Friendship Festival will be added this year. They are seeking a $55,000 sponsorship along with $20,000 for track and field equipment for Utah Tech University. 

Marketing Manager Sara Otto explained clarified that the Greater Zion logo will be feautured on the hurdles purchased. 

MOTION:	Motion by Rich Stehmeier to Recommend $55,000 and an Additional $20,000 for Track and Field Equipment for the Huntsman World Senior Games. Motion seconded by Dorothy Heers and carried by a unanimous vote. 

UTAH TECH UNIVERSITY MARKETING REPORT

Ms. Otto reported that an estimated $1,711,706 marketing ad equivalency on the investment made to the Greater Zion Stadium. The Stadium upgrades are expected to be completed this fall as Division I sports will now be held at Utah Tech University. Athletic Marketing is valued at $105,000 annually and features a rotating banner ad on the athletics web page and web-stream broadcasts. The Human Performance Center is estimated to have brought in $18.6 million in economic impact. Greater Zion stadium cups will be available for marketing promotions at sporting events. 


MARKETING REPORT

Ms. Otto provided updates on “The Land of ____” campaign. There have been 40.8 million impressions through July 10th, 9.281 direct hotel bookings and $3.3 million in revenue. 

UPDATES FROM BOARD MEMBERS

Tracy Welch mentioned that it has been difficult to get quality employees. 

OTHER BUSINESS/ NEXT MEETING

The next meeting will be held September 22, 2022. 
Minutes prepared by Cheyenne Bentley 
[bookmark: _GoBack]Adjourned at 11:00 AM
