


MEDIA STRATEGY/RATIONALE

Spot Television: LA, NY and San Francisco

* Daypart mix to include Early Morning News, Early Evening News, Prime Access,
Primetime, Sports, Late News, Late Fringe.

 Minimum 30% prime/sports
* 100% post guarantee
* 90% by daypart

PAC 12 Network Men’s Basketball
 California, Washington, Oregon, Nevada, Utah, Arizona, Colorado



MEDIA STRATEGY/RATIONALE

Out of Home

Airport video In Los Angeles (LAX), and New York (JFK) to reach frequent travelers
« JFK 2014 passengers 53,254,533 Avg. HHI $105,778
 LAX 2014 passengers 70,663,869 Avg. HHI $99,455

» Skiers are nearly twice as likely to be exposed to airport video (Index 176)

Las Vegas digital bulletin networks
» Arelatively inexpensive digital outdoor showing has proven to be effective for
Increasing awareness In the Las Vegas market.
» Supports So. Utah ski industry
* 30,324,990 Impressions
* Only a 3 hour drive from Vegas vs. a 7 1/2 hour drive to Tahoe
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MEDIA BUY SUMMARY
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TELEVISION BUY SUMMARY

New York

775 TRPS

Cost - $600,450
CPP -$774
SQAD Index - 37

Los Angeles

718 TRPS

Cost - $700,525
CPP - $976

Plus PAC 12
SQAD Index - 55

San Francisco

« 800 TRPS
 Cost-%$473,660
« CPP - $592
 Plus PAC 12

« SQAD Index - 46
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PROGRAM HIGHLIGHTS
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PROGRAM HIGHLIGHTS
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PAC-12 CONFERENCE

Oregon State Beavers
Utah Utes

Arizona Wildcats

USC Trojans

UCLA Bruins

Oregon Ducks

Stanford Cardinal
Colorado Buffaloes
Washington Huskies
California Golden Bears
Arizona State Sun Deuvils
Washington State Cougars

10



PAC 12 NETWORK

PAC 12 Men’s Basketball
In Game Feature
Sponsorship Feature
Sponsorship Billboards
Sports report

Pre-game show
Post-game show

Game encores
Sports ROS

355 spots
9,170,000 impressions A25-54
CPM S7.14
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ADDED VALUE SUMMARY



NEW YORK ADDED VALUE SUMMARY

20x Utah Vignettes $30,000
36x Time Bank $54,000
312x Dayparted Bonus spots $550,000
20x Nightlife Vignettes $36,800
15x Primetime Menu Boards $8,530
24x Ski Report 521,600
42x Video Postcards 516,800
4x News Segments $7,500
24x Early Morning Vignettes $7,500

20x :10 web drivers or snow Conditions 53,000

$735,730



LOS ANGELES ADDED VALUE SUMMARY

189x Bonus Spot Bank
100xTravel Pods

35x Web Drivers

10x Weather Integration

Eye on LA half hour program
84x Utah Vignettes

104x Dayparted Bonus spots
23X Nightlife Vignettes

4x Ski Report with UOT spot
Total

$215,000
$125,000
$20,000
$10,000
$135,000
$80,000
$165,000
$10,000
$5,000
$765,000
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SAN FRANCISCO ADDED VALUE SUMMARY

223x Dayparted Bonus spots $225,000
5 Minute Segment Bay Area Life $7,000
35x 60 Second Utah Vignettes $87,500
30x :10 Web Drivers $10,000
24x Video Postcards $12,000
30x Wake Up Vignettes $10,800

Total $352,300
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LAS VEGAS DIGITAL NETWORK
CONTINUE SNOW TOTAL MESSAGING

- Continue snow total messaging
- 21 boards over 5 weeks
- 30,324,990 impressions

UTAH JUST GOT

14

OF THE GREATEST

SNOW ON EARTH® /2

Find Your Greatest.com



LAS VEGAS DIGITAL BOARDS
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OUTDOOR ADDED VALUE

Net Rate Card Savings
Prestige Network JFK $185,000 $106,180 $78,820
Prestige Network LAX $204,000 $117,355 $86,645
Las Vegas Digitals -21 $93,312 $55,884 $37,428

bulletins 5 weeks

Total $482,312 $279,419 $202,893




BUDGET SUMMARY

Winter 2017

FY17
Recommendation

Broadcast/Cable
OOH
Digital

Total

$1,745,753
$279,419
$1,121,320

$3,147,329




Utah Office of Tourism - Winter 2016-17

September October November December January February
WCBS, WNYW 775
RABC, Kop % M
7 7
KABC, KCBS g 77
PAC 12 NET NA
San Francisco DMA #6 - -
KGO, KTVU, CSBA 815
Out of Home
LAX Prestige S
JFK Prestige R R
]
2016

New York $ 570,428 | $ 599,759
LA $ 665,499 | $ 692,678
San Francisco $ 449,977 | $ 158,545
PAC 12 Net $ 59,850 | NA
JFK Prestige $ 106,180 | $ 106,180
LAX Prestige $ 117,355 | $ 167,651
Las Vegas $ 55,884 | $ 55,884
Digital $ 1,121,320 | $ 883,596

$ 3,146,493 |9$ 2,664,293







