Animal Industry Brands Administration
State Fiscal Year 2022 As of 6/13/2022

FY 2022 Total Forecast | Under / (Over) | % Budget
Current Budget | Expenditures Budget Spent
[Personal Services $ 1,385,090 [ $ 1,368,389 | $ 16,701 | 98.79%
| FTEs (Includes overtime) 20.73 21.90 (1.17)

In-State Travel $ 88,500 | $ 75,349 [ $ 13,151 | 85.14%
Out-State Travel $ 2,000 $ 1,449 | $ 551 | 72.46%
Wireless Communication $ 10,069 | $ 10,923 | $ (854)

Credit Card Fees $ 42000 | $ 42,000 | $ -

Vehicles and Mileage $ 164,571 | $ 168,064 | $ (3,493)

Office Supplies $ 1,185 | $ 1,185 | $ (0)

Copying, Printing & Binding $ 14,724 | $ 14,724 | $ (0)

Uniforms & Personal Protective Gear $ 10,505 | $ 10,505 | $ (0)

Other Current Expenses $ 30,706 | $ 35,268 | $ (4,562)
TOTAL Current Expense $ 273,760 [ $ 282,670 [ $ (8,910)| 103.25%
TOTAL DP Expense $ 114,750 | $ 111,953 | $ 2,797 | 97.56%
TOTAL Pass-Through $ - $ - $ - 0%
TOTAL Capital Purchases $ - $ - $ - 0%

GRAND TOTAL $ 1,864,100 | $ 1,839,810 | $ 24,290 | 98.70%

[Remaining Brand Renewal Revenue for SFY 2023-2024 | $ 821,457 |




UTAH DEPARTMENT OF AGRICULTURE AND FOOD

4315 south 2700 west
TSOB South BLDG, Floor 2
Taylorsville, UT 84129-2128
(801) 982-2240 Information

All new
Brand Registrations,
will expire on
12/31/2025.

1. BRAND OR
EARMARK:

Instructions:

For Brands please place an X on the location of
the animal that you would like the brand
registered. Draw the brand image in the space
provided.

FEES:

New Brand or Earmark: $250.00 total for each
position

The Department of Agriculture and Food will
only refund $175.00 of the Registration fee if the
application is submitted in error or if the brand is

unable to be recorded.

2: APPLICATION

LIVESTOCK BRAND/EARMARK APPLICATION
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Please Draw Brand Below:

Earmark:E] cattle ] Sheep

Please describe brand &
if it will be a hot iron or
freeze brand or both:

County-Earmark District

I (we) hereby make applicationto record the brand or earmark as shown in #1 above, in the State of Utah as provided
in Title 4-24-201 of the UtahCode.
Name Address, City, State, Zip Phone 1 Signature
% cell |
Email:
2. cell
Email:
3. cell
Email:
4. cell
Email:
5. cel
Email: '

3. CERTIFICATION:

For Office Use Only

This certifies that the Brand or Earmark as shown in #1 is registered to the applicant as shown in #2 above.

Date

AG-801 06/2021

Recorder Fee

Classification: Public Record Retention: Permanent Archives #70-08-01



State of Utah Brand Registration Requirements

The brand must lend itself to common verbal description.

Brands must consist of capital print block letters (except G and
Q), numbers 2-9, or symbols such as slashes, diamonds, hearts,
arrows, mill irons, triangles, boxes, stars, quarter circles, bars and
crosses. NO lower case letters may be part of the brand.

Enclosed character brands - the inside character cannot touch the
outside character. Enclosed brands will not be approved if brand does
not allow for heat gaps.

Not to exceed 3 characters or symbols combined.

Brands that overlap will not be allowed but brands with characters or
symbols that combine or intersect with each other will be considered.
Brands with crossing of characters will not be allowed if heat gaps are
possible.

No high blotch potential. Freeze Irons get more leeway on design and
are designated "Freeze Iron Only" on the registration.

Brands that are identical or similar to brands already recorded cannot be
recorded. If a brand is found to be deceptively similar to an existing
brand, it is denied.

District Supervisors and Brand Inspectors will be consulted on
questionable brands in their areas.

Take into consideration when designing a brand, characters such as a
quarter circle can flatten out over time and look like a bar, rafters and
quarter circles can be confused as the same thing.



Electronic Brand Inspections Summary
December 2021 — June 30, 2022

HIGHLIGHTS

14,438 iPad brand inspections. Of those:
o 13,029 were Brand Inspections
o 1,266 were Travel Permits (Lifetimes, Yearly Travel)
o 143 were Pre-Sale Certificates

121,324 Head of Livestock inspected. Of those:
o 116,317 were Cattle
o 4,066 were Horses
o 211 were Elk
o 730 were Sheep

What types of inspections were completed? (Top 10)

Purpose #

Change of Ownership 3031

Change of Ownership, Leaving the state 2385

Slaughter 1918

Calf Pool / Producer 1617

Change of Ownership, Leaving the state, Slaughter 1183

Lifetime Travel Permit 1059

Change of Ownership, Slaughter 917
Leaving the state 882

Commuter or Grazing, Leaving the state 291
Calf Pool / Receiving Station 261

Which forms of Payment were used by our clients? Of those:
o 10,588 were paid by check
o 3,192 were paid by cash
o 634 were ‘released at no charge’
o 24 were Credit Card payments
NOTE: Credit card payments started in January 2022

Fee Totals in 2021
o Brand Inspection Fees: $452,356.65
o Beef Promotion: $256,145.5
o Predator Control: $46,087.25
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Type of Payment Total Fees # Inspections # Animals

released_at_no_ch.. 50 635 11,544
cash $77,393.45 3,206 8,540
creditcard $613 24 69

Grand total $689,000.1 14,496 121,474
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