






























































































































Mulligans Investment Options for the City of South Jordan 

The Mulligans Golf and Games facility highest and best use feasibility analysis has been completed 
in order to determine which of the following options will result in the financially optimal scenario 
for the future of Mulligans subject site.  
 

 Scenario 1: Do nothing.  The City of South Jordan has the option of doing nothing at this 
time and letting the facilities fall into further disrepair which will potentially decrease 
market share.  This scenario does nothing to improve the “front door” to the City of South 
Jordan.   

 Scenario 2: Invest $2,200,000 into the currently deteriorating infrastructure.  While there 
are needed improvements to the existing facilities, simply conducting necessary repairs will 
not significantly enhance the experience at Mulligans or provide needed additional facilities.  
Also this will not improve the “front door” to the City of South Jordan. 

 Scenario 3/Plan A:  Create smaller scale improvements that include relocating the 
batting cages, adding 18 holes of miniature golf, renovating and expanding the clubhouse 
facility.  Also this scenario should enhance the appearance along South Jordan Road and 
the entrance to Mulligans.   

 Scenario 4/Plan B:  Create full scale renovations that include those improvements from 
Scenario 3, re-building of the golf courses and incorporating new features for the Jordan 
River Trailhead. 

 Scenario 5:  An option exists for the City of South Jordan to convert Mulligan’s and its 
related enterprise fund to a city sponsored regional park for the general public.  Park 
improvements could include a trailhead for river recreation, ball fields and other facilities.  
Under this option, Mulligans and all its related improvements would be eliminated including 
the golf course, driving range, miniature golf and other recreational facilities.  Depending 
on what improvements are included, this option could cost $3.0 -$7.0 million and possibly 
more. 

 Scenario 6: Another option would be to sell the Mulligans Golf and Games property for re-
development.  With 65 acres THK Associates, Inc. would estimate a market value of the 
property at approximately $20,000,000.  Re-development of the property should be 
consistent with the business park to the south.  The proceeds could be used to enhance 
other recreational facilities in South Jordan.   
   

Discounted Cash Flow Analyses 

Scenario 3/Plan A: The projected cash flow indicates that a renovated clubhouse and related 
facilities at Mulligans could support $5,281,367 in present value revenues, after allowing for a 1.2 
coverage ratio.  After issuance costs and reserves, actual funds for the construction and 
improvements will be $4,330,721.  With an allocation of administrative expenses from South 
Jordan to Mulligans the actual funds for the construction and improvements will be $2,099,992. 
 
Scenario 4/Plan B: The projected cash flow indicates that a renovated clubhouse and new golf 
facilities at Mulligans subject site could support $9,031,351 in present value.  After allowing for a 
1.2 coverage ratio and issuance cost, the actual funds for construction/improvements will be 
$7,405,708.  With an allocation of administrative expenses from South Jordan to Mulligans the 
actual funds for the construction and improvements will be $5,174,980. 
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EXECUTIVE SUMMARY 

Mulligans Golf and Games Surrounding Environs 

The purpose of this golf and entertainment highest-and-best-use market feasibility analysis has 
been to determine the demand potentials for various golf and entertainment features at the 
Mulligans golf and entertainment facility, which is located in South Jordan, Utah.  The demand 
potentials and competition have been studied to determine whether currently existing features 
should be upgraded or non-existing features should be added.  An assessment of demand 
potentials and the competition for public golf rounds, miniature golf rounds, batting cage usage 
and driving range usage has been undertaken for currently existing facilities.  Furthermore, THK 
Associates has also determined the related potential of the adjacent Jordan River and Jordan 
River Trailhead to support an on-site/Mulligan’s retailer which could provide additional services 
like bicycle sale rentals and service, kayak and canoe rentals.  

The Mulligans subject site is approximately 65.3-acres and is located within Salt Lake County, 
which is a part of the greater Davis, Salt Lake, Summit, Utah, Wasatch, and Weber Six-County 
Salt Lake City regional market area (pg. 11 & 12).  The Mulligans subject site is located 
approximately 14.5 miles directly south of downtown Salt Lake City in the Salt Lake Valley.  The 
Salt Lake Valley is at an elevation of 4,300 feet, encompasses approximately 500 square miles, 
and has nearly 360 degree views of the surrounding Mountains.  The Mulligans subject site is 
approximately 6.5 miles west of the O’Sullivans Peak foothills, which reach an elevation of 
11,300 feet.  These foothills are a part of the greater Wasatch Mountain Range that stretches 
160 miles to Idaho and reaches an elevation of 11,900 feet.  Several Ski resorts in the Wasatch 
Mountain Range like Brighton, Solitude, Alta, and Snowbird are all located within 17.5 miles of 
the Mulligans subject site.  Mulligans subject site is located 21.0 miles southeast of the Great 
Salt Lake which covers an area of 1,700 square miles, and 14.0 miles north of Utah Lake which 
covers an area of 150 square miles.  

Mulligans subject site is located on the eastern edge of the City of South Jordan, in Utah where 
there is substantial support for entertainment facilities like Mulligans Golf and Games (pg. 13) 
Immediately south of Mulligans across South Jordan Parkway is 1.7 million square feet of office 
space and approximately 8,500 office workers at the River Park Corporate Center (pg. 104). 
Less than a mile east, across I-15 is the South Town Center Mall which has 1.3 million square 
feet of retail space and 150 stores, including REI which leases over 20,000 square feet and 
promotes an active outdoor lifestyle.  Approximately 15,600 people live within two miles north 
and south of the Mulligans subject site between 1300 W and I-25.  The South Jordan River 
Trailhead and River flank the eastern edge of the Mulligans subject site and connects Utah Lake 
to the Great Salt Lake at a distance of over 50 miles.  Near the Mulligans subject site, the 
trailhead has approximately 225 daily weekday users, 350 daily weekend users and greater 
numbers realized during holidays.  The Jordan River Trailhead is helping to bring office workers, 
retail shoppers, households, and outdoor enthusiasts right past Mulligans, enthusiasts that are 
already interested in the active lifestyle that Mulligans is promoting (pg. 104).  Furthermore, 
Mulligans subject site is located 2,500 feet west of the intersection of Interstate 15 and South 
Jordan Parkway in the northwest quadrant.  The Mulligans subject site is in a unique position to 
capture a substantial number of customers from the 170,285 vehicles passing along I-15 and 
the 39,950 vehicles passing along South Jordan Parkway at the point of intersection each day.  
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  Six-County Demand 
 

 The Mulligans subject site is located in the larger Six-County Salt Lake City regional 
market area that is currently experiencing strong growth (pg. 11). 

 The Six-County market area has a population base of 2,319,471 people living in 728,829 
households, of which approximately 1,484,539 people are employed (pg. 52). 

 The Six-County market area has been growingly historically since 1980 by 26,732 jobs 
and this has fueled annual population growth of 33,500 people in 10,550 households. In 
the last five years annual employment growth has accelerated to an average of over 
39,335 new jobs per year (pg. 19 & 36). 

 The Six-County market areas largest private sector job growth is projected to occur 
within the professional and technical services, health care and social assistance, and 
finance and insurance industries over the next decade (pg. 28). 

 This Six-County region is projected to grow by 30,866 new jobs, 39,840 people, and 
11,813 households annually on average over the next decade (pg. 52). 

 Since 1980, the Six-County market area has averaged annually the construction of 
11,621 residential units, including 8,682 single-family and 2,938 multi-family units (pg. 
42-45). 

 The Six-County market areas five to 14 year old age group is projected to  increase by 
0.4%, while the 14 to 18 year old age group is projected to increase by 1.5% annually 
on average over the 2016 to 2025 time period (pg. 56). 
 
 

  Salt Lake County Demand 
 

 The Salt Lake County submarket makes up the immediate environs of the Mulligans 
subject site and has also experienced tremendous growth (pg. 12). 

 Salt Lake County currently has a population base of 1,100,370 people, living in 365,396 
households, and 827,494 employed people (pg. 53). 

 Salt Lake County has been growing historically since 1980 by 13,984 jobs and this has 
fueled annual population growth of 13,750 people in 4,583 households. In the last five 
years, Salt Lake County region’s employment growth has accelerated to 20,641 average 
annual new jobs per year (pg. 20 & 36). 

 Salt Lake County’s largest private sector job growth is projected to occur within the 
professional and technical services, finance and insurance, and administrative and waste 
services industries over the next decade (pg. 29). 

 Salt Lake County is projected grow by 17,647 new jobs, 16,630 people, and 5,094 
households annually on average over the next decade (pg. 53). 

 Since 1980, Salt Lake County has averaged annually the construction of 5,123 
residential units, including 3,481 single-family and 1,642 multi-family units (pg. 42-45). 

 Salt Lake County’s five to 14 year old age group is projected to increase by 1.7%, while 
the 14 to 18 year old age group is projected to increase by 1.6% annually on average 
over the 2016 to 2025 time period (pg. 56). 
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Golf Demand 

The Primary Trade Area (PTA) for golf participation for Mulligans subject site encompasses the 
greater part of Salt Lake City, South Salt Lake City, West Valley City, Taylorsville, Murray, 
Holladay, West Jordan, Midvale, Cottonwood Heights, Sandy, Riverton, Draper and South 
Jordan (pg. 55).  A majority of these areas have been very active in recent years with 
significant increases in population and households, resulting in substantial residential housing 
construction activity which in turn is the driving factor for entertainment facility participation 
(pg. 38).   
 

 The Mulligans Primary Trade Area (PTA) for golf currently has a permanent population 
of 1,076,190 people living in 356,228 households (pg. 59 & 60). 

 Since 1990 the Mulligans PTA has added an average of 14,804 people and 4,896 
households annually, and over the last five years, the Mulligans PTA has added an 
average of 14,008 people and 4,503 households annually (pg. 60). 

 The Mulligans PTA is projected to grow annually by 16,570 people and 5,060 households 
over the 2016 to 2025 time period (pg. 60). 

 The Mulligans PTA has 39,223 serious golfers who golf eight or more times annually and 
78,315 occasional golfers who golf less than eight times annually, for a total that is 
projected to grow from 117,538 golfers in 2016 to 131,473 in 2025 (pg. 66).  

 The Mulligans golfers play an average of 15.9 18-hole equivalent rounds annually on 
average, and this figure is projected to grow to 16.0 by 2025.   
 

The Mulligans Golf PTA is currently experiencing a demand for 1,386,212 total 18-hole 
equivalent golf rounds. There is a demand for 66,746 18-hole equivalent golf rounds for public 
par 3 and executive golf courses (pg. 70). Of the 29 golf courses in the Mulligans PTA, five are 
public 9-hole executive or par 3 golf courses and two of those five public 9-hole executive and 
par 3 courses are located at the Mulligans subject site (pg. 72).  Mulligans subject site is 
projected to therefore capture 25% of the annual market demand for public executive and par 
3 golf rounds, or approximately 16,687 rounds. Currently Mulligans is achieving 12,500 18-hole 
equivalent rounds, for a demand shortfall of 4,187 rounds.  If Mulligans Golf and Games were 
improved and upgraded, it is projected that the site could capture 35% of the executive and par 
3 market demands, or 23,361 18-hole equivalent rounds annually (pg. 80).  Based on a capacity 
of 30,000 18-hole equivalent rounds at Mulligans Golf and Games, this demand to capacity ratio 
under the “As-Improved” scenario establishes a course utilization of 77.9% (pg. 82).  This 
utilization rate is projected to grow to 95.8% in 2025 based on PTA population growth.  The 
course utilization is a determination of Mulligans two golf courses ability to utilize or reach their 
full capacity of rounds.   
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Alternative Recreation and Entertainment Demand 

 
The PTA for miniature golf, batting cage, driving range, bicycle and kayak entertainment 
features at Mulligans subject site is slightly smaller than the golf course PTA because 
participants to the former do not travel as far (pg. 87). In the entertainment demand analysis 
section the potentials for driving range bucket sales, miniature golf rounds, and batting cage 
usage among existing facilities was projected. Furthermore, the potential for bicycle and kayak 
demand from incorporating the adjacent Jordan River and Jordan River Trailhead into Mulligans 
Golf and Games was also considered.  
 

 Based on maintaining current driving range operations and a 5.5% capture rate, the 
number of driving range practice plays at Mulligans subject site is projected to increase 
from 57,987 in 2016 to 64,862 in 2025. (pg. 84). 

 Based on expanding from 36 to 54 hole and a 25% capture rate, the 18-hole equivalent 
miniature golf round demand at Mulligans subject site is projected to increase from 
95,880 in 2016 to 112,676 in 2025. This will create a miniature golf utilization rate that 
increases from 79.9% to 93.9% over this same time period (pg. 91). 

 Based on maintaining current batting cage operations and a 25% capture rate, the 
batting cage plays at Mulligans subject site are projected to increase from 61,745 in 
2016 to 70,176 in 2025. This will create a batting cage play utilization rate that 
increases from 68.6% to 78.0% over this same time period (pg. 100). 

 Based on integrating the Jordan River Trailhead with the Mulligans subject site and a 
7.47% participation rate, the volume of potential bicycle users that move past the site 
are projected to increase from 198,983 in 2016 to 233,842 in 2025 (pg. 105). 

 Based on integrating the Jordan River Trailhead with the Mulligans subject site and a 
1.67% participation rate, the volume of potential kayak users that float past the site are 
projected to increase from 3,707 in 2016 to 4,357 in 2025 (pg. 105). 
 

Mulligans Investment Options for the City of South Jordan 

 
The Mulligans Golf and Games facility highest and best use feasibility analysis has been 
completed in order to determine which of the following options will result in the financially 
optimal scenario for the future of Mulligans subject site.  
 

 Scenario 1: Do nothing.  The City of South Jordan has the option of doing nothing at 
this time and letting the facilities fall into further disrepair which will potentially decrease 
market share.  This scenario does nothing to improve the “front door” to the City of 
South Jordan.   

 Scenario 2: Invest $2,200,000 into the currently deteriorating infrastructure.  While 
there are needed improvements to the existing facilities, simply conducting necessary 
repairs will not significantly enhance the experience at Mulligans or provide needed 
additional facilities.  Also this will not improve the “front door” to the City of South 
Jordan. 

 Scenario 3/Plan A:  Create smaller scale improvements that include relocating the 
batting cages, adding 18 holes of miniature golf, renovating and expanding the 
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clubhouse facility.  Also this scenario should enhance the appearance along South 
Jordan Road and the entrance to Mulligans.   

 Scenario 4/Plan B:  Create full scale renovations that include those improvements 
from Scenario 3, re-building of the golf courses and incorporating new features for the 
Jordan River Trailhead. 

 Scenario 5:  An option exists for the City of South Jordan to convert Mulligan’s and its 
related enterprise fund to a city sponsored regional park for the general public.  Park 
improvements could include a trailhead for river recreation, ball fields and other 
facilities.  Under this option, Mulligans and all its related improvements would be 
eliminated including the golf course, driving range, miniature golf and other recreational 
facilities.  Depending on what improvements are included, this option could cost $3.0 -
$7.0 million and possibly more. 

 Scenario 6: Another option would be to sell the Mulligans Golf and Games property for 
re-development.  With 65 acres THK Associates, Inc. would estimate a market value of 
the property at approximately $20,000,000.  Re-development of the property should be 
consistent with the business park to the south.  The proceeds could be used to enhance 
other recreational facilities in South Jordan.   
   

Discounted Cash Flow Analyses 

 
Scenario 3/Plan A: The projected cash flow indicates that a renovated clubhouse and related 
facilities at Mulligans could support $5,281,367 in present value revenues, after allowing for a 
1.2 coverage ratio.  After issuance costs and reserves, actual funds for the construction and 
improvements will be $4,330,721.  With an allocation of administrative expenses from South 
Jordan to Mulligans the actual funds for the construction and improvements will be $2,099,992. 
 
Scenario 4/Plan B: The projected cash flow indicates that a renovated clubhouse and new 
golf facilities at Mulligans subject site could support $9,031,351 in present value.  After allowing 
for a 1.2 coverage ratio and issuance cost, the actual funds for construction/improvements will 
be $7,405,708.  With an allocation of administrative expenses from South Jordan to Mulligans 
the actual funds for the construction and improvements will be $5,174,980. 
 

Private Third Party Management or Other Public Ownership Options for Mulligans 

 
THK has observed a variety of options utilized by communities to involve private third party 
management companies in the operation of community owned golf courses and related 
recreational facilities.  Management options available to a community may include: 

1. A community can hire a private management company to operate their golf course and 
recreational facilities including the food and beverage operations.  The community has a 
high level of control and a stable financial return. The community also has quality 
assurance and shorter term contracts, specialists can be hired.  Under this approach, the 
management company is paid a fixed fee or percent of revenue.  The community 
benefits from potential lower or no negative operating expenses and it reduces 
employees and related costs.  The management company is responsible for 
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maintenance, but the community is responsible for capital improvements.  It requires 
more community involvement and it minimizes private investment and entails greatest 
level of community financial risk.

2. Often times, communities enter into a lease for the food and beverage operations with a 
concessionaire that is responsible for all food and beverage related activities.  The short 
term lease rate to the community can be a fixed annual rate or a percent of the annual 
gross revenue or net income.  Sometimes the lease can be expanded to handle other 
operations including the golf course, driving range and miniature golf facilities.  
Maintenance standards can be established by the community and often times 
maintenance employees are on the community payroll with community benefits.  Leases 
can minimize political influence in setting fees, policies and procedures.  Under some 
scenarios, the community is responsible for capital improvements and under other 
scenarios the concessionaire or lessor is responsible for capital improvements, which 
brings private capital into the project.  The benefit of leasing to a private third party is it 
eliminates the negative cash flow and guarantees a fixed income to the community.  It 
may minimize operational and quality control and financial upside.  It also eliminates 
some community employees, their salaries and benefits.  The negative is that lessors or 
concessionaires may not reinvest net operating income in maintenance and capital 
improvements and the improvements may not be maintained to City standards. 

3. Sometimes communities enter into a long term lease with a private company for a 
period of 20 years or longer.  The annual lease rate may be tied to gross revenue or net 
income and the employees, operations maintenance and capital improvements become 
the responsibility of the lessor.  Under this scenario, the community eliminates all 
negative cash flows, reduces employees and has a guaranteed income.  It is unlikely 
that any company is going to be willing to undertake a long term lease at Mulligans 
because of the $2.2 million of deferred maintenance and the possibility that an 
investment of $4.2 million to $7.5 million may be needed to in insure the competitive 
status of Mulligans. 

4. Finally, the opportunity may present itself for the operation of Mulligan’s to be taken 
over by another public agency such as the county, a regional recreation district or some 
other entity through a purchase or land swap.  Mulligan’s occurs at the front door to the 
City of South Jordan and the 65 acre site is an extremely strategic and valuable piece of 
real estate.  It is unlikely that another public or private entity would understand the 
importance and value of Mulligans.  This site and its improvements should set the whole 
tone for the quality of life available in South Jordan and it should project a sense of 
arrival that you are entering a special place, the City of South Jordan.  For this reason, 
the City of South Jordan should control what improvements occur and are maintained at 
Mulligans. 
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I. INTRODUCTION 

The purpose of this golf and entertainment highest-and-best-use market feasibility analysis has 
been to determine the demand potentials for various entertainment features at the 
approximately 65.3-acre Mulligans subject site, which is located in South Jordan, Utah.  These 
entertainment features include a 9-hole executive and a 9-hole par 3 golf course, 36-holes of 
miniature golf, batting cages, a driving range, as well as potential bicycle and kayak rentals.  In 
order to determine the entertainment highest-and-best-use market feasibility of the 
approximately 65.3-acre Mulligans subject site, THK Associates has undertaken the following 
research:  

 Prepared an aggregated economic base analysis of the Six-County Salt Lake City regional 
market that includes Davis, Salt Lake, Summit, Utah, Wasatch, and Weber counties.  

 Prepared an economic base analysis of Salt Lake County, where the Mulligans subject site is 
located.  

 Profiled the Six-County market and Salt Lake County submarket by historical and projected 
population, household and employment growth 

 Compiled data on major employers, per capita personal income, age demographics, housing 
characteristics, single-family and multi-family housing permit data and other relevant statistics.  

 Interviewed key persons and researched recent publications related to the economic growth, 
outlook and entertainment features of the Mulligans subject site and surrounding environs.  

 Determined a primary trade area (PTA) from which a majority of golf course demand is 
projected to derive from. 

 Examined employment, population and household growth, along with other key demographic 
data and growth potentials within the Mulligans PTA. 

 Profiled participation rates and number of residents by gender, age and golf persuasion in order 
to determine the number of potential golf participants in the Mulligans PTA. 

 Determined the number of golf rounds by gender, age and golf persuasion in order to 
determine the total 18-hole equivalent golf rounds demanded in the PTA from 2016 to 2025. 

 Established the 18-hole equivalent golf round demand for public facilities using secondary 
support and capture rates for par 3 and executive courses in the PTA. 

 Profiled all public, private, semi-private and daily fee golf courses in the PTA by facility, 
amenities, driving range characteristics, membership pricing and monthly dues, average annual 
rounds played, date of construction, green fees, number of holes, etc.  

 Utilized the 18-hole equivalent average annual rounds by course type in order to determine 
course equivalency and total holes for all municipal courses.  
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 Determined “As-Is” and “As-Improved” golf capture rate for Mulligans subject site based on 
competitors and current play at Mulligans in order to determine annual demand surplus/shortfall 
at Mulligans subject site. 

 Projected “As-Is” and “As-Improved” course utilization at Mulligans subject site from 2016 to 
2025 based on Mulligans subject site demand and capacity. 

 Utilized participation rates, play frequency and captures rates in the Mulligans PTA for driving 
range usage in order to determine the projected number of practice plays at Mulligans subject 
site from 2016 to 2025.  

 Created an inventory of entertainment facilities in the Mulligans PTA that have miniature golf, 
batting cages, skating rinks and go karting, along with their dollar usage rates, hours of 
operation, year built, building size, amenities and other relevant factors. (Driving range facilities 
are included in the golf course inventory). 

 Determined miniature golf round demand for the Mulligans PTA, and determined the miniature 
golf round demand and utilization rate for the Mulligans subject site from 2016 to 2025. 

 Determined batting cage play demand for the Mulligans PTA, and determined the batting cage 
play demand and utilization rate for the Mulligans subject site from 2016 to 2025. 

 Established additional demand and made recommendations for incorporating the Jordan River 
Trailhead and accompanying alternative uses like bicycle and kayak rentals into the Mulligans 
subject site.   

 Summarized several basic and alternative marketing recommendations in order to increase the 
number of general patrons to the Mulligans subject site.  

 Created a Discounted Cash Flow Analysis of the Mulligans subject site in order to determine 
“As-Is” and “As-Improved” annual facility revenue sources, expenses, annual net operating 
income and the present value of operations. 

 



 

 Mulligans                                                                                   

                   

 

 

 

 

 

 

 

 

 

 

 

 

II. SITE DESCRIPTION 



SITE DESCRIPTION 

 Mulligans                                                                                  4 

                   

 

II. SITE DESCRIPTION 

A. SITE DESCRIPTION 

The Mulligans subject site is approximately 65.3-acres and is located within Salt Lake County, 
which is a part of the greater Davis, Salt Lake, Summit, Utah, Wasatch, and Weber Six-County 
Salt Lake City regional market area. The location of the Mulligans subject site with respect to 
the surrounding environs is shown below in Figure-1 through Figure-4.  The Mulligans subject 
site is located approximately 14.5 miles directly south of downtown Salt Lake City in an area 
referred to as the Salt Lake Valley. The Salt Lake Valley is at an elevation of 4,300 feet, 
encompasses approximately 500 square miles, and has nearly 360 degree views of surrounding 
Mountains. The Mulligans subject site is approximately 6.5 miles west of the O’Sullivans Peak 
foothills, which reach an elevation of 11,300 feet. These foothills are a part of the greater 
Wasatch Mountain Range that stretches 160 miles to Idaho and has an elevation reaching 
altitudes of 11,900 feet. Several Ski resorts in the Wasatch Mountain Range like Brighton, 
Solitude, Alta, and Snowbird are all located within 17.5 miles of the Mulligans subject site. 
Mulligans subject site is located 21.0 miles southeast of the Great Salt Lake which covers an 
area of 1,700 square miles, and 14.0 miles due north of Utah Lake which covers an area of 150 
square miles.  

Mulligans subject site is located on the eastern edge of the City of South Jordan, as shown in 
Figure-3. Mulligans subject site is located 2,600 feet west of the intersection of Interstate 15 
and South Jordan Parkway in the northwest quadrant. The Mulligans subject site is in a unique 
position to capture a substantial number of customers from the 170,285 vehicles passing along 
I-15 and the 39,950 vehicles passing along South Jordan Parkway at the point of intersection 
each day.  The South Jordan River Trailhead and River are adjacent at the eastern edge of the 
Mulligans subject site and connects Utah Lake to the Great Salt Lake at a distance of over 50 
miles.  The trailhead has approximately 225 users on the weekdays and 350 users on the 
weekends with much greater numbers realized during holidays according to the counter 1.6 
miles north of the Mulligans subject site at West 9400 South.    

In 1991 the first application for a driving range, miniature golf and batting cage facility was 
submitted by Mulligans Golf and Games. In 1992 the par 3 Meadow Golf Course at Mulligans 
was built. In 1995 an application for additional acreage eventually lead to the Executive Ridge 
Golf Course at Mulligans being built in 1997. Acquisition of the Mulligans property by the City of 
South Jordan was about having control of an important piece of property to perpetuate open 
space.  The Mulligans subject site was purchased in 2004 by the City of South Jordan with a 
$12,500,000 bond.  
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Mulligans Golf and Games is ripe with a varietal of amenities to attract a large number of public 
users. Mulligans is home to a driving range with 36 ground level open tee boxes and 38 
elevated open tee boxes, with the latter having heated stalls beneath. Of the 20 golf courses in 
the larger Mulligans environs, only Mulligans and one other golf course have heated driving 
range bays. Furthermore, Mulligans has 8 batting cages, 36 miniature golf holes, golf lessons, 
golf leagues, company and private outings. Mulligans Golf and Games has added foot golf in 
recent years, which has grown in popularity from 1,710 rounds in 2014 to 4,323 rounds in 
2015. The amenities are located on the southern side of the Mulligans subject site off of South 
Jordan Parkway near the parking lot and entrance, while the golf course extends to the north.  

Clubhouse Exterior 
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Interior Clubhouse 
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Interior Clubhouse 

 

Driving Range 
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Driving Range 

 

Miniature Golf 
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Miniature Golf 

 

 

Batting Cages 

 



SITE DESCRIPTION 

 Mulligans                                                                                  10 

                   

 

Maintenance Area 
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 SIX-COUNTY MAP OF MULLIGANS SUBJECT SITE Figure 1-
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 SALT LAKE COUNTY MAP OF MULLIGANS SUBJECT SITE Figure 2-
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 CITY DISTRICT MAP OF MULLIGANS SUBJECT SITE Figure 3-
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 PARCEL MAP OF MULLIGANS SUBJECT SITE Figure 4-
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 AERIAL MAP OF MULLIGANS SUBJECT SITE Figure 5-
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 HIGH-DEFINITION MAP OF MULLIGANS SUBJECT SITE Figure 6-
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III. ECONOMIC BASE ANALYSIS 

A. HISTORICAL EMPLOYMENT GROWTH 

Employment trends are prime indicators of the economic growth of an area. Increases in 
employment spur population and household expansion and generate growth for most sectors of 
the local economy, largely dictating the rate at which it will expand. This section looks at the 
area’s various historical employment figures by industry and projects their course over the next 
decade. Table III-1 on the next page shows historical employment growth since 1980 in the 
Six-County market area, defined as Davis, Salt Lake, Summit, Utah, Wasatch and Weber 
counties. Total employment has grown from 548,935 in 1980 to 1,484,539 in 2015 – an annual 
increase of 26,732 jobs. Since 2011, the Six-County market has added 39,335 new jobs 
annually on average, and 39,949 annually on average since 2013.  

Table III-2 shows historical employment growth for Salt Lake County. Since 1980, Salt Lake 
County has added an annual average of 13,984 jobs. More recently, since 2011, Salt Lake 
County has added an annual average of 20,641 jobs, for a 2.7% average annual growth rate. 
Ever since 2012, employment levels have continued to exceed the former high mark in 2007 
and appear poised to continue this trend for the next several years. In 2007, Salt Lake County 
had a total employment base of 761,839 workers. In 2008, 2009 and 2010 Salt Lake County 
lost 36,868 employees in total. This trend was short lived, and in 2011 employment grew by 
19,960 employees, and since 2013 Salt Lake County has added 19,479 new jobs annually. 
Employment Graphs for the Six-County and Salt Lake County market areas follow Table III-2. 
Over the last 35 years Salt Lake County has decreased from 61.4% to 55.7% of the total Six-
County market areas total employment. 

The Standard Industrial Classification (SIC) index for reporting employment by industry was 
replaced in 2001 by the North American Industry Classification System (NAICS). The new 
system allows the government an improved method of tracking economic statistics. 
Employment by industry is tracked for the Six-County and Salt Lake County market areas in 
Table III-3 and III-4, respectively. Over the past decade, the Six-County Market area has 
experienced growth in almost every employment sector, as shown in Table III-3; only the 
Utilities and the Construction industries have seen declines. The greatest number of private 
sector jobs in the Six-County market area are found in the Retail Trade industry (155,015 jobs), 
Health Care and Social Assistance (125,779 jobs), and Professional and Technical Services 
(119,199 jobs). Together, these three sectors account for 399,993 jobs in the Six-County area, 
or 26.9% of total farm and non-farm employment. Table III-3 shows that in the past three 
years, these industries have added an annual average of 12,448 jobs – 31.2% of the Six-County 
growth over this aforementioned period of time. In Salt Lake County, the greatest number of 
private sector jobs are found in the Retail industry (80,758 jobs), Finance and Insurance 
(69,835 jobs), and Professional and Technical Services (68,113 jobs). Together, these three 
sectors account for 218,706 jobs in Salt Lake County, or 26.4% of total farm and non-farm 
employment. Table III-4 shows that in the past three years, these industries have added an 
annual average of 6,234 jobs, or approximately 32.0% of total job growth over this 
aforementioned period of time. Employment data by industry and year is graphed following 
Table III-4. 
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Year Numerical Percent

1980 548,935 - -

1981 555,362 6,427 1.2%

1982 564,343 8,981 1.6%

1983 575,939 11,596 2.1%

1984 611,787 35,848 6.2%

1985 636,445 24,658 4.0%

1986 650,114 13,669 2.1%

1987 674,655 24,541 3.8%

1988 703,854 29,199 4.3%

1989 729,726 25,872 3.7%

1990 764,105 34,379 4.7%

1991 783,180 19,075 2.5%

1992 796,568 13,388 1.7%

1993 836,268 39,700 5.0%

1994 894,673 58,405 7.0%

1995 935,008 40,335 4.5%

1996 990,568 55,560 5.9%

1997 1,032,214 41,646 4.2%

1998 1,064,200 31,986 3.1%

1999 1,086,249 22,049 2.1%

2000 1,120,517 34,268 3.2%

2001 1,125,718 5,201 0.5%

2002 1,125,297 -421 0.0%

2003 1,130,052 4,755 0.4%

2004 1,167,962 37,910 3.4%

2005 1,216,880 48,918 4.2%

2006 1,276,714 59,834 4.9%

2007 1,344,259 67,545 5.3%

2008 1,347,660 3,401 0.3%

2009 1,304,229 -43,431 -3.2%

2010 1,287,127 -17,102 -1.3%

2011 1,327,197 40,070 3.1%

2012 1,362,792 35,595 2.7%

2013 1,404,641 41,849 3.1%

2014 1,440,825 36,184 2.6%

2015 1,484,539 43,714 3.0%

Annual Change

1980-2015 26,732                       2.9%

2006-2015 23,092                       1.7%

2011-2015 39,335                       2.8%

2013-2015 39,949                       2.8%

*2015 is annualized from BLS.gov after September 2015

Table III-1: Six-County Salt Lake City Employment, 1980-2015

Source: Bureau of Economic Analysis, and THK Associates, Inc.

Total Employment

Annual Change
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Percent of

Year Numerical Percent Six-County

1980 338,057 - -

1981 340,957 2,900 0.9% 61%

1982 347,345 6,388 1.9% 62%

1983 354,978 7,633 2.2% 62%

1984 376,152 21,174 6.0% 61%

1985 390,554 14,402 3.8% 61%

1986 396,747 6,193 1.6% 61%

1987 411,435 14,688 3.7% 61%

1988 425,583 14,148 3.4% 60%

1989 438,631 13,048 3.1% 60%

1990 457,414 18,783 4.3% 60%

1991 468,400 10,986 2.4% 60%

1992 476,966 8,566 1.8% 60%

1993 505,591 28,625 6.0% 60%

1994 534,632 29,041 5.7% 60%

1995 558,314 23,682 4.4% 60%

1996 588,704 30,390 5.4% 59%

1997 610,863 22,159 3.8% 59%

1998 630,599 19,736 3.2% 59%

1999 640,806 10,207 1.6% 59%

2000 660,766 19,960 3.1% 59%

2001 660,049 -717 -0.1% 59%

2002 653,587 -6,462 -1.0% 58%

2003 651,951 -1,636 -0.3% 58%

2004 666,492 14,541 2.2% 57%

2005 693,320 26,828 4.0% 57%

2006 725,796 32,476 4.7% 57%

2007 761,839 36,043 5.0% 57%

2008 760,590 -1,249 -0.2% 56%

2009 733,626 -26,964 -3.5% 56%

2010 724,971 -8,655 -1.2% 56%

2011 744,931 19,960 2.8% 56%

2012 765,563 20,632 2.8% 56%

2013 788,536 22,973 3.0% 56%

2014 806,352 17,816 2.3% 56%

2015 827,494 21,142 2.6% 56%

Annual Change

1980-2015 13,984                       2.6%

2006-2015 11,300                       1.5%

2011-2015 20,641                       2.7%

2013-2015 19,479                       2.4%

*2015 is a annualized from BLS.gov after September 2015

Source: Bureau of Economic Analysis, and THK Associates, Inc.

Table III-2: Salt Lake County Employment, 1980-2015

Total Employment

Annual Change
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Industry 1970 1980 1985 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000

Farm 6,912 6,829 6,825 6,721 6,309 6,359 6,645 6,561 6,224 6,349 6,563 6,486 6,642 6,722

Nonfarm 354,218 542,106 629,620 757,384 776,871 790,209 829,623 888,112 928,784 984,219 1,025,651 1,057,714 1,079,607 1,113,795

Agricultural Services, Forestry, & Fisheries 902 2,404 3,945 4,089 4,388 4,493 4,961 6,149 5,951 6,627 7,211 6,852 7,574 8,012

Mining, Oil & Gas 8,797 7,730 3,759 3,564 3,961 4,186 4,263 4,289 4,101 3,812 3,881 3,759 3,799 3,832

Construction 15,536 32,858 37,202 34,821 38,128 41,589 46,061 55,647 60,608 65,716 70,314 73,564 76,075 75,675

Manufacturing 46,329 74,064 78,001 86,813 86,549 86,603 89,253 94,901 100,396 105,391 107,239 107,920 107,359 106,714

Transportation & Utilities 21,669 30,604 33,563 38,786 38,888 39,462 42,391 44,761 46,062 49,042 51,009 53,902 55,078 56,443

Wholesale Trade 20,141 32,010 33,748 38,945 40,634 40,843 40,543 42,341 45,018 47,486 47,859 49,516 50,007 51,006

Retail Trade 56,699 89,213 104,826 126,744 129,438 135,738 140,763 155,274 162,728 171,990 178,807 181,760 183,598 184,872

Finance, Insurance, Real Estate 26,491 44,751 50,396 61,341 61,050 57,832 66,541 71,896 82,176 90,463 95,832 103,809 106,206 113,891

Services 67,331 121,214 164,047 229,167 238,728 241,510 255,850 274,499 280,954 300,053 315,212 324,670 335,052 353,394

Government 90,323 107,258 120,133 133,114 135,107 137,953 138,997 138,355 140,790 143,639 148,287 151,962 154,859 159,956

Total Employment 361,130 548,935 636,445 764,105 783,180 796,568 836,268 894,673 935,008 990,568 1,032,214 1,064,200 1,086,249 1,120,517

Sector Average Annual Change

Industry Code 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 10 Yr 5 Yr 3 Yr

Farm 6,715 6,364 6,307 6,085 6,033 5,920 6,093 6,213 6,259 6,443 6,489 6,487 6,718 6,596 6,678 84 47 -20

Nonfarm 1,119,003 1,118,933 1,123,745 1,161,877 1,210,847 1,270,794 1,338,166 1,341,447 1,297,970 1,280,684 1,320,708 1,356,305 1,397,923 1,434,229 1,477,861 23,007 39,288 39,969

   Forestry, fishing, and related activities 11 973 1,200 1,085 1,225 1,302 1,270 1,455 1,574 1,280 1,450 1,412 1,563 1,528 1,604 1,800 59 97 136

   Mining 21 3,477 3,043 3,067 3,006 3,359 3,755 4,621 5,087 4,517 4,879 5,525 7,325 7,005 6,850 7,201 383 419 98

   Utilities 22 2,641 2,406 2,293 2,300 2,327 2,408 2,450 2,488 2,429 2,385 2,334 2,349 2,273 2,313 2,313 -11 -5 20

   Construction 23 76,315 72,206 72,835 77,039 85,581 98,024 106,057 94,527 78,313 71,828 71,669 75,198 79,031 83,675 86,428 -1,288 3,690 3,699

   Manufacturing 31-33 101,202 93,767 91,918 94,228 95,622 99,370 104,472 102,541 93,375 91,979 95,031 98,137 100,383 102,138 104,075 523 2,261 1,846

   Wholesale trade 42 41,531 40,566 40,121 41,524 43,993 45,302 46,918 47,599 45,241 43,972 46,170 47,252 47,629 48,075 48,780 386 652 575

   Retail Trade 44-45 127,673 128,589 129,093 132,560 136,219 141,028 147,753 147,589 141,650 136,907 138,931 143,458 148,112 151,335 155,015 1,554 4,021 3,451

   Transportation and warehousing 48-49 39,525 38,031 36,669 37,631 38,939 40,525 42,384 42,029 39,524 38,338 40,099 41,607 42,491 43,707 44,717 466 1,154 1,113

   Information 51 33,551 30,297 30,057 30,830 33,354 33,881 31,851 32,091 30,896 30,551 31,029 32,852 34,276 35,165 36,145 252 1,279 935

   Finance and insurance 52 70,750 71,710 72,277 73,021 75,342 78,925 89,066 95,663 101,527 93,040 101,028 100,092 102,231 103,450 106,882 3,106 1,464 2,326

   Real estate and rental and leasing 53 43,455 45,058 47,999 53,308 61,294 67,205 74,977 72,849 69,236 69,946 71,071 70,306 72,998 73,723 75,704 944 1,158 1,353

   Professional and technical services 54 69,943 69,710 71,691 75,031 78,640 84,908 91,503 94,877 93,151 93,189 96,314 100,407 107,595 112,621 119,199 3,810 5,721 5,802

   Management of companies and enterprises 55 18,150 18,667 17,795 18,010 18,739 19,404 20,213 21,396 20,295 18,074 19,393 20,119 20,575 21,351 21,949 283 639 687

   Administrative and waste services 56 67,468 65,654 65,711 71,104 74,899 80,310 84,518 80,001 72,994 75,793 79,458 82,708 87,208 89,876 93,210 1,433 3,438 3,001

   Educational services 61 28,997 30,965 30,743 32,681 34,982 37,563 39,564 41,240 42,720 44,492 45,509 46,707 48,467 50,261 53,052 1,721 1,886 2,293

   Health care and social assistance 62 82,221 84,626 87,633 90,253 92,841 96,255 101,066 105,411 107,951 110,355 112,776 115,314 119,388 121,482 125,779 3,280 3,251 3,195

   Arts, entertainment, and recreation 71 23,336 24,184 23,043 23,835 24,939 26,166 27,785 28,399 28,408 28,544 29,431 30,806 31,072 31,916 32,751 732 830 839

   Accommodation and food services 2000-2010 67,280 69,193 69,365 70,614 71,923 74,338 77,245 79,493 76,768 76,482 78,972 81,524 85,432 88,269 91,483 1,905 3,128 3,025

   Other services, except public administration 81 57,672 61,209 61,294 62,640 63,327 65,087 67,436 67,754 66,535 65,066 67,096 69,488 70,731 73,485 75,474 1,154 2,095 2,372

  Government and government enterprises 90 162,843 167,852 169,056 171,037 173,225 175,070 176,832 178,839 181,160 183,414 187,460 189,093 189,498 192,933 195,904 2,315 2,111 3,203

Total Employment 1,125,718 1,125,297 1,130,052 1,167,962 1,216,880 1,276,714 1,344,259 1,347,660 1,304,229 1,287,127 1,327,197 1,362,792 1,404,641 1,440,825 1,484,539 23,092 39,335 39,949

Source: Bureau of Economic Analysis and THK Associates, Inc.

Table III-3: Six-County Salt Lake City Employment by Industry, 1980-2015
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Industry 1970 1980 1985 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000

Farm 1,441 1,164 1,105 1,039 956 946 938 878 798 768 746 761 798 827

Nonfarm 215,600 336,893 389,449 456,375 467,444 476,020 504,653 533,754 557,516 587,936 610,117 629,838 640,008 659,939

Agricultural Services, Forestry, & Fisheries 568 1,404 2,338 2,126 2,283 2,270 2,482 3,187 2,901 3,225 3,541 3,447 3,778 4,092

Mining, Oil & Gas 7,799 6,392 3,020 3,194 3,496 3,708 3,767 3,680 3,491 3,286 3,298 3,186 3,281 3,332

Construction 10,174 20,573 23,393 21,383 22,922 24,119 26,596 32,345 34,146 37,113 39,823 41,178 42,515 42,184

Manufacturing 28,862 47,133 49,223 52,320 51,903 51,513 52,727 54,563 56,906 58,701 58,875 59,725 60,470 59,271

Transportation & Utilities 15,618 23,404 25,996 30,320 30,486 31,812 34,546 36,443 37,551 39,740 41,435 43,919 44,382 45,513

Wholesale Trade 17,525 25,695 27,638 29,093 29,993 30,845 30,593 31,660 33,525 35,154 35,616 36,564 36,469 37,387

Retail Trade 36,360 55,844 65,102 74,566 75,511 78,578 81,467 90,212 94,620 98,829 101,652 102,610 102,949 103,482

Finance, Insurance, Real Estate 19,220 30,989 36,638 43,745 43,954 41,632 47,836 50,050 57,218 62,045 64,370 69,801 69,560 74,148

Services 40,695 72,407 97,302 133,101 138,434 140,547 152,164 157,966 161,539 171,327 180,635 185,724 191,519 203,474

Government 38,779 53,052 58,799 66,527 68,462 70,996 72,475 73,648 75,619 78,516 80,872 83,684 85,085 87,056

Total Employment 217,041 338,057 390,554 457,414 468,400 476,966 505,591 534,632 558,314 588,704 610,863 630,599 640,806 660,766

Sector Average Annual Change

Industry Code 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 10 Yr 5 Yr 3 Yr

Farm 843 822 761 696 648 594 579 611 634 671 695 712 738 723 732 15 9 -3

Nonfarm 659,206 652,765 651,190 665,796 692,672 725,202 761,260 759,979 732,992 724,300 744,236 764,851 787,798 805,629 826,761 11,284 20,631 19,482

   Forestry, fishing, and related activities 11 264 327 288 345 329 331 371 383 366 294 346 348 327 334 332 0 -4 2

   Mining 21 2,796 2,375 2,335 2,232 2,477 2,819 3,437 3,831 3,273 3,522 4,111 5,273 4,963 4,655 4,758 215 162 -103

   Utilities 22 1,956 1,720 1,602 1,581 1,579 1,621 1,632 1,655 1,638 1,623 1,571 1,574 1,516 1,542 1,536 -9 -9 10

   Construction 23 42,081 38,854 39,069 40,293 44,256 50,556 53,714 49,348 41,660 38,899 38,464 39,322 39,720 41,008 41,383 -1,019 730 832

   Manufacturing 31-33 55,233 51,804 50,885 52,000 52,901 55,260 58,019 57,112 52,503 52,126 53,242 54,602 54,956 55,081 55,466 23 556 255

   Wholesale trade 42 30,195 29,630 28,939 29,708 31,080 31,789 33,027 33,314 31,488 30,691 32,533 33,494 33,137 32,925 32,976 132 111 -81

   Retail Trade 44-45 70,801 71,001 71,175 73,234 75,091 77,322 80,560 78,587 74,998 72,998 72,822 75,827 78,351 79,377 80,758 382 1,984 1,204

   Transportation and warehousing 48-49 29,496 27,942 26,655 27,132 28,571 29,460 30,948 30,841 28,539 27,585 29,147 30,339 31,259 31,826 32,498 338 838 620

   Information 51 21,311 19,018 18,279 18,222 19,434 20,088 18,412 18,559 17,774 17,444 17,572 18,788 19,348 19,581 19,845 -27 568 249

   Finance and insurance 52 50,200 50,210 50,163 49,388 50,902 53,271 58,976 61,766 64,199 59,586 64,216 63,893 66,229 67,490 69,835 1,840 1,405 1,803

   Real estate and rental and leasing 53 24,576 25,816 27,215 29,561 34,066 37,446 41,740 38,641 36,508 36,550 37,339 37,038 37,855 38,296 38,982 171 411 564

   Professional and technical services 54 42,906 42,053 42,990 44,021 46,430 50,789 54,152 56,071 54,034 53,690 54,895 57,626 61,658 64,589 68,113 1,925 3,304 3,227

   Management of companies and enterprises 55 14,882 14,526 13,967 13,846 14,477 14,866 15,601 15,695 14,802 14,126 14,942 15,507 15,890 16,277 16,633 196 423 371

   Administrative and waste services 56 44,943 42,390 42,281 44,536 46,976 50,125 52,778 49,336 45,035 47,111 49,702 51,306 54,337 56,319 58,462 926 2,190 2,063

   Educational services 61 10,514 11,243 11,493 12,638 13,467 13,997 14,502 16,245 17,421 18,533 19,209 19,781 21,496 22,337 23,935 1,104 1,182 1,220

   Health care and social assistance 62 46,848 48,118 49,481 50,739 52,386 53,742 56,798 59,311 60,907 61,949 62,550 63,590 65,460 65,972 67,709 1,552 1,290 1,124

   Arts, entertainment, and recreation 71 11,598 12,592 11,263 11,392 11,918 12,570 13,457 13,833 13,757 13,504 13,640 14,122 14,420 14,890 15,337 307 424 458

   Accommodation and food services 72 39,119 40,529 39,933 40,294 40,650 41,779 43,341 44,066 42,650 42,450 43,496 44,990 47,351 48,806 50,510 970 1,754 1,580

   Other services, except public administration 81 31,803 33,591 33,106 33,476 33,619 34,315 35,616 35,988 35,055 34,184 35,090 36,430 37,293 38,846 39,925 623 1,209 1,316

  Government and government enterprises 90 87,684 89,026 90,071 91,158 92,063 93,056 94,179 95,397 96,385 97,435 99,349 101,001 102,232 105,478 107,768 1,635 2,105 2,768

Total Employment 660,049 653,587 651,951 666,492 693,320 725,796 761,839 760,590 733,626 724,971 744,931 765,563 788,536 806,352 827,494 11,300 20,641 19,479

Source: Bureau of Economic Analysis and THK Associates, Inc.

Table III-4: Salt Lake County Employment by Industry, 1980-2015
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B. PROJECTED EMPLOYMENT GROWTH 

As shown in Table III-5A, the Six-County market area is projected to add, on average, 
approximately 30,866 jobs per year over the 2016 to 2025 time period. The sectors with the 
highest projected growth by number of jobs are the Professional and Technical Services 
industry (5,688 jobs per year), Health Care and Social Assistance (3,085 jobs per year), and 
Finance and Insurance (2,489 jobs per year), accounting for 11,262 jobs annually on average or 
36.5% of the total projected annual average Six-County employment growth. 

In Table III-5B, THK Associates has projected job growth for Salt Lake County, which is 
expected to add approximately 17,647 jobs annually on average from 2016 to 2025. Industry 
sectors that are projected to experience the greatest growth by number of jobs over the next 
ten years are the Professional and Technical Services industry (3,383 jobs per year), Finance 
and Insurance (1,988 jobs per year), and Administrative and Waste Services (1,859 jobs per 
year), accounting for 7,230 jobs annually on average or 41.0% of the total projected Salt Lake 
County employment growth. This illustrates that Salt Lake County is more reliant on the 
Administrative and Waste Services industry and less reliant on the Health Care and Social 
Services industry than the Six-County market area is. The Professional and Technical Services 
and Finance and Insurance industries are projected to realize strong growth for both market 
areas. Historical and projected Six-County and Salt Lake County employment are graphed 
following Table III-6. 

Table III-5C shows the largest employers in Salt Lake City. The three largest employers by 
number of employees include Intermountain Health Care, The University of Utah, and The 
Church of Jesus Christ of Latter-Day Saints, which in total account for approximately 50,000 
employees according to Shawn Beus, the Economic Development Manager of Community and 
Economic Development at Salt Lake City Corporation. In total the eight largest employers in Salt 
Lake City account for a total of 76,500 jobs, or 9.2% of the total current 827,494 employees in 
Salt Lake County in 2015.  

Within the surrounding environs of the Mulligans subject site and the Salt Lake Valley area, 
there are numerous economic stimulators and industries. These economic stimulators include 
educational facilities like the University of Utah, Westminster College, Western Governors 
University, Salt Lake Community College, as well as Utah Valley University and Brigham Young 
University further south. Health care facilities include the Jordan Valley Medical Center, Riverton 
Hospital, Lone Peak Hospital, and Alta View Hospital. Major shopping centers include Gardner 
Village, Valley Fair Mall, Brickyard Plaza, Fashion Place Mall, Trolley Square Shopping Center, 
South Towne Shopping Center, The Gateway, and City Creek Center.  
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Average

Annual

Industry 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 Change

Farm 6,678 6,723 6,769 6,814 6,860 6,907 6,953 7,000 7,048 7,095 7,143 47

Nonfarm 1,477,861 1,505,352 1,533,464 1,562,211 1,591,611 1,621,681 1,652,439 1,683,903 1,716,093 1,749,027 1,782,726 30,819

   Forestry, fishing, and related activities 1,800 1,825 1,851 1,877 1,903 1,930 1,957 1,984 2,012 2,040 2,068 27

   Mining 7,201 7,416 7,638 7,866 8,101 8,344 8,593 8,850 9,115 9,387 9,668 250

   Utilities 2,313 2,311 2,308 2,305 2,303 2,300 2,297 2,295 2,292 2,289 2,286 -3

   Construction 86,428 88,105 89,814 91,557 93,333 95,144 96,990 98,871 100,789 102,745 104,738 1,848

   Manufacturing 104,075 105,122 106,180 107,249 108,328 109,419 110,520 111,632 112,756 113,891 115,037 1,102

   Wholesale trade 48,780 49,114 49,450 49,789 50,129 50,473 50,818 51,166 51,516 51,869 52,224 346

   Retail Trade 155,015 157,235 159,487 161,771 164,088 166,438 168,822 171,239 173,692 176,180 178,703 2,385

   Transportation and warehousing 44,717 45,342 45,976 46,619 47,271 47,932 48,602 49,281 49,970 50,669 51,378 671

   Information 36,145 36,682 37,227 37,779 38,340 38,909 39,487 40,073 40,668 41,272 41,884 578

   Finance and insurance 106,882 109,123 111,410 113,745 116,130 118,564 121,049 123,587 126,177 128,822 131,522 2,489

   Real estate and rental and leasing 75,704 76,981 78,278 79,598 80,940 82,305 83,692 85,103 86,538 87,997 89,481 1,389

   Professional and technical services 119,199 123,869 128,722 133,766 139,007 144,453 150,113 155,994 162,106 168,458 175,058 5,688

   Management of companies and enterprises 21,949 22,314 22,684 23,061 23,443 23,832 24,228 24,630 25,039 25,455 25,877 396

   Administrative and waste services 93,210 95,410 97,661 99,966 102,325 104,740 107,211 109,741 112,331 114,982 117,695 2,476

   Educational services 53,052 54,706 56,411 58,169 59,982 61,851 63,779 65,767 67,817 69,930 72,110 1,934

   Health care and social assistance 125,779 128,542 131,366 134,252 137,201 140,215 143,295 146,443 149,660 152,948 156,307 3,085

   Arts, entertainment, and recreation 32,751 33,330 33,919 34,518 35,128 35,749 36,381 37,024 37,679 38,345 39,023 633

   Accommodation and food services 91,483 93,677 95,924 98,224 100,580 102,992 105,462 107,992 110,582 113,234 115,949 2,475

   Other services, except public administration 75,474 76,740 78,027 79,335 80,666 82,018 83,394 84,792 86,214 87,660 89,130 1,377

  Government and government enterprises 195,904 197,511 199,132 200,766 202,414 204,075 205,749 207,438 209,140 210,856 212,587 1,675

Total employment 1,484,539 1,512,076 1,540,232 1,569,025 1,598,471 1,628,588 1,659,392 1,690,904 1,723,141 1,756,122 1,789,869 17,187

Job growth/(losses) -- 27,537 28,157 28,793 29,446 30,116 30,805 31,511 32,237 32,982 33,747 30,866

Job growth rate -- 1.9% 1.9% 1.9% 1.9% 1.9% 1.9% 1.9% 1.9% 1.9% 1.9%

636

Table III-5A: Six-County Salt Lake City Employment Projected, 2016-2025

Source: BEA, BLS, and THK Associates, Inc.   
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Average

Annual

Industry 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 Change

Farm 732 738 744 750 756 762 768 774 781 787 793 6

Nonfarm 826,761 842,201 858,044 874,302 890,991 908,123 925,713 943,777 962,330 981,389 1,000,970 17,641

   Forestry, fishing, and related activities 332 331 330 330 329 328 328 327 326 326 325 -1

   Mining 4,758 4,830 4,904 4,979 5,055 5,132 5,210 5,289 5,370 5,452 5,535 78

   Utilities 1,536 1,534 1,532 1,530 1,527 1,525 1,523 1,521 1,519 1,517 1,515 -2

   Construction 41,383 41,598 41,813 42,030 42,247 42,466 42,686 42,907 43,130 43,353 43,578 220

   Manufacturing 55,466 55,660 55,854 56,050 56,245 56,442 56,639 56,838 57,036 57,236 57,436 197

   Wholesale trade 32,976 32,969 32,962 32,955 32,948 32,941 32,934 32,928 32,921 32,914 32,907 -7

   Retail Trade 80,758 81,695 82,643 83,602 84,572 85,553 86,546 87,550 88,566 89,594 90,633 993

   Transportation and warehousing 32,498 32,969 33,447 33,932 34,424 34,923 35,429 35,942 36,463 36,992 37,528 507

   Information 19,845 20,015 20,186 20,359 20,533 20,709 20,886 21,065 21,245 21,427 21,610 177

   Finance and insurance 69,835 71,588 73,385 75,227 77,115 79,051 81,035 83,069 85,154 87,291 89,482 1,988

   Real estate and rental and leasing 38,982 39,450 39,924 40,403 40,888 41,379 41,875 42,378 42,887 43,402 43,923 497

   Professional and technical services 68,113 70,872 73,743 76,730 79,839 83,073 86,438 89,940 93,583 97,374 101,319 3,383

   Management of companies and enterprises 16,633 16,883 17,138 17,396 17,658 17,924 18,195 18,469 18,747 19,030 19,316 270

   Administrative and waste services 58,462 60,080 61,742 63,451 65,207 67,011 68,865 70,771 72,729 74,742 76,810 1,859

   Educational services 23,935 25,222 26,577 28,005 29,510 31,096 32,767 34,528 36,383 38,338 40,399 1,686

   Health care and social assistance 67,709 68,964 70,243 71,545 72,872 74,223 75,600 77,001 78,429 79,883 81,365 1,378

   Arts, entertainment, and recreation 15,337 15,665 16,001 16,343 16,693 17,051 17,416 17,788 18,169 18,558 18,956 366

   Accommodation and food services 50,510 51,785 53,092 54,431 55,805 57,213 58,657 60,137 61,655 63,210 64,805 1,447

   Other services, except public administration 39,925 40,710 41,511 42,327 43,160 44,009 44,874 45,757 46,657 47,575 48,511 867

  Government and government enterprises 107,768 109,380 111,017 112,677 114,363 116,073 117,809 119,572 121,360 123,175 125,018 1,737

Total employment 827,494 842,939 858,788 875,052 891,747 908,885 926,482 944,552 963,111 982,176 1,001,763 0

Job growth/(losses) -- 15,445 15,849 16,265 16,694 17,138 17,597 18,070 18,559 19,065 19,587 17,647

Job growth rate -- 1.9% 1.9% 1.9% 1.9% 1.9% 1.9% 2.0% 2.0% 2.0% 2.0%

Source: BEA, BLS, and THK Associates, Inc.

Table III-5B: Salt Lake County Employment Projected, 2016-2025
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Employer Employees

1 Intermountain Health Care 22,000               

2 University of Utah 17,000               

3 The Church of Jesus Christ of Latter-Day Saints 11,000               

4 Zions Bancorporation 11,000               

5 Smith's Food and Drug 6,000                

6 Novus Credit Services 5,500                

7 Fidelity Brokerage Firm 2,000                

8 Goldman Sachs 2,000                

Top Eight Employers 76,500

Salt Lake County Total Employment 827,494

Top Eight Employers as a Percent of Salt Lake County 9.2%

Table III-5C: Salt Lake Cities Largest Employers, 2015

Source:  Economic Development of Salt Lake Corp. and THK Associates, Inc.   

 

 

 

 

 
 



 ECONOMIC BASE ANALYSIS 

 Mulligans                                                                  33                 

  

C. INCOME LEVELS BY COUNTY 

The Six-County market area continues to see rising per capita incomes as shown in Table III-6. 
Since 2004, 2009 and 2010 were the only years in which any of the six counties had decreases 
in per capita income which followed the national trend after the Great Recession. 
 
In 2009 all six counties had negative growth in per capita personal income which ranged from -
4.3 in Weber County to -11.6% in Summit County. Wasatch County and Weber County were the 
only counties that experienced a decrease in per capital income in both 2009 and 2010. Since 
2010 all counties had positive growth in per capita personal income which ranged from 2.7% in 
Weber County to 8.3% in Summit County. Salt lake County per capita personal income has 
increased by $1,354, or 3.5% over the last five years annually on average, while over the 2000 
to 2014 time period this figure has been closer to $986, or 2.8% annually on average. 
 
Over the long term, since 1980, Salt Lake County has had per capita personal income growth of 
$982 or a growth rate of 4.6% annually on average. Salt Lake County per capita income has 
grown faster in dollars than each county in the Six-County market area since 1980, with the 
exception of Summit County. Furthermore, Salt Lake County per capita income has grown faster 
than each county in the Six-County area since 2000, with the exception of Summit County and 
Wasatch County. Table III-6 illustrates a recovery in wealth for Salt Lake County as well the 
Six-County market area since the Great Recession which will positively impact both residential 
and commercial real estate within these counties over the next several years. An increase in the 
per capita personal income growth of households in Salt Lake County will further strengthen 
demand for goods and services found at retail centers and entertainment facilities like Mulligans 
Golf and Games.    
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Davis1 Salt Lake1 Summit1 Utah1 Wasatch1 Weber1

United 

States1

Year Income

Annual 

Change Income

Annual 

Change Income

Annual 

Change Income

Annual 

Change Income

Annual 

Change Income

Annual 

Change Income

Annual 

Change

Davis Salt Lake Summit Utah Wasatch Weber United States

1980 $8,179 - $9,157 - $11,578 - $6,425 - $7,648 - $8,780 - $10,153 -

1981 $8,972 9.7% $10,040 9.6% $13,240 14.4% $6,980 8.6% $8,696 13.7% $9,558 8.9% $11,262 10.9%

1982 $9,571 6.7% $10,708 6.7% $13,670 3.2% $7,186 3.0% $8,897 2.3% $10,197 6.7% $11,947 6.1%

1983 $10,114 5.7% $11,248 5.0% $14,465 5.8% $7,500 4.4% $8,888 -0.1% $10,754 5.5% $12,652 5.9%

1984 $11,048 9.2% $12,146 8.0% $16,196 12.0% $8,191 9.2% $9,652 8.6% $11,631 8.2% $13,860 9.5%

1985 $11,824 7.0% $12,838 5.7% $16,865 4.1% $8,657 5.7% $9,760 1.1% $12,623 8.5% $14,719 6.2%

1986 $12,232 3.5% $13,274 3.4% $17,009 0.9% $9,054 4.6% $10,023 2.7% $13,206 4.6% $15,459 5.0%

1987 $12,434 1.7% $13,802 4.0% $18,636 9.6% $9,464 4.5% $10,574 5.5% $13,450 1.8% $16,265 5.2%

1988 $13,180 6.0% $14,511 5.1% $20,044 7.6% $10,252 8.3% $11,431 8.1% $14,170 5.4% $17,426 7.1%

1989 $14,068 6.7% $15,367 5.9% $21,916 9.3% $11,011 7.4% $12,259 7.2% $14,984 5.7% $18,653 7.0%

1990 $15,237 8.3% $16,362 6.5% $22,940 4.7% $11,996 8.9% $13,267 8.2% $16,212 8.2% $19,591 5.0%

1991 $15,838 3.9% $16,953 3.6% $27,477 19.8% $12,820 6.9% $13,801 4.0% $16,818 3.7% $19,985 2.0%

1992 $16,664 5.2% $17,766 4.8% $30,573 11.3% $13,437 4.8% $14,729 6.7% $17,512 4.1% $21,060 5.4%

1993 $17,422 4.5% $18,503 4.1% $33,018 8.0% $14,049 4.6% $15,493 5.2% $18,137 3.6% $21,698 3.0%

1994 $18,274 4.9% $19,645 6.2% $35,191 6.6% $14,833 5.6% $16,186 4.5% $18,771 3.5% $22,538 3.9%

1995 $19,474 6.6% $21,050 7.2% $37,212 5.7% $15,859 6.9% $17,554 8.5% $19,751 5.2% $23,568 4.6%

1996 $20,732 6.5% $22,500 6.9% $40,587 9.1% $16,771 5.8% $18,659 6.3% $20,563 4.1% $24,728 4.9%

1997 $22,286 7.5% $23,912 6.3% $41,973 3.4% $17,309 3.2% $19,537 4.7% $21,257 3.4% $25,950 4.9%

1998 $23,404 5.0% $25,323 5.9% $43,958 4.7% $18,522 7.0% $20,448 4.7% $22,527 6.0% $27,510 6.0%

1999 $24,350 4.0% $26,750 5.6% $44,958 2.3% $19,358 4.5% $21,369 4.5% $22,957 1.9% $28,627 4.1%

2000 $25,884 6.3% $28,736 7.4% $48,540 8.0% $20,514 6.0% $21,669 1.4% $24,015 4.6% $30,602 6.9%

2001 $26,868 3.8% $29,888 4.0% $48,645 0.2% $20,613 0.5% $23,544 8.7% $24,938 3.8% $31,540 3.1%

2002 $27,999 4.2% $29,976 0.3% $46,996 -3.4% $21,140 2.6% $23,113 -1.8% $25,582 2.6% $31,815 0.9%

2003 $28,705 2.5% $29,866 -0.4% $46,948 -0.1% $21,916 3.7% $23,702 2.5% $26,416 3.3% $32,692 2.8%

2004 $30,011 4.5% $31,156 4.3% $51,312 9.3% $22,879 4.4% $25,225 6.4% $27,121 2.7% $34,316 5.0%

2005 $31,449 4.8% $33,442 7.3% $57,969 13.0% $24,689 7.9% $26,288 4.2% $28,243 4.1% $35,904 4.6%

2006 $33,432 6.3% $36,520 9.2% $65,070 12.2% $26,823 8.6% $28,683 9.1% $30,558 8.2% $38,144 6.2%

2007 $34,946 4.5% $38,494 5.4% $72,347 11.2% $28,807 7.4% $31,781 10.8% $32,497 6.3% $39,821 4.4%

2008 $35,439 1.4% $39,211 1.9% $77,247 6.8% $29,691 3.1% $33,624 5.8% $32,940 1.4% $41,082 3.2%

2009 $33,766 -4.7% $36,877 -6.0% $68,267 -11.6% $27,419 -7.7% $31,270 -7.0% $31,522 -4.3% $39,376 -4.2%

2010 $33,944 0.5% $37,121 0.7% $70,248 2.9% $27,441 0.1% $30,891 -1.2% $31,387 -0.4% $40,277 2.3%

2011 $35,734 5.3% $39,013 5.1% $78,581 11.9% $29,025 5.8% $34,576 11.9% $32,819 4.6% $42,453 5.4%

2012 $37,559 5.1% $40,623 4.1% $91,982 17.1% $30,875 6.4% $36,362 5.2% $33,335 1.6% $44,266 4.3%

2013 $37,702 0.4% $41,269 1.6% $94,077 2.3% $31,272 1.3% $37,745 3.8% $33,873 1.6% $44,438 0.4%

2014 $38,770 2.8% $42,535 3.1% $96,766 2.9% $32,274 3.2% $38,624 2.3% $34,938 3.1% $46,049 3.6%

2015* $40,080 3.4% $44,008 3.5% $104,832 8.3% $33,610 4.1% $40,843 5.7% $35,887 2.7% $47,617 3.4%

Average Annual Change

1980-2014 $900 4.7% $982 4.6% $2,506 6.4% $760 4.9% $911 4.9% $769 4.1% $1,056 4.5%

2000-2014 $920 2.9% $986 2.8% $3,445 5.1% $840 3.3% $1,211 4.2% $780 2.7% $1,103 3.0%

2010-2014 $1,207 3.4% $1,354 3.5% $6,630 8.3% $1,208 4.1% $1,933 5.7% $888 2.7% $1,443 3.4%

*2015 figures are projected using respective county growth over  2010 to 2014

Source: U.S. Dept. of Commerce, Bureau of Economic Analysis, & THK Associates, Inc. 

Utah Weber

Table III-6: Six-County Salt Lake City Per Capita Personal Income, 2015

Wasatch United StatesSalt LakeDavis Summit
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D. HISTORICAL POPULATION AND HOUSEHOLD GROWTH TRENDS 

Population and household growth stem from employment and ultimately drive the demand for 
residential real estate development. Furthermore, households occupying residential units drive 
the demand for commercial real estate development, including entertainment venues like 
Mulligans Golf and Games. As shown in Table III-7, all six counties in the study area have 
increased in population and households since 1980. Since 1980, the annual average population 
growth for the Six-County market area has been approximately 33,500 people and 
approximately 10,550 households, for a population household ratio of around 3.18. As 
previously shown, Mulligans subject site is located in Salt Lake County. Since 1980, the annual 
average population growth for Salt Lake County has been approximately 13,750 people and 
4,583 households for a population household ratio of around 3.0, slightly lower than for the Six-
County area. This indicates that families in the five counties surrounding Salt Lake County have 
larger household sizes on average than those located within Salt Lake County. The population 
growth that has occurred in Salt Lake County since 1980 has accounted for approximately 
41.0% of the total Six-County population growth and 43.4% of the total Six-County household 
growth over the same time period. From 2010 to 2015, the annual average population growth 
for Salt Lake County has been approximately 14,143 people and 4,555 households. Salt Lake 
County has accounted for an ever so slightly smaller percentage of the Six-County market area 
population and household growth over the last five years as compared to the 1980 to 2015 time 
period. 

Following Table-7 is a map of the major cities that surround the Mulligans subject site, as 
shown in Figure-7. As detailed in Figure-7 and later shown in Table III-8, population and 
household growth since 1990 is shown for Salt Lake City, South Salt Lake City, West Valley City, 
Taylorsville, Murray, Holladay, West Jordan, Midvale, Cottonwood Heights, Sandy, Riverton, 
Draper and South Jordan, the latter of which is the city in which Mulligans subject site is 
located. Over the 1990 to 2015 time period, South Jordan has grown by 2,200 people and 652 
households. Over the last five years, the population of South Jordan has grown by 3,431 people 
and 967 households annually on average. The Mulligans subject site is located in South Jordan, 
which has had stronger population and household growth than any of the aforementioned 12 
cities over the last five years. South Jordan has accounted for 24.5% and 21.5% of the 
Mulligans Primary Trade Area’s (PTA’s) population and household growth, respectively, over the 
last five years. The Mulligans PTA is defined as a drive time of approximately 15 minutes from 
the Mulligans subject site and is clarified and shown later in Figure-8.   
 
Over the 1990 to 2015 time period, the Mulligans PTA has grown by 14,800 people and 4,896 
households annually on average, with the population and households growing at 1.7% annually 
on average. Over the 2010 to 2015 time period, the Mulligans PTA’s population and households 
have grown by 14,008 people and 4,503 households, for 1.4% and 1.3% respectively. The 
Mulligans PTA’s population growth over the last five years has been stronger than over the last 
fifteen years, while the Mulligans PTA’s household growth has been weaker over the last five 
years than over the last fifteen years. This has led to an average population per household 
growth rate of 3.11 people over the last five years and 2.87 people over the last fifteen years, 
representing smaller households being added to the Mulligans Primary Trade Area.  
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Year Pop HH Pop HH Pop HH Pop HH Pop HH Pop HH Pop HH

1980 146,540 41,826 619,066 204,984 10,198 3,480 218,106 58,103 8,523 2,697 144,616 48,510 1,147,049 359,598

1990 187,942 53,643 725,942 240,372 15,518 5,295 262,804 70,010 10,089 3,192 158,330 53,110 1,360,625 425,622

2000 238,992 71,200 898,378 295,141 29,734 10,332 368,545 99,941 15,217 4,743 196,536 65,697 1,747,402 547,054

2010 306,479 93,545 1,029,655 342,622 36,324 12,990 516,564 140,602 23,530 7,287 231,236 78,748 2,143,788 675,794

2015 332,433 101,475 1,100,370 365,396 39,475 14,140 577,439 156,915 28,589 8,878 241,165 82,025 2,319,471 728,829

1980-2015 #VALUE! #DIV/0!

Numerical 5,310 1,704 13,750 4,583 840 305 10,270 2,823 570 177 2,760 958 33,500 10,550

% Growth 2.4% 2.6% 1.7% 1.7% 3.9% 4.1% 2.8% 2.9% 3.5% 3.5% 1.5% 1.5% 2.0% 2.0%

% of PTA Total 15.9% 16.2% 41.0% 43.4% 2.5% 2.9% 30.7% 26.8% 1.7% 1.7% 8.2% 9.1% 100.0% 100.0%

1990-2015 2.4% 2.9%

Numerical 5,780 1,913 14,980 5,001 960 354 12,590 3,476 740 227 3,310 1,157 38,350 12,130

% Growth 2.3% 2.6% 1.7% 1.7% 3.8% 4.0% 3.2% 3.3% 4.3% 4.2% 1.7% 1.8% 2.2% 2.2%

% of PTA Total 15.1% 15.8% 39.1% 41.2% 2.5% 2.9% 32.8% 28.7% 1.9% 1.9% 8.6% 9.5% 100.0% 100.0%

2000-2015

Numerical 6,229 2,018 13,466 4,684 649 254 13,926 3,798 891 276 2,975 1,089 38,138 12,118

% Growth 2.2% 2.4% 1.4% 1.4% 1.9% 2.1% 3.0% 3.1% 4.3% 4.3% 1.4% 1.5% 1.9% 1.9%

% of PTA Total 16.3% 16.7% 35.3% 38.6% 1.7% 2.1% 36.5% 31.3% 2.3% 2.3% 7.8% 9.0% 100.0% 100.0%

2010-2015

Numerical 5,191 1,586 14,143 4,555 630 230 12,175 3,263 1,012 318 1,986 655 35,137 10,607

% Growth 1.6% 1.6% 1.3% 1.3% 1.7% 1.7% 2.3% 2.2% 4.0% 4.0% 0.8% 0.8% 1.6% 1.5%

% of PTA Total 14.8% 15.0% 40.3% 42.9% 1.8% 2.2% 34.7% 30.8% 2.9% 3.0% 5.7% 6.2% 100.0% 100.0%

Total

Table III-7: Six-County Salt Lake City Estimates of Population and Households, 1980-2015

Six-County Salt Lake City
Davis Salt Lake Summit Utah Wasatch Weber

Source: Bureau of Census and THK Associates, Inc.  
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 CITIES SURROUNDING THE MULLIGANS SUBJECT SITE Figure 7-
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Year Pop HH Pop HH Pop HH Pop HH Pop HH Pop HH Pop HH

1990 160,361 66,711 17,104 7,316 86,843 25,892 52,365 15,811 42,984 16,201 26,224 9,289 50,390 12,911

2000 182,252 71,548 22,227 8,049 107,762 31,936 58,812 18,921 46,456 17,490 26,246 9,738 78,656 21,604

2010 187,527 74,833 23,663 8,569 128,385 36,826 58,623 19,752 46,888 18,288 26,457 9,914 104,156 29,967

2015 193,536 77,832 25,030 9,108 132,148 37,899 60,022 20,250 49,799 19,517 27,272 10,210 112,648 32,312

1990-2015

Numerical 1,330 445 320 72 1,810 480 310 178 270 133 40 37 2,490 776

% Growth 0.8% 0.6% 1.5% 0.9% 1.7% 1.5% 0.5% 1.0% 0.6% 0.7% 0.2% 0.4% 3.3% 3.7%

% of PTA Total 9.0% 9.1% 2.2% 1.5% 12.2% 9.8% 2.1% 3.6% 1.8% 2.7% 0.3% 0.8% 16.8% 15.9%

2000-2015

Numerical 752 419 187 71 1,626 398 81 89 223 135 68 31 2,266 714

% Growth 0.4% 0.6% 0.8% 0.8% 1.4% 1.1% 0.1% 0.5% 0.5% 0.7% 0.3% 0.3% 2.4% 2.7%

% of PTA Total 5.8% 9.3% 1.4% 1.6% 12.5% 8.8% 0.6% 2.0% 1.7% 3.0% 0.5% 0.7% 17.5% 15.8%

2010-2015

Numerical 1,202 600 273 108 753 215 280 100 582 246 163 59 1,698 469

% Growth 0.6% 0.8% 1.1% 1.2% 0.6% 0.6% 0.5% 0.5% 1.2% 1.3% 0.6% 0.6% 1.6% 1.5%

% of PTA Total 8.6% 13.3% 2.0% 2.4% 5.4% 4.8% 2.0% 2.2% 4.2% 5.5% 1.2% 1.3% 12.1% 10.4%

Year Pop HH Pop HH Pop HH Pop HH Pop HH Pop HH Pop HH

1990 23,654 9,055 32,143 9,835 12,245 2,760 85,266 22,023 11,895 2,867 7,794 1,667 706,087 233,828

2000 26,773 10,091 35,092 11,914 29,448 7,497 95,991 28,052 24,764 6,298 25,642 6,374 881,732 288,423

2010 27,723 10,866 33,444 12,441 50,191 14,235 94,905 30,759 38,167 10,285 42,305 11,532 1,006,149 333,714

2015 31,642 12,493 34,366 12,778 67,346 19,072 97,504 31,670 43,535 11,726 46,235 12,759 1,076,190 356,228

1990-2015

Numerical 320 138 90 118 2,200 652 490 386 1,270 354 1,540 444 14,800 4,896

% Growth 1.2% 1.3% 0.3% 1.1% 7.1% 8.0% 0.5% 1.5% 5.3% 5.8% 7.4% 8.5% 1.7% 1.7%

% of PTA Total 2.2% 2.8% 0.6% 2.4% 14.9% 13.3% 3.3% 7.9% 8.6% 7.2% 10.4% 9.1% 100.0% 100.0%

2000-2015

Numerical 325 160 -48 58 2,527 772 101 241 1,251 362 1,373 426 12,964 4,520

% Growth 1.1% 1.4% -0.1% 0.5% 5.7% 6.4% 0.1% 0.8% 3.8% 4.2% 4.0% 4.7% 1.3% 1.4%

% of PTA Total 2.5% 3.5% -0.4% 1.3% 19.5% 17.1% 0.8% 5.3% 9.7% 8.0% 10.6% 9.4% 100.0% 100.0%

2010-2015

Numerical 784 325 184 67 3,431 967 520 182 1,074 288 786 245 14,008 4,503

% Growth 2.7% 2.8% 0.5% 0.5% 6.1% 6.0% 0.5% 0.6% 2.7% 2.7% 1.8% 2.0% 1.4% 1.3%

% of PTA Total 5.6% 7.2% 1.3% 1.5% 24.5% 21.5% 3.7% 4.0% 7.7% 6.4% 5.6% 5.5% 100.0% 100.0%

PTA

Draper

Murray West Jordan

Mulligan

Holladay

Midvale Cottonwood Heights South Jordan Sandy Riverton

Source: Bureau of Census and THK Associates, Inc.

Table III-8: Mulligans PTA Local Town and City Estimates of Population and Households, 1990-2015

Salt Lake City South Salt Lake City West Valley City Taylorsville
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E. HOUSING TRENDS BY UNIT TYPE 

Below, Table III-9 compares data among the 2000 and 2010 U.S. Census regarding total 
housing units in the Six-County and Salt Lake County market areas. The table also includes an 
estimate for the housing stock by unit type in 2015 based on trending data over the 2010 to 
2014 time period. The total housing units are separated into total housing units along with 
those housing units which are occupied by renters and those occupied by owners. There is also 
a breakdown of the percentage of each housing unit type or dwelling type.  
 
Salt Lake County is the more important of the two market areas to analyze because the 
Mulligans subject site is located in Salt Lake County most specifically. Total housing units in the 
Six-County area increased slightly more at 32.0% from 583,954 in 2000 to 770,658 in 2015. 
Total housing units in Salt Lake County increased 22.0% from 310,988 in 2000 to 379,374 in 
2015. The demand growth for housing has been greater for the Six-County area than for Salt 
Lake County on average over the last 15 years.  
 
Currently it is projected that around 93.1% of total housing units in the Six-County market area 
are occupied, with approximately 63.5% of total housing units being owner-occupied. Contrarily 
it is projected that around 95.4% of housing units in Salt Lake County are occupied, with 
approximately 62.3% of total housing units being owner-occupied.   
 
In Salt Lake County, single-family detached housing units have increased from 69.7% to 70.3% 
of total housing unit inventory, while multi-family units have increased from 27.7% to 28.1% of 
total housing units since 2000, both at the expense of miscellaneous housing. Owner-occupied 
units in Salt Lake County have declined from 65.5% to 62.3% of total occupied units over the 
last 15 years. This decreasing owner-occupied trend is projected to slow or even reverse slightly 
as the economy as a whole experiences a strong recovery, credit ratings improve, savings 
increase, per capita salaries remain strong, and an undersupplied stock of multi-family housing 
units continues to drive rental rates up. The trend in occupancy rates should continue to 
stabilize as occupancy rates reach highs, permits and construction increase, and recently 
explosive job and salary growth steadies to better reflect long term averages. High occupancy 
rates coupled with strong unit demand in Salt Lake County and the surrounding Six-County area 
provide strong household growth that will continue to support entertainment uses at the 
Mulligans subject site.  
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Total 310,988 100.0% 364,935 100.0% 379,374 100.0% Total 583,954 100.0% 734,173 100.0% 770,658 100.0%

Occupied Units 295,141 94.9% 343,473 94.1% 361,968 95.4% Occupied Units 546,165 93.5% 676,916 92.2% 717,584 93.1%

Owner Occupied 203,597 65.5% 230,991 63.3% 236,341 62.3% Owner Occupied 385,691 66.0% 472,794 64.4% 489,422 63.5%

Renter Occupied 91,544 29.4% 112,482 30.8% 125,627 33.1% Renter Occupied 160,473 27.5% 204,122 27.8% 228,163 29.6%

Type Type

Single-Family 216,779 69.7% 257,511 70.6% 266,532 70.3% Single-Family 421,014 72.1% 540,525 73.6% 567,349 73.6%

Multi-Family 86,192 27.7% 100,413 27.5% 106,676 28.1% Multi-Family 144,502 24.7% 177,359 24.2% 188,348 24.4%

Miscellaneous* 8,017 2.6% 7,011 1.9% 6,166 1.6% Miscellaneous* 18,438 3.2% 16,289 2.2% 14,962 1.9%

Detail Detail

1 Unit - Detached 202,040 65.0% 235,161 64.4% 245,829 64.8% 1 Unit - Detached 390,566 66.9% 490,310 66.8% 521,715 67.7%

1 Unit - Attached 14,739 4.7% 22,350 6.1% 20,704 5.5% 1 Unit - Attached 30,448 5.2% 50,215 6.8% 45,634 5.9%

2-4 Units 26,926 8.7% 28,618 7.8% 30,049 7.9% 2-4 Units 52,829 9.0% 58,179 7.9% 62,287 8.1%

5-9 Units 14,642 4.7% 15,561 4.3% 15,250 4.0% 5-9 Units 23,701 4.1% 29,809 4.1% 27,644 3.6%

10-19 Units 16,613 5.3% 21,338 5.8% 22,666 6.0% 10-19 Units 26,984 4.6% 37,383 5.1% 40,884 5.3%

20+ Units 28,011 9.0% 34,896 9.6% 38,711 10.2% 20+ Units 40,988 7.0% 51,988 7.1% 57,533 7.5%

Mobile Homes 7,840 2.5% 6,898 1.9% 6,194 1.6% Mobile Homes 18,012 3.1% 16,075 2.2% 14,805 1.9%

Boat, RV, Van, etc. 177 0.1% 113 0.0% -28 0.0% Boat, RV, Van, etc. 426 0.1% 214 0.0% 157 0.0%

100.0% 100.0% 100.0%

*Miscellaneous housing includes mobile homes, RV's, vans, boats, etc.

*2015 is projected from 2010 to 2014 growth

Table III-9: Six-County Salt Lake City and Salt Lake County Units by Unit Type, 2000-2015

Salt Lake County Six-County

2000 2010 2015 2000 2010

Source:  US Census Bureau and THK Associates, Inc. 

2015
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F. RESIDENTIAL CONSTRUCTION TRENDS 

As shown in Table III-10, single-family permits, multi-family permits and total permits are 
shown since 1980 for each county that comprises the Six-County market area. Mulligans subject 
site is located within Salt Lake County, which has accounted for 40.1% of the total Six-County 
single-family permits issued annually on average over the last 35 years, and 36.9% of the total 
Six-County single-family permits issued annually on average over the last three years. In total in 
the Six-County area, 8,682 single-family permits have been issued annually on average since 
1980, while 8,176 (5.8% less) single-family permits have been issued annually on average over 
the last three years. The recent trend in single-family permits issued has been a steady return 
to historical levels after climbing from a recent low of between 4,246 and 4,500 between 2008 
and 2011.  
 
Salt Lake County has accounted for 55.9% of the total Six-County multi-family permitted units 
annually on average over the last 35 years, and 50.6% of the total Six-County multi-family 
permitted units annually on average over the last three years. In total in the Six-County area, 
there have been 2,938 multi-family permitted units annually on average since 1980, while 4,734 
(61.1% more) multi-family permitted units have occurred annually on average over the last 
three years. The recent trend in multi-family permitted units has been a strong increase in 
permitted units since a temporary recent low of 1,653 permits in 2010. In 2014 and 2015, 
5,419 and 5,591 (annualized after September 2015) multi-family permitted units were issued, 
respectively, in the Six-County market area. Since 1980, there have been 11,621 total single-
family permits and multi-family units permitted annually on average in the Six-County area. 
Over the last three years in the Six-County market area, there have been 12,910 total single-
family permits and multi-family units permitted, annually on average.  
 
As shown in Table III-11, the total single-family permits and multi-family permits issued 
annually on average for Salt Lake County are shown and further detailed as a percentage of the 
total County. Table III-11 acts as a summary table for the multiple permit details in Table III-
10, and compares the growth occurring within Salt Lake County to the Six-County market area. 
Since 1980 the Salt Lake County area has accounted for approximately 44.1% of the total 
permits issued in the Six-County market area, while this figure has been approximately 41.9% 
over the last three years, respectively. Single-family permits have accounted for 67.9% of total 
permits issued in Salt Lake County area over the last 35 years. More recently single-family 
permits issued in Salt Lake County area have accounted for 55.7% of total permits issued over 
the last three years, with the remainder being for multi-family permits; indicating a trend for 
multi-family housing in recent years. Graphs for the Six-County and Salt Lake County permits 
issued follow Table III-11. Table III-12 details single-family and multi-family permits pulled 
annually for Salt Lake City, South Salt Lake City, West Valley City, Taylorsville, Murray, 
Holladay, West Jordan, Midvale, Cottonwood Heights, South Jordan, Sandy, Riverton and 
Draper since 1980. These are major cities surrounding the Mulligans subject site as shown 
previously in Figure-7. Single-family permits issued in South Jordan have increased from 441 
over the last 35 years to 703 over the last three years, annually on average. Multi-family 
permits issued in South Jordan have increased from 70 over the last 35 years to 227 over the 
last three years, annually on average as shown below in Table III-12. The increase in permits 
pulled recently will lead to further housing construction and households around Mulligans Golf 
and Games, thus driving up demand for entertainment uses at the Mulligans subject site.   
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Single Family

Six-County
Total

Percent Percent Percent Percent Percent Percent
Year Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits

1980 944 15.7% 3,260 54.2% 330 5.5% 902 15.0% 106 1.8% 468 7.8% 6,010
1981 546 15.1% 1,472 40.6% 527 14.5% 572 15.8% 107 3.0% 402 11.1% 3,626
1982 641 18.2% 1,860 52.8% 185 5.2% 376 10.7% 99 2.8% 365 10.4% 3,526
1983 1308 16.7% 4,462 57.0% 288 3.7% 942 12.0% 94 1.2% 737 9.4% 7,831
1984 1116 16.3% 3,835 56.0% 295 4.3% 813 11.9% 64 0.9% 727 10.6% 6,850
1985 1235 18.6% 3,783 56.9% 113 1.7% 739 11.1% 51 0.8% 728 10.9% 6,649
1986 1491 19.4% 4,353 56.7% 120 1.6% 857 11.2% 54 0.7% 797 10.4% 7,672
1987 1082 19.6% 2,676 48.5% 206 3.7% 771 14.0% 46 0.8% 734 13.3% 5,515
1988 822 18.7% 2,048 46.6% 246 5.6% 692 15.7% 46 1.0% 541 12.3% 4,395
1989 845 18.8% 1,920 42.8% 311 6.9% 821 18.3% 64 1.4% 525 11.7% 4,486
1990 898 17.9% 2,206 44.1% 340 6.8% 1,014 20.3% 77 1.5% 468 9.4% 5,003
1991 1001 15.6% 3,065 47.9% 359 5.6% 1,382 21.6% 82 1.3% 512 8.0% 6,401
1992 1395 15.8% 3,889 44.0% 555 6.3% 2,101 23.8% 115 1.3% 788 8.9% 8,843
1993 1597 15.0% 4,551 42.7% 629 5.9% 2,784 26.1% 132 1.2% 969 9.1% 10,662
1994 1580 14.3% 4,457 40.3% 708 6.4% 2,932 26.5% 241 2.2% 1,137 10.3% 11,055
1995 1640 13.8% 5,071 42.7% 650 5.5% 3,120 26.3% 287 2.4% 1,100 9.3% 11,868
1996 2178 16.9% 5,645 43.8% 516 4.0% 2,738 21.2% 255 2.0% 1,564 12.1% 12,896
1997 2257 19.8% 4,333 38.0% 490 4.3% 2,568 22.5% 185 1.6% 1,557 13.7% 11,390
1998 2075 17.0% 4,592 37.6% 562 4.6% 3,104 25.4% 281 2.3% 1,585 13.0% 12,199
1999 2109 17.2% 3,901 31.8% 559 4.5% 3,548 28.9% 445 3.6% 1,724 14.0% 12,286
2000 1747 16.1% 3,507 32.4% 418 3.9% 3,297 30.5% 318 2.9% 1,531 14.2% 10,818
2001 2115 19.1% 3,782 34.2% 429 3.9% 3,156 28.5% 282 2.5% 1,302 11.8% 11,066
2002 2366 20.7% 4,100 35.9% 436 3.8% 2,992 26.2% 249 2.2% 1,280 11.2% 11,423
2003 2693 19.8% 5,198 38.2% 598 4.4% 3,328 24.5% 269 2.0% 1,505 11.1% 13,591
2004 2677 19.4% 5,183 37.5% 592 4.3% 3,587 26.0% 336 2.4% 1,428 10.3% 13,803
2005 3017 18.6% 5,869 36.1% 713 4.4% 4,678 28.8% 493 3.0% 1,493 9.2% 16,263
2006 2693 16.4% 5,393 32.8% 575 3.5% 5,386 32.8% 608 3.7% 1,780 10.8% 16,435
2007 1584 14.0% 3,151 27.9% 655 5.8% 4,264 37.7% 419 3.7% 1,224 10.8% 11,297
2008 901 21.2% 1,396 32.9% 205 4.8% 1,042 24.5% 168 4.0% 534 12.6% 4,246
2009 848 19.8% 1,338 31.3% 120 2.8% 1,278 29.9% 89 2.1% 603 14.1% 4,276
2010 910 19.2% 1,642 34.6% 95 2.0% 1,559 32.8% 101 2.1% 439 9.2% 4,746
2011 741 16.5% 1,874 41.6% 101 2.2% 1,408 31.3% 136 3.0% 240 5.3% 4,500
2012 1259 19.6% 2449 38.2% 120 1.9% 2,129 33.2% 196 3.1% 256 4.0% 6,409
2013 1420 17.8% 3051 38.3% 175 2.2% 2,541 31.9% 385 4.8% 393 4.9% 7,965
2014 1208 15.2% 2894 36.5% 197 2.5% 2,674 33.7% 407 5.1% 559 7.0% 7,939
2015 1430 16.6% 3099 35.9% 172 2.0% 3,067 35.6% 187 2.2% 669 7.8% 8,624

Long-term Average
1980-2015 1,510 17.4% 3,481 40.1% 378 4.3% 2,199 25.3% 208 2.4% 907 10.5% 8,682

10-Year Average
2006-2015 1,299 17.0% 2,629 34.4% 242 3.2% 2,535 33.2% 270 3.5% 670 8.8% 7,644

5-Year Average
2011-2015 1,212 17.1% 2,673 37.7% 153 2.2% 2,364 33.4% 262 3.7% 423 6.0% 7,087

3-Year Average
2013-2015 1,353 16.5% 3,015 36.9% 181 2.2% 2,761 33.8% 326 4.0% 540 6.6% 8,176

*2015 is annualized after September of 2015

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Table III-10: Six-County Salt Lake City Residential Permits, 1980-September 2015

Davis Utah Wasatch WeberSalt Lake Summit
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Multi-Family 

Six-County
Total

Percent Percent Percent Percent Percent Percent
Year Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits

1980 135 6.8% 1,390 69.8% 195 9.8% 140 7.0% 0 0.0% 130 6.5% 1,990
1981 154 7.2% 1,123 52.3% 437 20.4% 226 10.5% 0 0.0% 206 9.6% 2,146
1982 200 13.3% 660 43.9% 196 13.0% 297 19.7% 0 0.0% 151 10.0% 1,504
1983 649 15.1% 2,649 61.5% 377 8.8% 341 7.9% 0 0.0% 291 6.8% 4,307
1984 1,171 11.6% 7,658 76.0% 504 5.0% 493 4.9% 0 0.0% 245 2.4% 10,071
1985 849 15.9% 3,686 69.0% 117 2.2% 296 5.5% 22 0.4% 370 6.9% 5,340
1986 968 23.7% 2,477 60.6% 0 0.0% 358 8.8% 16 0.4% 271 6.6% 4,090
1987 3 0.5% 147 24.7% 12 2.0% 327 55.1% 0 0.0% 105 17.7% 594
1988 4 1.4% 98 34.8% 37 13.1% 111 39.4% 0 0.0% 32 11.3% 282
1989 0 0.0% 61 30.7% 43 21.6% 60 30.2% 0 0.0% 35 17.6% 199
1990 50 7.6% 207 31.3% 99 15.0% 289 43.7% 16 2.4% 0 0.0% 661
1991 28 4.9% 153 26.9% 105 18.5% 273 48.1% 3 0.5% 6 1.1% 568
1992 107 10.3% 219 21.0% 125 12.0% 555 53.3% 29 2.8% 7 0.7% 1,042
1993 160 6.6% 1,552 64.0% 33 1.4% 639 26.4% 33 1.4% 8 0.3% 2,425
1994 188 7.6% 1,192 48.0% 57 2.3% 833 33.5% 25 1.0% 190 7.6% 2,485
1995 268 6.2% 2,209 50.9% 230 5.3% 1,275 29.4% 0 0.0% 359 8.3% 4,341
1996 427 8.2% 2,992 57.4% 495 9.5% 1,217 23.3% 40 0.8% 44 0.8% 5,215
1997 858 24.7% 1,212 34.9% 310 8.9% 690 19.9% 0 0.0% 406 11.7% 3,476
1998 380 11.2% 1,417 41.7% 181 5.3% 995 29.3% 24 0.7% 404 11.9% 3,401
1999 199 6.7% 1,354 45.5% 435 14.6% 595 20.0% 138 4.6% 252 8.5% 2,973
2000 41 2.3% 928 52.2% 121 6.8% 434 24.4% 0 0.0% 253 14.2% 1,777
2001 278 8.7% 1,641 51.5% 230 7.2% 673 21.1% 5 0.2% 361 11.3% 3,188
2002 120 4.4% 1,504 55.5% 0 0.0% 733 27.0% 140 5.2% 214 7.9% 2,711
2003 160 5.1% 1,904 60.4% 41 1.3% 943 29.9% 0 0.0% 106 3.4% 3,154
2004 330 12.2% 1,226 45.4% 107 4.0% 905 33.5% 10 0.4% 120 4.4% 2,698
2005 169 6.1% 1,791 64.4% 195 7.0% 572 20.6% 0 0.0% 54 1.9% 2,781
2006 102 4.3% 865 36.1% 220 9.2% 980 40.9% 0 0.0% 231 9.6% 2,398
2007 315 10.1% 1,438 45.9% 497 15.9% 722 23.1% 0 0.0% 158 5.0% 3,130
2008 62 2.0% 2,201 72.5% 29 1.0% 246 8.1% 69 2.3% 428 14.1% 3,035
2009 81 2.4% 2,791 82.4% 262 7.7% 228 6.7% 0 0.0% 24 0.7% 3,386
2010 50 3.0% 830 50.2% 148 9.0% 390 23.6% 168 10.2% 67 4.1% 1,653
2011 498 20.0% 1,278 51.2% 8 0.3% 459 18.4% 187 7.5% 66 2.6% 2,496
2012 659 32.0% 1,077 52.2% 16 0.8% 183 8.9% 40 1.9% 87 4.2% 2,062
2013 369 11.6% 1,947 61.0% 51 1.6% 718 22.5% 8 0.3% 99 3.1% 3,192
2014 304 5.6% 2,049 37.8% 89 1.6% 2,588 47.8% 29 0.5% 360 6.6% 5,419
2015 372 6.7% 3,185 57.0% 72 1.3% 1,689 30.2% 16 0.3% 257 4.6% 5,591

Long-term Average
1980-2015 297 10.1% 1,642 55.9% 169 5.7% 624 21.2% 28 1.0% 178 6.0% 2,938

10-Year Average
2006-2015 281 8.7% 1,766 54.6% 139 4.3% 820 25.3% 52 1.6% 178 5.5% 3,236

5-Year Average
2011-2015 440 11.7% 1,907 50.8% 47 1.3% 1,127 30.0% 56 1.5% 174 4.6% 3,752

3-Year Average
2013-2015 348 7.4% 2,394 50.6% 71 1.5% 1,665 35.2% 18 0.4% 239 5.0% 4,734

*2015 is annualized after September of 2015

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Table III-10: Six-County Salt Lake City Residential Permits, 1980-September 2015

Davis Utah Wasatch WeberSalt Lake Summit
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Total 

Six-County
Total

Percent Percent Percent Percent Percent Percent
Year Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits

1980 1,079 13.5% 4,650 58.1% 525 6.6% 1,042 13.0% 106 1.3% 598 7.5% 8,000
1981 700 12.1% 2,595 45.0% 964 16.7% 798 13.8% 107 1.9% 608 10.5% 5,772
1982 841 16.7% 2,520 50.1% 381 7.6% 673 13.4% 99 2.0% 516 10.3% 5,030
1983 1,957 16.1% 7,111 58.6% 665 5.5% 1,283 10.6% 94 0.8% 1,028 8.5% 12,138
1984 2,287 13.5% 11,493 67.9% 799 4.7% 1,306 7.7% 64 0.4% 972 5.7% 16,921
1985 2,084 17.4% 7,469 62.3% 230 1.9% 1,035 8.6% 73 0.6% 1,098 9.2% 11,989
1986 2,459 20.9% 6,830 58.1% 120 1.0% 1,215 10.3% 70 0.6% 1,068 9.1% 11,762
1987 1,085 17.8% 2,823 46.2% 218 3.6% 1,098 18.0% 46 0.8% 839 13.7% 6,109
1988 826 17.7% 2,146 45.9% 283 6.1% 803 17.2% 46 1.0% 573 12.3% 4,677
1989 845 18.0% 1,981 42.3% 354 7.6% 881 18.8% 64 1.4% 560 12.0% 4,685
1990 948 16.7% 2,413 42.6% 439 7.8% 1,303 23.0% 93 1.6% 468 8.3% 5,664
1991 1,029 14.8% 3,218 46.2% 464 6.7% 1,655 23.7% 85 1.2% 518 7.4% 6,969
1992 1,502 15.2% 4,108 41.6% 680 6.9% 2,656 26.9% 144 1.5% 795 8.0% 9,885
1993 1,757 13.4% 6,103 46.6% 662 5.1% 3,423 26.2% 165 1.3% 977 7.5% 13,087
1994 1,768 13.1% 5,649 41.7% 765 5.6% 3,765 27.8% 266 2.0% 1,327 9.8% 13,540
1995 1,908 11.8% 7,280 44.9% 880 5.4% 4,395 27.1% 287 1.8% 1,459 9.0% 16,209
1996 2,605 14.4% 8,637 47.7% 1,011 5.6% 3,955 21.8% 295 1.6% 1,608 8.9% 18,111
1997 3,115 21.0% 5,545 37.3% 800 5.4% 3,258 21.9% 185 1.2% 1,963 13.2% 14,866
1998 2,455 15.7% 6,009 38.5% 743 4.8% 4,099 26.3% 305 2.0% 1,989 12.8% 15,600
1999 2,308 15.1% 5,255 34.4% 994 6.5% 4,143 27.2% 583 3.8% 1,976 12.9% 15,259
2000 1,788 14.2% 4,435 35.2% 539 4.3% 3,731 29.6% 318 2.5% 1,784 14.2% 12,595
2001 2,393 16.8% 5,423 38.0% 659 4.6% 3,829 26.9% 287 2.0% 1,663 11.7% 14,254
2002 2,486 17.6% 5,604 39.6% 436 3.1% 3,725 26.4% 389 2.8% 1,494 10.6% 14,134
2003 2,853 17.0% 7,102 42.4% 639 3.8% 4,271 25.5% 269 1.6% 1,611 9.6% 16,745
2004 3,007 18.2% 6,409 38.8% 699 4.2% 4,492 27.2% 346 2.1% 1,548 9.4% 16,501
2005 3,186 16.7% 7,660 40.2% 908 4.8% 5,250 27.6% 493 2.6% 1,547 8.1% 19,044
2006 2,795 14.8% 6,258 33.2% 795 4.2% 6,366 33.8% 608 3.2% 2,011 10.7% 18,833
2007 1,899 13.2% 4,589 31.8% 1,152 8.0% 4,986 34.6% 419 2.9% 1,382 9.6% 14,427
2008 963 13.2% 3,597 49.4% 234 3.2% 1,288 17.7% 237 3.3% 962 13.2% 7,281
2009 929 12.1% 4,129 53.9% 382 5.0% 1,506 19.7% 89 1.2% 627 8.2% 7,662
2010 960 15.0% 2,472 38.6% 243 3.8% 1,949 30.5% 269 4.2% 506 7.9% 6,399
2011 1,239 17.7% 3,152 45.1% 109 1.6% 1,867 26.7% 323 4.6% 306 4.4% 6,996
2012 1,918 22.6% 3,526 41.6% 136 1.6% 2,312 27.3% 236 2.8% 343 4.0% 8,471
2013 1,789 16.0% 4,998 44.8% 226 2.0% 3,259 29.2% 393 3.5% 492 4.4% 11,157
2014 1,512 11.3% 4,943 37.0% 286 2.1% 5,262 39.4% 436 3.3% 919 6.9% 13,358
2015 1,802 12.7% 6,284 44.2% 244 1.7% 4,756 33.5% 203 1.4% 926 6.5% 14,215

Long-term Average
1980-2015 1,808 15.6% 5,123 44.1% 546 4.7% 2,823 24.3% 236 2.0% 1,085 9.3% 11,621

10-Year Average
2006-2015 1,581 14.5% 4,395 40.4% 381 3.5% 3,355 30.8% 321 3.0% 847 7.8% 10,880

5-Year Average
2011-2015 1,652 15.2% 4,581 42.3% 200 1.8% 3,491 32.2% 318 2.9% 597 5.5% 10,839

3-Year Average
2013-2015 1,701 13.2% 5,408 41.9% 252 2.0% 4,426 34.3% 344 2.7% 779 6.0% 12,910

*2015 is annualized after September of 2015

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Table III-10: Six-County Salt Lake City Residential Permits, 1980-September 2015

Davis Utah Wasatch WeberSalt Lake Summit
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Salt Lake

Percent Percent Salt Lake County Six-County County Percent of

Year Permits of Total Permits of Total Total Total Six-County

1980 3,260 70.1% 1,390 0.0% 4,650 8,000 58.1%

1981 1,472 56.7% 1,123 0.0% 2,595 5,772 45.0%

1982 1,860 73.8% 660 0.0% 2,520 5,030 50.1%

1983 4,462 62.7% 2,649 0.0% 7,111 12,138 58.6%

1984 3,835 33.4% 7,658 0.0% 11,493 16,921 67.9%

1985 3,783 50.6% 3,686 0.0% 7,469 11,989 62.3%

1986 4,353 63.7% 2,477 0.0% 6,830 11,762 58.1%

1987 2,676 94.8% 147 0.0% 2,823 6,109 46.2%

1988 2,048 95.4% 98 0.0% 2,146 4,677 45.9%

1989 1,920 96.9% 61 0.0% 1,981 4,685 42.3%

1990 2,206 91.4% 207 0.0% 2,413 5,664 42.6%

1991 3,065 95.2% 153 0.0% 3,218 6,969 46.2%

1992 3,889 94.7% 219 0.0% 4,108 9,885 41.6%

1993 4,551 74.6% 1,552 0.0% 6,103 13,087 46.6%

1994 4,457 78.9% 1,192 0.0% 5,649 13,540 41.7%

1995 5,071 69.7% 2,209 0.0% 7,280 16,209 44.9%

1996 5,645 65.4% 2,992 0.0% 8,637 18,111 47.7%

1997 4,333 78.1% 1,212 0.0% 5,545 14,866 37.3%

1998 4,592 76.4% 1,417 0.0% 6,009 15,600 38.5%

1999 3,901 74.2% 1,354 0.0% 5,255 15,259 34.4%

2000 3,507 79.1% 928 0.0% 4,435 12,595 35.2%

2001 3,782 69.7% 1,641 0.0% 5,423 14,254 38.0%

2002  4,100 73.2% 1,504 0.0% 5,604 14,134 39.6%

2003  5,198 73.2% 1,904 0.0% 7,102 16,745 42.4%

2004 5,183 80.9% 1,226 0.0% 6,409 16,501 38.8%

2005 5,869 76.6% 1,791 0.0% 7,660 19,044 40.2%

2006 5,393 86.2% 865 0.0% 6,258 18,833 33.2%

2007 3,151 68.7% 1,438 0.0% 4,589 14,427 31.8%

2008 1,396 38.8% 2,201 0.0% 3,597 7,281 49.4%

2009 1,338 32.4% 2,791 0.0% 4,129 7,662 53.9%

2010 1,642 66.4% 830 0.0% 2,472 6,399 38.6%

2011 1,874 59.5% 1,278 0.0% 3,152 6,996 45.1%

2012 2,449 69.5% 1,077 0.0% 3,526 8,471 41.6%

2013 3,051 61.0% 1,947 0.0% 4,998 11,157 44.8%

2014 2,894 58.5% 2,049 0.0% 4,943 13,358 37.0%

2015 3,099 49.3% 3,185 0.0% 6,284 14,215 44.2%

Long-term Average

1980-2015 3,481 67.9% 1,642 32.1% 5,123 11,621 44.1%

10-Year Average

2006-2015 2,629 59.8% 1,766 40.2% 4,395 10,880 40.4%

5-Year Average

2011-2015 2,673 58.4% 1,907 41.6% 4,581 10,839 42.3%

3-Year Average

2013-2015 3,015 55.7% 2,394 44.3% 5,408 12,910 41.9%

*2015 is annualized after September of 2015

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Table III-11: Salt Lake County Residential Permits Summarized, 1980-September 2015

Salt Lake County

Single-Family Multi-Family
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Single Family

Six-County

Total

Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent

Year Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits

1980 90 1.5% 3 0.0% 0 0.0% 0 0.0% 93 1.5% 0 0.0% 223 3.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 155 2.6% 0 0.0% 6,010

1981 62 1.7% 0 0.0% 86 2.4% 0 0.0% 50 1.4% 0 0.0% 224 6.2% 1 0.0% 0 0.0% 60 1.7% 0 0.0% 48 1.3% 0 0.0% 3,626

1982 51 1.4% 0 0.0% 260 7.4% 0 0.0% 72 2.0% 0 0.0% 285 8.1% 0 0.0% 0 0.0% 35 1.0% 0 0.0% 30 0.9% 0 0.0% 3,526

1983 83 1.1% 0 0.0% 519 6.6% 0 0.0% 131 1.7% 0 0.0% 672 8.6% 7 0.1% 0 0.0% 90 1.1% 0 0.0% 111 1.4% 0 0.0% 7,831

1984 147 2.1% 0 0.0% 440 6.4% 0 0.0% 132 1.9% 0 0.0% 630 9.2% 15 0.2% 0 0.0% 112 1.6% 0 0.0% 98 1.4% 25 0.4% 6,850

1985 102 1.5% 0 0.0% 317 4.8% 0 0.0% 113 1.7% 0 0.0% 468 7.0% 3 0.0% 0 0.0% 111 1.7% 0 0.0% 89 1.3% 18 0.3% 6,649

1986 149 1.9% 0 0.0% 561 7.3% 0 0.0% 115 1.5% 0 0.0% 487 6.3% 2 0.0% 0 0.0% 156 2.0% 0 0.0% 167 2.2% 19 0.2% 7,672

1987 128 2.3% 0 0.0% 315 5.7% 0 0.0% 152 2.8% 0 0.0% 290 5.3% 3 0.1% 0 0.0% 184 3.3% 0 0.0% 73 1.3% 25 0.5% 5,515

1988 61 1.4% 13 0.3% 341 7.8% 0 0.0% 108 2.5% 0 0.0% 134 3.0% 2 0.0% 0 0.0% 125 2.8% 0 0.0% 59 1.3% 15 0.3% 4,395

1989 77 1.7% 0 0.0% 261 5.8% 0 0.0% 97 2.2% 0 0.0% 121 2.7% 1 0.0% 0 0.0% 131 2.9% 0 0.0% 49 1.1% 25 0.6% 4,486

1990 66 1.3% 7 0.1% 212 4.2% 0 0.0% 88 1.8% 0 0.0% 151 3.0% 1 0.0% 0 0.0% 211 4.2% 561 11.2% 73 1.5% 32 0.6% 5,003

1991 76 1.2% 45 0.7% 213 3.3% 0 0.0% 143 2.2% 0 0.0% 272 4.2% 2 0.0% 0 0.0% 337 5.3% 767 12.0% 54 0.8% 102 1.6% 6,401

1992 83 0.9% 2 0.0% 211 2.4% 0 0.0% 157 1.8% 0 0.0% 354 4.0% 1 0.0% 0 0.0% 536 6.1% 857 9.7% 267 3.0% 128 1.4% 8,843

1993 142 1.3% 1 0.0% 239 2.2% 0 0.0% 79 0.7% 0 0.0% 604 5.7% 2 0.0% 0 0.0% 641 6.0% 659 6.2% 373 3.5% 280 2.6% 10,662

1994 159 1.4% 8 0.1% 450 4.1% 0 0.0% 114 1.0% 0 0.0% 746 6.7% 10 0.1% 0 0.0% 581 5.3% 374 3.4% 463 4.2% 445 4.0% 11,055

1995 265 2.2% 5 0.0% 590 5.0% 0 0.0% 173 1.5% 0 0.0% 881 7.4% 6 0.1% 0 0.0% 402 3.4% 379 3.2% 511 4.3% 714 6.0% 11,868

1996 272 2.1% 0 0.0% 1,003 7.8% 5 0.0% 178 1.4% 0 0.0% 1,106 8.6% 13 0.1% 0 0.0% 466 3.6% 226 1.8% 472 3.7% 910 7.1% 12,896

1997 242 2.1% 14 0.1% 745 6.5% 61 0.5% 63 0.6% 0 0.0% 719 6.3% 3 0.0% 0 0.0% 375 3.3% 283 2.5% 309 2.7% 681 6.0% 11,390

1998 232 1.9% 13 0.1% 556 4.6% 181 1.5% 79 0.6% 0 0.0% 848 7.0% 79 0.6% 0 0.0% 443 3.6% 211 1.7% 421 3.5% 808 6.6% 12,199

1999 238 1.9% 9 0.1% 479 3.9% 103 0.8% 130 1.1% 0 0.0% 778 6.3% 54 0.4% 0 0.0% 378 3.1% 166 1.4% 352 2.9% 580 4.7% 12,286

2000 209 1.9% 16 0.1% 445 4.1% 157 1.5% 155 1.4% 0 0.0% 434 4.0% 115 1.1% 0 0.0% 311 2.9% 175 1.6% 250 2.3% 383 3.5% 10,818

2001 222 2.0% 15 0.1% 482 4.4% 159 1.4% 84 0.8% 0 0.0% 389 3.5% 69 0.6% 0 0.0% 351 3.2% 155 1.4% 428 3.9% 533 4.8% 11,066

2002 148 1.3% 20 0.2% 526 4.6% 130 1.1% 78 0.7% 0 0.0% 441 3.9% 76 0.7% 0 0.0% 610 5.3% 235 2.1% 246 2.2% 530 4.6% 11,423

2003 111 0.8% 14 0.1% 496 3.6% 145 1.1% 99 0.7% 0 0.0% 1,109 8.2% 63 0.5% 0 0.0% 659 4.8% 235 1.7% 296 2.2% 591 4.3% 13,591

2004 92 0.7% 21 0.2% 344 2.5% 76 0.6% 118 0.9% 17 0.1% 742 5.4% 148 1.1% 0 0.0% 921 6.7% 119 0.9% 454 3.3% 654 4.7% 13,803

2005 110 0.7% 17 0.1% 359 2.2% 97 0.6% 69 0.4% 24 0.1% 858 5.3% 63 0.4% 0 0.0% 1,007 6.2% 178 1.1% 711 4.4% 661 4.1% 16,263

2006 117 0.7% 12 0.1% 487 3.0% 38 0.2% 236 1.4% 14 0.1% 564 3.4% 117 0.7% 49 0.3% 1,088 6.6% 474 2.9% 711 4.3% 488 3.0% 16,435

2007 73 0.6% 27 0.2% 241 2.1% 63 0.6% 186 1.6% 72 0.6% 190 1.7% 93 0.8% 33 0.3% 798 7.1% 131 1.2% 353 3.1% 332 2.9% 11,297

2008 45 1.1% 19 0.4% 98 2.3% 28 0.7% 95 2.2% 19 0.4% 104 2.4% 73 1.7% 0 0.0% 428 10.1% 48 1.1% 106 2.5% 166 3.9% 4,246

2009 33 0.8% 10 0.2% 136 3.2% 10 0.2% 42 1.0% 11 0.3% 173 4.0% 47 1.1% 3 0.1% 431 10.1% 39 0.9% 123 2.9% 115 2.7% 4,276

2010 30 0.6% 23 0.5% 139 2.9% 23 0.5% 43 0.9% 20 0.4% 185 3.9% 50 1.1% 17 0.4% 481 10.1% 80 1.7% 78 1.6% 117 2.5% 4,746

2011 29 0.6% 26 0.6% 91 2.0% 22 0.5% 41 0.9% 16 0.4% 158 3.5% 142 3.2% 17 0.4% 651 14.5% 86 1.9% 131 2.9% 116 2.6% 4,500

2012 42 0.7% 35 0.5% 183 2.9% 25 0.4% 32 0.5% 26 0.4% 263 4.1% 138 2.2% 24 0.4% 653 10.2% 100 1.6% 83 1.3% 156 2.4% 6,409

2013 82 1.0% 27 0.3% 206 2.6% 43 0.5% 50 0.6% 31 0.4% 273 3.4% 213 2.7% 19 0.2% 738 9.3% 112 1.4% 119 1.5% 270 3.4% 7,965

2014 95 1.2% 11 0.1% 138 1.7% 34 0.4% 61 0.8% 26 0.3% 281 3.5% 169 2.1% 21 0.3% 812 10.2% 89 1.1% 89 1.1% 172 2.2% 7,939

2015 28 0.3% 12 0.1% 185 2.1% 41 0.5% 50 0.6% 9 0.1% 249 2.9% 62 0.7% 15 0.2% 559 6.5% 63 0.7% 186 2.2% 172 2.0% 8,624

Long-term Average

1980-2015 116 1.3% 12 0.1% 343 4.0% 40 0.5% 103 1.2% 8 0.1% 456 5.2% 51 0.6% 6 0.1% 441 5.1% 189 2.2% 237 2.7% 285 3.3% 8,682

10-Year Average

2006-2015 57 0.8% 20 0.3% 190 2.5% 33 0.4% 84 1.1% 24 0.3% 244 3.2% 110 1.4% 20 0.3% 664 8.7% 122 1.6% 198 2.6% 210 2.8% 7,644

5-Year Average

2011-2015 55 0.8% 22 0.3% 161 2.3% 33 0.5% 47 0.7% 22 0.3% 245 3.5% 145 2.0% 19 0.3% 683 9.6% 90 1.3% 122 1.7% 177 2.5% 7,087

3-Year Average

2013-2015 68 0.8% 17 0.2% 176 2.2% 39 0.5% 54 0.7% 22 0.3% 268 3.3% 148 1.8% 18 0.2% 703 8.6% 88 1.1% 131 1.6% 205 2.5% 8,176

*2015 is annualized after August of 2015

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Table III-12: Mulligan Primary Trade Area Local Municipality Residential Permits, 1980- August 2015

Murray Holladay West Jordan Midvale

Cottonwood 

Heights South Jordan DraperRivertonSalt Lake City

South Salt Lake 

City West Valley City Taylorsville Sandy
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Multi-Family 

Six-County

Total

Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent

Year Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits

1980 463 23.3% 0 0.0% 0 0.0% 0 0.0% 12 0.6% 0 0.0% 5 0.3% 114 5.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1,990

1981 753 35.1% 0 0.0% 12 0.6% 0 0.0% 4 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 2,146

1982 63 4.2% 0 0.0% 12 0.8% 0 0.0% 10 0.7% 0 0.0% 106 7.0% 16 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1,504

1983 493 11.4% 81 1.9% 786 18.2% 0 0.0% 300 7.0% 0 0.0% 100 2.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 4,307

1984 630 6.3% 57 0.6% 1,390 13.8% 0 0.0% 1,080 10.7% 0 0.0% 108 1.1% 682 6.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 3 0.0% 10,071

1985 1,311 24.6% 117 2.2% 20 0.4% 0 0.0% 307 5.7% 0 0.0% 76 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 5,340

1986 905 22.1% 98 2.4% 4 0.1% 0 0.0% 13 0.3% 0 0.0% 908 22.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 4,090

1987 69 11.6% 46 7.7% 12 2.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 594

1988 30 10.6% 24 8.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 282

1989 0 0.0% 40 20.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 199

1990 3 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 4 0.6% 0 0.0% 0 0.0% 661

1991 105 18.5% 0 0.0% 16 2.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 4 0.7% 0 0.0% 0 0.0% 568

1992 57 5.5% 0 0.0% 48 4.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 114 10.9% 0 0.0% 0 0.0% 1,042

1993 220 9.1% 20 0.8% 72 3.0% 0 0.0% 0 0.0% 0 0.0% 112 4.6% 0 0.0% 0 0.0% 0 0.0% 280 11.5% 0 0.0% 0 0.0% 2,425

1994 244 9.8% 0 0.0% 21 0.8% 0 0.0% 0 0.0% 0 0.0% 240 9.7% 8 0.3% 0 0.0% 0 0.0% 245 9.9% 0 0.0% 0 0.0% 2,485

1995 845 19.5% 0 0.0% 38 0.9% 0 0.0% 0 0.0% 0 0.0% 105 2.4% 0 0.0% 0 0.0% 0 0.0% 346 8.0% 0 0.0% 0 0.0% 4,341

1996 137 2.6% 0 0.0% 426 8.2% 32 0.6% 102 2.0% 0 0.0% 148 2.8% 0 0.0% 0 0.0% 204 3.9% 18 0.3% 0 0.0% 496 9.5% 5,215

1997 278 8.0% 0 0.0% 76 2.2% 0 0.0% 0 0.0% 0 0.0% 160 4.6% 24 0.7% 0 0.0% 96 2.8% 112 3.2% 0 0.0% 156 4.5% 3,476

1998 139 4.1% 0 0.0% 104 3.1% 19 0.6% 6 0.2% 0 0.0% 355 10.4% 24 0.7% 0 0.0% 0 0.0% 482 14.2% 4 0.1% 14 0.4% 3,401

1999 139 4.7% 0 0.0% 32 1.1% 4 0.1% 0 0.0% 0 0.0% 687 23.1% 24 0.8% 0 0.0% 0 0.0% 8 0.3% 25 0.8% 82 2.8% 2,973

2000 253 14.2% 8 0.5% 16 0.9% 0 0.0% 0 0.0% 0 0.0% 407 22.9% 24 1.4% 0 0.0% 0 0.0% 16 0.9% 21 1.2% 59 3.3% 1,777

2001 491 15.4% 12 0.4% 61 1.9% 0 0.0% 0 0.0% 0 0.0% 305 9.6% 27 0.8% 0 0.0% 20 0.6% 16 0.5% 227 7.1% 365 11.4% 3,188

2002 326 12.0% 18 0.7% 88 3.2% 0 0.0% 0 0.0% 0 0.0% 212 7.8% 39 1.4% 0 0.0% 0 0.0% 0 0.0% 126 4.6% 185 6.8% 2,711

2003 104 3.3% 32 1.0% 441 14.0% 144 4.6% 0 0.0% 0 0.0% 612 19.4% 0 0.0% 0 0.0% 21 0.7% 309 9.8% 17 0.5% 143 4.5% 3,154

2004 396 14.7% 12 0.4% 150 5.6% 27 1.0% 0 0.0% 3 0.1% 205 7.6% 12 0.4% 0 0.0% 0 0.0% 12 0.4% 67 2.5% 147 5.4% 2,698

2005 816 29.3% 5 0.2% 193 6.9% 5 0.2% 90 3.2% 6 0.2% 132 4.7% 28 1.0% 0 0.0% 17 0.6% 12 0.4% 299 10.8% 134 4.8% 2,781

2006 191 8.0% 15 0.6% 221 9.2% 0 0.0% 0 0.0% 3 0.1% 83 3.5% 24 1.0% 0 0.0% 0 0.0% 38 1.6% 16 0.7% 124 5.2% 2,398

2007 540 17.3% 10 0.3% 138 4.4% 0 0.0% 0 0.0% 0 0.0% 413 13.2% 60 1.9% 0 0.0% 36 1.2% 73 2.3% 12 0.4% 112 3.6% 3,130

2008 350 11.5% 24 0.8% 482 15.9% 0 0.0% 0 0.0% 0 0.0% 75 2.5% 426 14.0% 0 0.0% 574 18.9% 146 4.8% 13 0.4% 83 2.7% 3,035

2009 109 3.2% 114 3.4% 20 0.6% 61 1.8% 0 0.0% 0 0.0% 323 9.5% 504 14.9% 0 0.0% 573 16.9% 0 0.0% 16 0.5% 40 1.2% 3,386

2010 150 9.1% 58 3.5% 6 0.4% 193 11.7% 0 0.0% 0 0.0% 314 19.0% 12 0.7% 0 0.0% 20 1.2% 0 0.0% 15 0.9% 62 3.8% 1,653

2011 110 4.4% 72 2.9% 80 3.2% 0 0.0% 268 10.7% 0 0.0% 161 6.5% 460 18.4% 0 0.0% 0 0.0% 6 0.2% 32 1.3% 83 3.3% 2,496

2012 336 16.3% 91 4.4% 41 2.0% 0 0.0% 32 1.6% 0 0.0% 105 5.1% 24 1.2% 0 0.0% 260 12.6% 6 0.3% 0 0.0% 120 5.8% 2,062

2013 176 5.5% 27 0.8% 196 6.1% 0 0.0% 121 3.8% 0 0.0% 89 2.8% 220 6.9% 0 0.0% 330 10.3% 292 9.1% 59 1.8% 69 2.2% 3,192

2014 245 4.5% 32 0.6% 425 7.8% 0 0.0% 118 2.2% 0 0.0% 83 1.5% 216 4.0% 0 0.0% 318 5.9% 414 7.6% 27 0.5% 47 0.9% 5,419

2015 1,155 20.7% 28 0.5% 62 1.1% 0 0.0% 10 0.2% 0 0.0% 36 0.6% 59 1.1% 0 0.0% 33 0.6% 640 11.4% 29 0.5% 28 0.5% 5,591

Long-term Average

1980-2015 351 11.9% 29 1.0% 158 5.4% 13 0.5% 69 2.3% 0 0.0% 185 6.3% 84 2.9% 0 0.0% 70 2.4% 100 3.4% 28 1.0% 71 2.4% 2,938

10-Year Average

2006-2015 336 10.4% 47 1.5% 167 5.2% 25 0.8% 55 1.7% 0 0.0% 168 5.2% 201 6.2% 0 0.0% 214 6.6% 162 5.0% 22 0.7% 77 2.4% 3,236

5-Year Average

2011-2015 404 10.8% 50 1.3% 161 4.3% 0 0.0% 110 2.9% 0 0.0% 95 2.5% 196 5.2% 0 0.0% 188 5.0% 272 7.2% 29 0.8% 69 1.8% 3,752

3-Year Average

2013-2015 525 11.1% 29 0.6% 228 4.8% 0 0.0% 83 1.8% 0 0.0% 69 1.5% 165 3.5% 0 0.0% 227 4.8% 449 9.5% 38 0.8% 48 1.0% 4,734

*2015 is annualized after August of 2015

Salt Lake City

South Salt Lake 

City West Valley City Taylorsville

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Sandy

Table III-12: Mulligan Primary Trade Area Local Municipality Residential Permits, 1980- August 2015

Murray Holladay West Jordan Midvale

Cottonwood 

Heights South Jordan Riverton Draper
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Total 

Six-County

Total

Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent

Year Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits of Total Permits

1980 553 6.9% 3 0.0% 0 0.0% 0 0.0% 105 1.3% 0 0.0% 228 2.9% 116 1.5% 0 0.0% 0 0.0% 0 0.0% 155 1.9% 0 0.0% 8,000

1981 815 14.1% 0 0.0% 98 1.7% 0 0.0% 54 0.9% 0 0.0% 224 3.9% 1 0.0% 0 0.0% 60 1.0% 0 0.0% 48 0.8% 0 0.0% 5,772

1982 114 2.3% 0 0.0% 272 5.4% 0 0.0% 82 1.6% 0 0.0% 391 7.8% 16 0.3% 0 0.0% 35 0.7% 0 0.0% 30 0.6% 0 0.0% 5,030

1983 576 4.7% 81 0.7% 1,305 10.8% 0 0.0% 431 3.6% 0 0.0% 772 6.4% 7 0.1% 0 0.0% 90 0.7% 0 0.0% 111 0.9% 0 0.0% 12,138

1984 777 4.6% 57 0.3% 1,830 10.8% 0 0.0% 1,212 7.2% 0 0.0% 738 4.4% 697 4.1% 0 0.0% 112 0.7% 0 0.0% 98 0.6% 28 0.2% 16,921

1985 1,413 11.8% 117 1.0% 337 2.8% 0 0.0% 420 3.5% 0 0.0% 544 4.5% 3 0.0% 0 0.0% 111 0.9% 0 0.0% 89 0.7% 18 0.2% 11,989

1986 1,054 9.0% 98 0.8% 565 4.8% 0 0.0% 128 1.1% 0 0.0% 1,395 11.9% 2 0.0% 0 0.0% 156 1.3% 0 0.0% 167 1.4% 19 0.2% 11,762

1987 197 3.2% 46 0.8% 327 5.4% 0 0.0% 152 2.5% 0 0.0% 290 4.7% 3 0.0% 0 0.0% 184 3.0% 0 0.0% 73 1.2% 25 0.4% 6,109

1988 91 1.9% 37 0.8% 341 7.3% 0 0.0% 108 2.3% 0 0.0% 134 2.9% 2 0.0% 0 0.0% 125 2.7% 0 0.0% 59 1.3% 15 0.3% 4,677

1989 77 1.6% 40 0.9% 261 5.6% 0 0.0% 97 2.1% 0 0.0% 121 2.6% 1 0.0% 0 0.0% 131 2.8% 0 0.0% 49 1.0% 25 0.5% 4,685

1990 69 1.2% 7 0.1% 212 3.7% 0 0.0% 88 1.6% 0 0.0% 151 2.7% 1 0.0% 0 0.0% 211 3.7% 565 10.0% 73 1.3% 32 0.6% 5,664

1991 181 2.6% 45 0.6% 229 3.3% 0 0.0% 143 2.1% 0 0.0% 272 3.9% 2 0.0% 0 0.0% 337 4.8% 771 11.1% 54 0.8% 102 1.5% 6,969

1992 140 1.4% 2 0.0% 259 2.6% 0 0.0% 157 1.6% 0 0.0% 354 3.6% 1 0.0% 0 0.0% 536 5.4% 971 9.8% 267 2.7% 128 1.3% 9,885

1993 362 2.8% 21 0.2% 311 2.4% 0 0.0% 79 0.6% 0 0.0% 716 5.5% 2 0.0% 0 0.0% 641 4.9% 939 7.2% 373 2.9% 280 2.1% 13,087

1994 403 3.0% 8 0.1% 471 3.5% 0 0.0% 114 0.8% 0 0.0% 986 7.3% 18 0.1% 0 0.0% 581 4.3% 619 4.6% 463 3.4% 445 3.3% 13,540

1995 1,110 6.8% 5 0.0% 628 3.9% 0 0.0% 173 1.1% 0 0.0% 986 6.1% 6 0.0% 0 0.0% 402 2.5% 725 4.5% 511 3.2% 714 4.4% 16,209

1996 409 2.3% 0 0.0% 1,429 7.9% 37 0.2% 280 1.5% 0 0.0% 1,254 6.9% 13 0.1% 0 0.0% 670 3.7% 244 1.3% 472 2.6% 1,406 7.8% 18,111

1997 520 3.5% 14 0.1% 821 5.5% 61 0.4% 63 0.4% 0 0.0% 879 5.9% 27 0.2% 0 0.0% 471 3.2% 395 2.7% 309 2.1% 837 5.6% 14,866

1998 371 2.4% 13 0.1% 660 4.2% 200 1.3% 85 0.5% 0 0.0% 1,203 7.7% 103 0.7% 0 0.0% 443 2.8% 693 4.4% 425 2.7% 822 5.3% 15,600

1999 377 2.5% 9 0.1% 511 3.3% 107 0.7% 130 0.9% 0 0.0% 1,465 9.6% 78 0.5% 0 0.0% 378 2.5% 174 1.1% 377 2.5% 662 4.3% 15,259

2000 462 3.7% 24 0.2% 461 3.7% 157 1.2% 155 1.2% 0 0.0% 841 6.7% 139 1.1% 0 0.0% 311 2.5% 191 1.5% 271 2.2% 442 3.5% 12,595

2001 713 5.0% 27 0.2% 543 3.8% 159 1.1% 84 0.6% 0 0.0% 694 4.9% 96 0.7% 0 0.0% 371 2.6% 171 1.2% 655 4.6% 898 6.3% 14,254

2002 474 3.4% 38 0.3% 614 4.3% 130 0.9% 78 0.6% 0 0.0% 653 4.6% 115 0.8% 0 0.0% 610 4.3% 235 1.7% 372 2.6% 715 5.1% 14,134

2003 215 1.3% 46 0.3% 937 5.6% 289 1.7% 99 0.6% 0 0.0% 1,721 10.3% 63 0.4% 0 0.0% 680 4.1% 544 3.2% 313 1.9% 734 4.4% 16,745

2004 488 3.0% 33 0.2% 494 3.0% 103 0.6% 118 0.7% 20 0.1% 947 5.7% 160 1.0% 0 0.0% 921 5.6% 131 0.8% 521 3.2% 801 4.9% 16,501

2005 926 4.9% 22 0.1% 552 2.9% 102 0.5% 159 0.8% 30 0.2% 990 5.2% 91 0.5% 0 0.0% 1,024 5.4% 190 1.0% 1,010 5.3% 795 4.2% 19,044

2006 308 1.6% 27 0.1% 708 3.8% 38 0.2% 236 1.3% 17 0.1% 647 3.4% 141 0.7% 49 0.3% 1,088 5.8% 512 2.7% 727 3.9% 612 3.2% 18,833

2007 613 4.2% 37 0.3% 379 2.6% 63 0.4% 186 1.3% 72 0.5% 603 4.2% 153 1.1% 33 0.2% 834 5.8% 204 1.4% 365 2.5% 444 3.1% 14,427

2008 395 5.4% 43 0.6% 580 8.0% 28 0.4% 95 1.3% 19 0.3% 179 2.5% 499 6.9% 0 0.0% 1,002 13.8% 194 2.7% 119 1.6% 249 3.4% 7,281

2009 142 1.9% 124 1.6% 156 2.0% 71 0.9% 42 0.5% 11 0.1% 496 6.5% 551 7.2% 3 0.0% 1,004 13.1% 39 0.5% 139 1.8% 155 2.0% 7,662

2010 180 2.8% 81 1.3% 145 2.3% 216 3.4% 43 0.7% 20 0.3% 499 7.8% 62 1.0% 17 0.3% 501 7.8% 80 1.3% 93 1.5% 179 2.8% 6,399

2011 139 2.0% 98 1.4% 171 2.4% 22 0.3% 309 4.4% 16 0.2% 319 4.6% 602 8.6% 17 0.2% 651 9.3% 92 1.3% 163 2.3% 199 2.8% 6,996

2012 378 4.5% 126 1.5% 224 2.6% 25 0.3% 64 0.8% 26 0.3% 368 4.3% 162 1.9% 24 0.3% 913 10.8% 106 1.3% 83 1.0% 276 3.3% 8,471

2013 258 2.3% 54 0.5% 402 3.6% 43 0.4% 171 1.5% 31 0.3% 362 3.2% 433 3.9% 19 0.2% 1,068 9.6% 404 3.6% 178 1.6% 339 3.0% 11,157

2014 340 2.5% 43 0.3% 563 4.2% 34 0.3% 179 1.3% 26 0.2% 364 2.7% 385 2.9% 21 0.2% 1,130 8.5% 503 3.8% 116 0.9% 219 1.6% 13,358

2015 1,183 8.3% 40 0.3% 247 1.7% 41 0.3% 60 0.4% 9 0.1% 285 2.0% 121 0.9% 15 0.1% 592 4.2% 703 4.9% 215 1.5% 200 1.4% 14,215

Long-term Average

1980-2015 467 4.0% 41 0.4% 501 4.3% 54 0.5% 172 1.5% 8 0.1% 641 5.5% 135 1.2% 6 0.0% 510 4.4% 289 2.5% 265 2.3% 356 3.1% 11,621

10-Year Average

2006-2015 394 3.6% 67 0.6% 358 3.3% 58 0.5% 139 1.3% 25 0.2% 412 3.8% 311 2.9% 20 0.2% 878 8.1% 284 2.6% 220 2.0% 287 2.6% 10,880

5-Year Average

2011-2015 460 4.2% 72 0.7% 321 3.0% 33 0.3% 157 1.4% 22 0.2% 340 3.1% 341 3.1% 19 0.2% 871 8.0% 362 3.3% 151 1.4% 247 2.3% 10,839

3-Year Average

2013-2015 594 4.6% 46 0.4% 404 3.1% 39 0.3% 137 1.1% 22 0.2% 337 2.6% 313 2.4% 18 0.1% 930 7.2% 537 4.2% 170 1.3% 253 2.0% 12,910

*2015 is annualized after August of 2015

West Valley City Taylorsville Sandy Riverton Draper

Source:  U.S.  Department of Commerce, C-40 Reports and THK Associates, Inc.

Table III-12: Mulligan Primary Trade Area Local Municipality Residential Permits, 1980- August 2015

Murray Holladay West Jordan Midvale

Cottonwood 

Heights South JordanSalt Lake City

South Salt Lake 

City
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G. POPULATION AND HOUSEHOLD PROJECTIONS 

Population, household, and employment data for the Six-County market area is compared in 
Table III-13 over the 1980 to 2015 time period and then projected for the 2016 to 2025 time 
period. In 1980, the total population of the Six-County area was 1,147,049 and resident 
employment was 548,935 for an employment participation ratio of .4785, meaning that 47.85% 
of the Six-County population was employed. By 1990, the MSA’s population had increased to 
1,360,625, and resident employment had increased to 764,105 for an employment participation 
ratio of .5615. Employment and population have since continued to increase since 1990 and 
with that the ratio has also increased with the exception of the dip that occurred in 2010. By 
2015 the employment participation ratio had risen to approximately .6400, which is projected to 
continue increasing steadily over the next ten years. Furthermore, Table III-13 projects 
population growth for the Six-County market area based on the anticipated employment 
growth. With a projected 2025 resident employment of 1,789,869 the estimated 2025 
population for the counties is projected to be 2,714,000 based on an anticipated participation 
rate growing to .6595. Based on the estimated population growth and a household population 
ratio growing from 3.1408 in 2016 to 3.138 in 2025, the Six-County area should have 
approximately 845,993 households in 2025. The Six-County area’s permanent population is 
projected to grow by 39,840 persons, 30,866 employees, and 11,813 households annually on 
average from 2016 to 2025. 

Table III-14 shows the projected growth in employment, population and households in Salt 
Lake County. By way of comparison, this Salt Lake County submarket currently has a higher 
employment participation rate of .7520 than the employment participation ratio in 1980 of 
.5460. Proportionally, average annual employment growth from 2000 to 2010 was less than 
population growth, effectively causing the employment participation ratio to decrease, akin to 
the Six-County market area. The drop may be attributed in large part to the Great Recession 
which occurred over the late to middle part of the 2000 to 2010 decade. Even though 
employment slowed during the 2000 to 2010 time span, household growth and population 
growth still remained strong. Employment, population and households in Salt Lake County are 
projected to grow by 16,630 people, 17,647 jobs and 5,094 households, respectively, on 
average annually from 2016 to 2025. Jobs are projected to grow faster than people due to the 
large number of people commuting to Salt Lake County for work. Employment, population and 
household information is graphed following Table III-14 for the Six-County market and Salt 
Lake County. The Six-County market and Salt Lake County population, employment and 
household growth tables details that the projected growth rates over the next decade for each 
area are slower than their respective 1990 to 2000 growth rates; however, stronger than the 
2000 to 2010, as well as 1980 to 1990 growth rates.   

Table III-15 details population growth by age group for the Six-County Market and the Salt 
Lake County area from 2016 to 2025. The table details that for Salt Lake County, the 30 to 40 
year old age group will decrease between -0.9% and -1.8% annually on average, while the 70 
to 80 year old age group will increase between 8.0% and 8.4% annually average. The five to 
22 year old age group is projected to be a strong target demographic age for the Mulligans 
subject site and is projected to grow between 1.6% and 1.8% over the 2016 to 2025 time 
period.  
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Employment Group Household Annual

Participation Quarters Permanent Population Household

Year Employment Ratio Population Population Population Ratio Households Change

1980 548,935 0.47856 1,147,049 14,912 1,132,137 3.1483 359,598 --

1990 764,105 0.56158 1,360,625 17,688 1,342,937 3.1552 425,622 6,602

2000 1,120,517 0.64125 1,747,402 22,716 1,724,686 3.1527 547,054 12,143

2010 1,287,127 0.60040 2,143,788 27,869 2,115,919 3.1310 675,794 12,874

2015 1,484,539 0.64003 2,319,471 30,153 2,289,317 3.1411 728,829 10,607

2016 1,512,076 0.64195 2,355,430 32,264 2,323,166 3.1408 739,679 10,850

2017 1,540,232 0.64388 2,392,110 34,522 2,357,588 3.1405 750,713 11,035

2018 1,569,025 0.64581 2,429,540 36,939 2,392,601 3.1401 761,939 11,225

2019 1,598,471 0.64775 2,467,730 39,525 2,428,205 3.1398 773,354 11,416

2020 1,628,588 0.64969 2,506,710 42,291 2,464,419 3.1395 784,966 11,612

2021 1,659,392 0.65164 2,546,480 45,252 2,501,228 3.1392 796,771 11,804

2022 1,690,904 0.65360 2,587,080 48,419 2,538,661 3.1389 808,776 12,005

2023 1,723,141 0.65556 2,628,520 51,809 2,576,711 3.1386 820,980 12,204

2024 1,756,122 0.65752 2,670,810 55,435 2,615,375 3.1383 833,382 12,402

2025 1,789,869 0.65950 2,714,000 59,316 2,654,684 3.1380 845,993 12,610

#REF! #REF! #REF! #REF! #REF! #REF!

Average

Annual Change

(2016-2025)

Numerical: 30,866 39,840 11,813

Percent: 1.9% 1.6% 1.5%

Table III-13: Six-County Salt Lake City Projected Permanent Population and Households, 1980-2025

Source: Dept of Commerce, Bureau of the Census and THK Associates, Inc.
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Employment Group Household Annual

Participation Quarters Permanent Population Household

Year Employment Ratio Population Population Population Ratio Households Change

1980 338,057 0.54608 619,066 8,048 611,018 2.9808 204,984 104

1990 457,414 0.63010 725,942 9,437 716,505 2.9808 240,372 3,539

2000 660,766 0.73551 898,378 11,679 886,699 3.0043 295,141 5,477

2010 724,971 0.70409 1,029,655 13,386 1,016,269 2.9662 342,622 4,748

2015 827,494 0.75201 1,100,370 14,305 1,086,065 2.9723 365,396 4,555

2016 842,939 0.75592 1,115,110 15,306 1,099,804 2.9724 369,999 4,604

2017 858,788 0.75986 1,130,200 16,378 1,113,822 2.9726 374,697 4,697

2018 875,052 0.76381 1,145,650 17,524 1,128,126 2.9727 379,490 4,793

2019 891,747 0.76778 1,161,460 18,751 1,142,709 2.9729 384,376 4,886

2020 908,885 0.77177 1,177,660 20,063 1,157,597 2.9730 389,364 4,988

2021 926,482 0.77578 1,194,250 21,468 1,172,782 2.9732 394,452 5,088

2022 944,552 0.77982 1,211,250 22,970 1,188,280 2.9733 399,645 5,192

2023 963,111 0.78387 1,228,660 24,578 1,204,082 2.9735 404,939 5,294

2024 982,176 0.78795 1,246,500 26,299 1,220,201 2.9736 410,340 5,401

2025 1,001,763 0.79205 1,264,780 28,140 1,236,640 2.9738 415,847 5,507

#REF! #REF! #REF! #REF! #REF! #REF!

Average

Annual Change

(2016-2025)

Numerical: 17,647 16,630 5,094

Percent: 1.9% 1.4% 1.3%

Source: Dept of Commerce, Bureau of the Census and THK Associates, Inc.

Table III-14: Salt Lake County Projected Permanent Population and Households, 1980-2025
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2016 2025 2016 2025

Age 0 - 5 210,866 219,172 0.4% 101,290 102,803 0.2%

Age 5 - 14 374,604 389,487 0.4% 162,094 186,992 1.7%

Age 14 - 18 154,982 176,497 1.5% 67,302 76,884 1.6%

Age 18 - 22 179,598 211,637 2.0% 67,759 78,900 1.8%

Age 22 - 25 91,622 121,699 3.6% 43,954 51,896 2.0%

Age 25 - 30 157,254 189,530 2.3% 78,585 83,048 0.6%

Age 30 - 35 187,404 166,479 -1.2% 91,200 76,145 -1.8%

Age 35 - 40 174,541 166,255 -0.5% 85,548 78,649 -0.9%

Age 40 - 45 144,488 184,176 3.1% 71,937 88,896 2.6%

Age 45 - 50 126,553 175,642 4.3% 63,746 84,595 3.6%

Age 50 - 55 123,813 144,923 1.9% 62,616 70,955 1.5%

Age 55 - 60 117,581 124,930 0.7% 59,980 61,903 0.4%

Age 60 - 65 99,208 119,728 2.3% 51,635 59,663 1.7%

Age 65 - 70 76,056 110,697 5.1% 38,886 55,666 4.8%

Age 70 - 75 52,704 89,094 7.7% 26,525 45,710 8.0%

Age 75 - 80 36,511 63,155 8.1% 18,096 31,825 8.4%

Age 80 - 85 26,261 37,566 4.8% 12,893 18,705 5.0%

Age 85 + 21,384 23,333 1.0% 11,063 11,546 0.5%

Total 2,355,430 2,714,000 1,115,110 1,264,780

Source: Sitewise/Tetrad.com and THK Associates, Inc.

Table III-15: Six-County Salt Lake City and Salt Lake County Population Growth by Age, 2015-2025

Six-County Salt Lake County

Average 

Annual 

Growth %

Average 

Annual 

Growth %
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IV. GOLF COURSE MARKET ANALYSIS 

A. SOCIO-ECONOMIC PROFILE OF MULLIGANS PRIMARY TRADE AREA 

In the analysis to determine demand for golf rounds and golf facilities, it is necessary to identify 
the primary trade area (PTA) from which a majority of the primary demand for Mulligans Golf 
and Games two golf courses are anticipated to derive from within.   

The primary trade area is a function of population density, natural barriers, golfer residences 
and travel distances, golfer habits, accessibility of the site, and the location of surrounding 
competitive facilities. After driving this area and reviewing where competitive facilities are 
located and how physical characteristics and conditions impact travel time, the primary trade 
area boundaries were refined. The Mulligans PTA is approximately a 15 minute drive time from 
the Mulligans subject site in all directions, as shown following in Figure-8. 

Having determined the appropriate primary trade area, THK then researched population, 
households and income using STI data which tracks census data by geographical boundary. The 
median income for the PTA is currently $60,492. As shown in Table IV-1, there are currently 
1,076,190 (2015) people residing in 356,228 (2015) households within the PTA. In 1990, there 
were 706,087 people living in 233,828 households in the PTA, which has since experienced an 
average annual growth rate of 1.7% for households and population. Since 1990, the Mulligans 
PTA has grown by 4,896 households and 14,804 people annually on average. Over the last five 
years, the Mulligans PTA has grown by 14,008 people and 4,503 households, at rates of 
approximately 1.4% and 1.3%, respectively. The Mulligans PTAs household growth has 
accounted for 98.9% of Salt Lake Counties’ household growth since 2010, and it has accounted 
for 99.0% of Salt Lake Counties’ population growth since 2010.  

The Mulligans PTAs household and population growth is projected to account for a similar 
percentage of Salt Lake Counties’ growth moving forward from 2016 to 2025. Table IV-2 
projects population and household growth for the Six-County, Salt Lake County and Mulligans 
PTA over the 2016 to 2025 time period. Based on the historical development activity in the area 
and the economic forecast for the area, it is possible to project future population levels in the 
primary trade area. Over the next decade Mulligans PTA population and household growth is 
projected to account for 99.4% of Salt Lake Counties’ household growth and 99.6% of Salt 
Lake Counties’ population growth. The Mulligans PTA is projected to growth by 5,060 
households and 16,570 people annually on average over the 2016 to 2025 time period. Below 
Figure-8 details the boundaries of the Mulligans Primary Trade Area with respect to the 
Mulligans subject site.  
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 MULLIGANS PRIMARY TRADE AREA FOR GOLF Figure 8-
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Six-County 1980 1990 2000 2010 2015 Num. Per. Num. Per. Num. Per. Num. Per.

Population 1,147,049 1,360,625 1,747,402 2,143,788 2,319,471 33,498 2.0% 38,354 2.2% 38,138 1.9% 35,137 1.6%

Households 359,598 425,622 547,054 675,794 728,829 10,549 2.0% 12,128 2.2% 12,118 1.9% 10,607 1.5%

3.197 3.194 3.182

Salt Lake County

Population 619,066 725,942 898,378 1,029,655 1,100,370 13,752 1.7% 14,977 1.7% 13,466 1.4% 14,143 1.3%

Households 204,984 240,372 295,141 342,622 365,396 4,583 1.7% 5,001 1.7% 4,684 1.4% 4,555 1.3%

Mulligan PTA

Population - 706,087 881,732 1,006,149 1,076,190 - - 14,804 1.7% 12,964 1.3% 14,008 1.4%

Households - 233,828 288,423 333,714 356,228 - - 4,896 1.7% 4,520 1.4% 4,503 1.3%

3.020 3.057 3.015 3.021

Mulligan PTA

as a percent of the

Salt Lake County

Population - 97.3% 98.1% 97.7% 97.8% 99.0%

Households - 97.3% 97.7% 97.4% 97.5% 98.9%

Six-County 2016 2020 2025 Num. Per. Num. Per.

Population 2,355,430 2,506,710 2,714,000 37,820 1.6% 39,840 1.6%

Households 739,679 784,966 845,993 11,320 1.5% 11,810 1.5%

Salt Lake County

Population 1,115,110 1,177,660 1,264,780 15,640 1.4% 16,630 1.4%

Households 369,999 389,364 415,847 4,840 1.3% 5,090 1.3%

Mulligan PTA

Population 1,092,227 1,154,019 1,241,375 15,450 1.4% 16,570 1.4%

Households 361,343 380,420 406,856 4,770 1.3% 5,060 1.3%

3.023 3.034 3.051

Mulligan PTA

as a percent of the

Salt Lake County

Population 97.9% 98.0% 98.1%

Households 97.7% 97.7% 97.8% 98.6% 99.4%

Source: U.S. Bureau of the Census, Sitewise Tetrad STI Data and THK Associates, Inc.

Source: U.S. Bureau of the Census, Sitewise Tetrad STI Data and THK Associates, Inc.

Table IV-2: Projected Population and Household Estimates, 2016-2025

        Annual Average

2016-2020 2016-2025

98.8% 99.6%

- 98.8% 96.3%

- 97.9% 96.5%

Table  IV-1: Historic Population and Household Estimates, 1980-2015

Annual Average

1980-2015 1990-2015 2000-2015 2010-2015
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B. NATIONAL GOLF MARKET CHARACTERISTICS 

Overall Golf Market Characteristics 

Research conducted by the National Golf Foundation indicates that from the mid 1980’s to the 
turn of the century, the number of golfers grew by about 50% - from 20 million to 30 million 
golfers for a compound annual growth rate of approximately 3%. But since the year 2000, the 
number of golfers plateaued and has been slowly declining; raising concerns about the future of 
golf courses. This decline has been largely attributed to decreasing participation rates and the 
effects of the Great Recession that occurred in the mid to late 2000’s. In addition, the over 
building of golf courses within the industry has caused many golf courses to struggle in gaining 
traction, while financing has remained increasingly difficult to obtain. This creates a critical need 
for golf course facilities and operators to remain competitive and understand how the market is 
shaped by the specific characteristics of the people whom use their facility.  

Standard Golf Term Definitions  

The ownership and operational structure of golf courses are critical in determining which type of 
golf courses are in demand. Courses are classified into four categories and defined as follows: 

Daily-Fee Golf Courses: Are privately owned but open for public play. 

Municipal Golf Courses: Are owned or operated by a government entity and are open to the 
general public. 

Private Golf Courses: Are owned privately either by individuals or corporations and not open 
for public play. Memberships in this type of club are limited and include typically large initiation 
fees or property purchases requirements. 

Semi-private Golf Courses: Are similar to private country clubs in that memberships are 
offered; however, limited public play is allowed on the golf course. 

Two further distinctions of golf course facilities include the playability and character of the 
course. The definitions for par and the common designations for golf courses are shown below: 

Par: The par for a hole is defined by the number of strokes needed to complete a hole. Once 
the green is reached, it is assumed that it will take two strokes to finish the hole. Thus, a par-3 
course will consist completely of greens that can be reached with one stroke from the tee. 

Regulation:  Any nine-hole or 18-hole golf course that includes a variety of par three, par four 
and par five holes, and is of traditional length and par. A regulation 9-hole facility must be at 
least 2,600 yards in length and at least a par 33, while a regulation 18-hole facility must be at 
least 5,200 yards in length and at least a par 66.  

Executive: Have a variety of par three, par four and/or par five holes. 18-hole executive 
courses are 5,200 yards in length or less, with a par of 65 or less. 

Par 3: as the name suggests, par 3 courses consist of all holes being par 3's; thus, an 18-hole 
course has a total par of 54. 
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C. GOLF PARTICIPATION RATES AND AGE DISTRIBUTION 

THK Associates has determined the golf demand at the Mulligans subject site over the next 
decade. In order to understand this demand, it is important to first determine the participation 
rates for golf by age and gender, and population by age and gender in the Mulligans PTA. By 
multiplying the participation rates for golf and population by age and gender, THK can then 
project the total number of golfers by age and gender over the 2016 to 2025 time period.  

As shown at the bottom of Table IV-3, golf participations rates are shown for Utah, the United 
States and Mountain Communities over the 2016, 2020 and 2025 time period. Furthermore, 
participation rates for serious golfers (those who play eight or more times annually) and 
occasional golfers (those who play less than eight times annually) are shown. The table shows 
that Utah has a higher percentage of occasional golfers and a lower percentage of series golfers 
than for either the United States or mountain communities. As shown in Table IV-3 the overall 
average golf participation rate for both genders aged 5 and above in the United States is 
11.1%; 18.5% for males and 4.1% for females. The mountain states have an overall average 
golf participation rate of 11.4%, 17.2% for males and 5.8% for females. Utah has overall 
average golf participation rates are 12.8%; 19.3% for males and 6.4% for females. Males and 
females are more active in Utah than across the United States or in typical mountain 
communities.  

Table IV-4 details both the total number of females and males by age group in the Mulligans 
PTA for 2016, 2020 and 2025. Later on the participation rates by golfer type from Table IV-3 
will be multiplied with the population in Table IV-4 for each age group within each gender 
category. This will help determined the appropriate number of golfers by gender, age and golf 
participation level in the Mulligans PTA over the next decade.  
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United States Male   Female   Total

Age Range Serious Occasional Total Serious Occasional Total Serious Occasional Total

0-4 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

5-11 2.1% 3.9% 6.0% 0.4% 0.9% 1.3% 0.6% 2.6% 3.2%

12-17 5.9% 7.5% 13.4% 0.7% 0.8% 1.5% 4.0% 3.9% 7.9%

18-29 8.7% 9.1% 17.8% 1.0% 2.6% 3.6% 4.4% 6.2% 10.6%

30-39 12.0% 11.1% 23.1% 1.7% 3.7% 5.4% 5.8% 8.0% 13.8%

40-49 10.6% 8.6% 19.2% 1.7% 3.0% 4.7% 5.3% 5.9% 11.2%

50-59 9.9% 6.4% 16.3% 2.2% 2.3% 4.5% 5.6% 4.2% 9.8%

60-64 10.5% 5.2% 15.7% 2.7% 1.7% 4.4% 6.1% 3.4% 9.5%

65+ 9.1% 3.3% 12.4% 1.9% 1.2% 3.1% 4.7% 1.9% 6.6%

Total 9.8% 8.7% 18.5% 1.5% 2.6% 4.1% 5.4% 5.7% 11.1%

Mountain Male   Female   Total

Age Range Serious Occasional Total Serious Occasional Total Serious Occasional Total

0-4 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

5-11 1.7% 4.6% 6.3% 0.5% 1.5% 2.0% 0.5% 3.4% 3.9%

12-17 4.6% 8.7% 13.3% 0.9% 1.4% 2.3% 2.8% 5.0% 7.8%

18-29 6.9% 10.6% 17.5% 1.1% 4.4% 5.5% 3.1% 8.0% 11.1%

30-39 9.5% 12.9% 22.4% 1.9% 6.3% 8.2% 4.0% 10.2% 14.2%

40-49 8.5% 9.9% 18.4% 1.9% 5.1% 7.0% 4.6% 7.5% 12.1%

50-59 7.9% 7.5% 15.4% 2.5% 3.8% 6.3% 4.8% 5.4% 10.2%

60-64 8.3% 6.1% 14.4% 3.2% 2.8% 6.0% 5.3% 4.3% 9.6%

65+ 7.2% 3.9% 11.1% 2.1% 2.1% 4.2% 4.0% 2.4% 6.4%

Total 7.5% 9.7% 17.2% 1.6% 4.2% 5.8% 4.4% 7.0% 11.4%

Utah Male   Female   Total

Age Range Serious Occasional Total Serious Occasional Total Serious Occasional Total

0-4 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

5-11 1.5% 5.9% 7.4% 0.4% 1.9% 2.3% 0.5% 4.3% 4.8%

12-17 4.3% 11.2% 15.5% 0.7% 1.6% 2.3% 3.1% 6.3% 9.4%

18-29 6.5% 13.5% 20.1% 1.0% 5.3% 6.3% 3.4% 9.9% 13.3%

30-39 8.9% 16.6% 25.5% 1.5% 7.7% 9.3% 4.5% 12.8% 17.2%

40-49 7.8% 12.8% 20.6% 1.5% 6.2% 7.7% 4.0% 9.4% 13.4%

50-59 7.3% 9.5% 16.8% 2.0% 4.7% 6.6% 4.3% 6.6% 10.9%

60-64 7.7% 7.6% 15.4% 2.6% 3.5% 6.1% 4.7% 5.5% 10.1%

65+ 6.6% 4.9% 11.6% 1.7% 2.6% 4.4% 3.7% 3.1% 6.8%

Total 6.9% 12.4% 19.3% 1.3% 5.1% 6.4% 3.9% 8.8% 12.8%

*Serious Golfers golf at least eight times per year

*Occasional Golfers golf less than eight times per year

Source:  THK Associates, Inc.

Table IV-3: Golf Participation Rates by Age and Gender
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2016 Number Percent Number Percent Number Percent

0-4 50,101 9.1% 47,740 8.8% 97,841 9.0%

5-11 56,859 10.3% 54,296 10.0% 111,155 10.2%

12-17 50,185 9.1% 48,023 8.9% 98,208 9.0%

18-29 97,270 17.7% 92,055 17.0% 189,324 17.3%

30-39 86,408 15.7% 82,209 15.2% 168,617 15.4%

40-49 69,791 12.7% 66,772 12.3% 136,563 12.5%

50-59 60,533 11.0% 60,975 11.2% 121,508 11.1%

60-64 25,739 4.7% 26,532 4.9% 52,271 4.8%

65+ 52,883 9.6% 63,855 11.8% 116,738 10.7%

Total 549,769 100.0% 542,458 100.0% 1,092,227 100.0%

2020 Number Percent Number Percent Number Percent

0-4 51,254 8.8% 48,816 8.5% 100,070 8.7%

5-11 60,459 10.4% 57,556 10.0% 118,015 10.2%

12-17 52,932 9.1% 50,505 8.8% 103,437 9.0%

18-29 101,867 17.5% 96,379 16.8% 198,246 17.2%

30-39 81,566 14.0% 78,293 13.7% 159,859 13.9%

40-49 77,767 13.4% 74,754 13.0% 152,520 13.2%

50-59 61,868 10.6% 61,192 10.7% 123,060 10.7%

60-64 28,143 4.8% 29,027 5.1% 57,169 5.0%

65+ 65,332 11.2% 76,310 13.3% 141,642 12.3%

Total 581,187 100.0% 572,832 100.0% 1,154,019 100.0%

2025 Number Percent Number Percent Number Percent

0-4 51,474 8.2% 49,054 8.0% 100,528 8.1%

5-11 64,786 10.4% 61,829 10.0% 126,615 10.2%

12-17 56,650 9.1% 53,860 8.7% 110,509 8.9%

18-29 110,796 17.7% 105,238 17.1% 216,033 17.4%

30-39 79,129 12.7% 75,138 12.2% 154,267 12.4%

40-49 84,348 13.5% 81,708 13.3% 166,056 13.4%

50-59 67,906 10.9% 66,495 10.8% 134,401 10.8%

60-64 29,430 4.7% 30,158 4.9% 59,588 4.8%

65+ 80,530 12.9% 92,849 15.1% 173,378 14.0%

Total 625,047 100.0% 616,328 100.0% 1,241,375 100.0%

Source:  THK Associates, Inc.

Male Female Total

Male Female Male

Table IV-4: Age and Gender Distribution in Mulligans Primary Trade Area, 2016-2025

Male Female Total



   GOLF COURSE MARKET ANALYSIS 

 Mulligans                                                                                65               

  

D. NUMBER OF TRADE AREA GOLFERS 

The next step in the golf market analysis is to apply the participation rates from Table IV-3 to 
the PTA population from Table IV-4 by the age and gender breakdowns. For example, in Table 
IV-3 in Utah, the participation rate for serious male golfers and occasional male golfers aged 30 
to 39 is approximately 8.9% and 16.6%, respectively. In Table IV-4 in 2016 there are 86,408 
male residents between the ages of 30 and 39 in the PTA. Table IV-5 simply multiplies the two 
aforementioned figures to determine the number of serious and the number of occasional male 
golfers between the ages of 30 and 39. Based on these figures, there are approximately 7,700 
(86,408 x 8.9%) serious golfers and approximately 14,300 (86,408 x 16.6%) occasional golfers 
who are male and aged 30 to 39 in the PTA, as shown in Table IV-5. Thus, the total number of 
male golfers between the ages of 30-39 is approximately 22,000. By repeating this process for 
each age and gender group, as well as for occasional and serious golfers, the number of golfers 
can be determined for each grouping.  

Table IV-5 below shows the number by age, gender and golf participation for the Mulligans PTA 
for 2016, 2020 and 2025. There are 117,538 total male and female golfers projected for 2016 
within the Mulligans Primary Trade Area boundaries. Based on Mulligans PTA population growth 
projections it is anticipated that the number of golfers will growth from to 122,962 in 2020 
(1,356 new golfers annually on average from 2016 to 2020) and to 131,473 golfers in 2025 
(1,702 new golfers annually on average from 2020 to 2025). The faster growth in the golfing 
population over the 2020 to 2025 as compared to the 2016 to 2020 time period is largely a 
result of older age groups with higher golf participation rates growing faster than the lower 
participation rate age groups. This exercise is important because the primary indicators for golf 
participation are age and gender, as they are for most all recreational activities. Any variations 
in the demographic profile of the local Mulligans PTA have important impacts on the demand for 
golf, because of the differences in golf participation rates among different age groups and 
genders.   
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2016 Serious Occasional Total Serious Occasional Total Serious Occasional Total

0-4 -         -                -           -           -                -           -           -                -           

5-11 868         3,347            4,214        237           1,006            1,243        1,104        4,353            5,457        

12-17 2,133      5,634            7,768        314           785               1,099        2,447        6,419            8,867        

18-29 6,361      13,147           19,508      903           4,917            5,820        7,264        18,064           25,328      

30-39 7,723      14,316           22,039      1,255        6,362            7,617        8,978        20,678           29,656      

40-49 5,477      8,900            14,378      1,019        4,149            5,167        6,496        13,049           19,545      

50-59 4,421      5,740            10,161      1,196        2,858            4,054        5,617        8,598            14,215      

60-64 1,992      1,964            3,956        694           925               1,620        2,686        2,889            5,575        

65+ 3,516      2,594            6,110        1,114        1,670            2,784        4,630        4,264            8,894        

Total 32,492 55,643 88,134 6,731 22,672 29,404 39,223 78,315 117,538

2020 Serious Occasional Total Serious Occasional Total Serious Occasional Total

0-4 -         -                -           -           -                -           -           -                -           

5-11 923         3,559            4,481        251           1,067            1,317        1,174        4,625            5,799        

12-17 2,250      5,943            8,193        330           826               1,156        2,580        6,768            9,349        

18-29 6,662      13,768           20,430      945           5,148            6,093        7,608        18,916           26,524      

30-39 7,290      13,514           20,804      1,195        6,059            7,254        8,485        19,573           28,058      

40-49 6,103      9,918            16,021      1,141        4,644            5,785        7,244        14,562           21,806      

50-59 4,518      5,867            10,385      1,201        2,868            4,069        5,719        8,735            14,454      

60-64 2,178      2,147            4,325        759           1,012            1,772        2,937        3,160            6,097        

65+ 4,344      3,205            7,548        1,331        1,996            3,327        5,675        5,201            10,876      

Total 34,268 57,920 92,188 7,153 23,620 30,773 41,421 81,540 122,962

2025 Serious Occasional Total Serious Occasional Total Serious Occasional Total

0-4 -         -                -           -           -                -           -           -                -           

5-11 989         3,813            4,802        270           1,146            1,415        1,258        4,959            6,217        

12-17 2,408      6,360            8,768        352           881               1,233        2,760        7,241            10,001      

18-29 7,246      14,975           22,221      1,032        5,621            6,653        8,278        20,596           28,874      

30-39 7,073      13,110           20,183      1,147        5,815            6,961        8,219        18,925           27,144      

40-49 6,620      10,757           17,376      1,247        5,077            6,323        7,866        15,833           23,700      

50-59 4,959      6,439            11,399      1,305        3,117            4,421        6,264        9,556            15,820      

60-64 2,278      2,245            4,523        789           1,052            1,841        3,066        3,297            6,364        

65+ 5,354      3,950            9,304        1,619        2,429            4,048        6,974        6,379            13,353      

Total 36,926 61,650 98,577 7,761 25,136 32,896 44,687 86,786 131,473

Table IV-5: Number of Golfers by Age and Gender in Mulligans PTA, 2016-2025

Source: THK Associates, Inc

Male Female Total

Male Female Total

Male Female Total

 

 

 

 



   GOLF COURSE MARKET ANALYSIS 

 Mulligans                                                                                67               

  

E. TRADE AREA GOLF ROUNDS DEMANDED 

Table IV-6 shows the frequency of play or the number of 18-hole equivalent rounds that the 
average golfer plays by age level.  The national golfer averages 18.1 (18-hole equivalent) 
rounds per year, while golfers over 65 average 41.7 (18-hole equivalent) rounds of golf per 
year. Young golfers average only 6.8 (18-hole equivalent) rounds per year nationally. In the 
State of Utah, it is estimated that the average golfer is currently playing 15.9 (18-hole 
equivalent) rounds, and the average golfer aged 65+ is averaging 36.6 (18-hole equivalent) 
rounds of golf per year. The number of rounds in the State of Utah is expected to increase 
steadily to 16.0 (18-hole equivalent) rounds for the average golfer in 2025. Although Utah has a 
higher participation rate of golfers (occasional and serious combined) than the United States, 
Golfers in Utah have a lower frequency of play.     

In Table IV-7 the 18-hole equivalent rounds per golfer are determined after multiplying the 
number of golfers by the number of 18-hole equivalent rounds played them. These figures are 
determined for all female and male golfers by each age, seriousness of play and year. In 2016, 
all residents of the PTA will demand 1,386,212 (18-hole equivalent) rounds of golf across both 
genders who are either serious or occasional golfers. An impressive 22.3% of those rounds will 
be demanded from golfers aged 65+. Within the Mulligans Primary Trade Area, the number of 
total 18-hole equivalent golf rounds demanded will increase to 1,542,491 rounds in 2020 and to 
1,706,139 rounds in 2025. Although 66.6% of golfers in 2016 are categorized as only occasional 
golfers, an overwhelming majority, or 86.4% of the 18-hole equivalent golf rounds demanded 
will come from serious golfers.  

It is next important to determine the total demand for golf rounds by course type as shown in 
Table IV-8. This will determine the number of golf rounds demanded for executive and par 3 
courses that Mulligans Golf and Games is competing for in the Mulligans PTA. In 2016, golfers 
residing in the PTA will demand 1,386,212 total (18-hole equivalent) rounds of golf, of which 
1,039,659, or 75.0% (18-hole equivalent) rounds will be played on public courses; 342 out of 
the 359 holes in the PTA are located at municipal courses. Table IV-8 further shows that the 
Mulligans PTA is projected to capture 85% of public golf course play within the PTA and 10% 
secondary support from outside the PTA for a total demand of 857,719 public golf rounds.  

Lastly, because the Mulligans subject site has one par 3 and one executive course it is 
important to isolate demand for par 3 and executive golf course play from the Mulligans PTA. 
54 out of the 459 holes (11.8%) in Mulligans PTA are at public executive (27) and public par 3 
(18) courses. THK has conservatively determined that 10% of the total public and private golf 
round demand within the PTA moving forward will therefore be for executive and par 3 courses. 
THK projects that out of the 111,244 rounds demanded in 2016 at par 3 and executive golf 
courses in the Mulligans PTA, 60% or 66,746 will be for public golf. The number of executive 
and par 3 golf rounds demanded annually in the PTA is projected to grow to 74,271 (18-hole 
equivalent) rounds in 2020 and 82,151 (18-hole equivalent) rounds in 2025. Next, after moving 
through the supporting detail breakdown of all public and private golf courses in the Mulligans 
PTA, THK Associates will estimate the number of golf rounds projected to be captured annually 
at the Mulligans subject site.    
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2016 2016

Age Range Serious Occasional Total Serious Occasional Total

0-4 - - - - - -

5-11 10.9 1.5 6.8 10.1 1.6 6.0

12-17 23.9 2.2 14.2 21.0 1.9 12.5

18-29 21.9 2.0 13.0 19.2 1.8 11.4

30-39 23.2 2.1 13.8 20.3 1.9 12.1

40-49 26.7 2.4 15.9 23.4 2.2 13.9

50-59 43.6 3.9 25.9 38.2 3.5 22.7

60-64 68.9 6.3 41.0 60.4 5.6 36.0

65+ 70.1 6.4 41.7 61.5 5.7 36.6

Total 27.7 2.8 18.1 24.3 2.5 15.9

 2020 2025

 

Age Range Serious Occasional Total Serious Occasional Total

0-4 - - - - - -

5-11 10.4 1.4 6.0 9.8 1.4 6.0

12-17 21.6 1.9 12.5 21.8 1.9 12.6

18-29 19.8 1.8 11.5 19.9 1.8 11.5

30-39 21.0 1.9 12.2 21.1 1.9 12.2

40-49 24.2 2.2 14.0 24.4 2.2 14.1

50-59 39.5 3.5 22.8 39.7 3.5 22.9

60-64 62.5 5.6 36.1 62.8 5.6 36.3

65+ 63.6 5.7 36.8 63.9 5.7 36.9

Total 24.4 2.5 16.0 24.5 2.5 16.0

Table IV-6: Average Number of Golf Rounds by Golfer Age in Mulligans PTA,  2016-2025

   National

Utah

Source:  National Golf Foundation and THK Associates, Inc.

Utah

Utah
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2016 Total

18-Hole

Equivalent

Age Range Golfers Golfers Rounds

5-11 10.1 1,104 11,192 1.6 4,353 6,825 18,018

12-17 21.0 2,447 51,397 1.9 6,419 12,369 63,765

18-29 19.2 7,264 139,478 1.8 18,064 31,863 171,341

30-39 20.3 8,978 182,246 1.9 20,678 38,720 220,966

40-49 23.4 6,496 152,010 2.2 13,049 28,153 180,163

50-59 38.2 5,617 214,572 3.5 8,598 30,217 244,789

60-64 60.4 2,686 162,235 5.6 2,889 16,074 178,308

65+ 61.5 4,630 284,733 5.7 4,264 24,128 308,861

Total 30.5 39,223 1,197,863 2.4 78,315 188,349 1,386,212

2020 Total

18-Hole

Equivalent

Age Range Golfers Golfers Rounds

5-11 10.4 1,174 12,165 1.4 4,625 6,346 18,511

12-17 21.6 2,580 55,859 1.9 6,768 13,107 68,966

18-29 19.8 7,608 150,766 1.8 18,916 33,534 184,300

30-39 21.0 8,485 178,505 1.9 19,573 36,834 215,339

40-49 24.2 7,244 175,582 2.2 14,562 31,574 207,156

50-59 39.5 5,719 225,798 3.5 8,735 30,852 256,649

60-64 62.5 2,937 183,588 5.6 3,160 17,666 201,254

65+ 63.6 5,675 360,742 5.7 5,201 29,575 390,316

Total 32.4 41,421 1,343,004 2.4 81,540 199,487 1,542,491

2025 Total

18-Hole

Equivalent

Age Range Golfers Golfers Rounds

5-11 9.8 1,258 12,296 1.4 4,959 6,804 19,100

12-17 21.8 2,760 60,055 1.9 7,241 14,091 74,146

18-29 19.9 8,278 164,882 1.8 20,596 36,695 201,577

30-39 21.1 8,219 173,776 1.9 18,925 35,793 209,569

40-49 24.4 7,866 191,629 2.2 15,833 34,503 226,132

50-59 39.7 6,264 248,553 3.5 9,556 33,921 282,474

60-64 62.8 3,066 192,623 5.6 3,297 18,528 211,151

65+ 63.9 6,974 445,535 5.7 6,379 36,456 481,990

Total 33.3 44,687 1,489,348 2.5 86,786 216,790 1,706,139

Rounds Per 

Golfer

Rounds Per 

Golfer

Rounds Per 

Golfer

Rounds Per 

Golfer

Source:  National Golf Foundation and THK Associates, Inc.

Serious Golf Rounds Occasional Golf Rounds

18-Hole 

Rounds

18-Hole 

Rounds

18-Hole 

Rounds

18-Hole 

Rounds

Rounds Per 

Golfer

Table IV-7: 18-Hole Equivalent Rounds per Golfer by Age in Mulligans PTA, 2016-2025

Occasional Golf RoundsSerious Golf Rounds

Serious Golf Rounds Occasional Golf Rounds

18-Hole 

Rounds

18-Hole 

Rounds

Rounds Per 

Golfer
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Item 2016 2020 2025

Total PTA Round Demand 1,386,212 1,542,491 1,706,139

*Private 346,553 385,623 426,535

Public 1,039,659 1,156,868 1,279,604

Capture of Rounds 1,022,332 1,137,587 1,258,277

*Private 242,587 269,936 298,574

*Public 779,744 867,651 959,703

*Secondary Support 90,104 100,262 110,899

Private 12,129 13,497 14,929

Public 77,974 86,765 95,970

Total Rounds 1,112,435 1,237,849 1,369,176

Private 254,716 283,433 313,503

Public 857,719 954,416 1,055,673

*Executive and Par-3 Rounds 111,244 123,785 136,918

Private 44,497 49,514 54,767

Public 66,746 74,271 82,151

*Assumes 75% of demand is for public golf

*Assumes a capture rate of 70% of private resident rounds

*Assumes a capture rate of 75% of public resident rounds

*Assumes a secondary support of 5% for total private demand

*Assumes a secondary support of 10% for total public demand

*Assumes 10% of demand is for executive and par 3, 60% of which is public demand

 Source:  THK Associates, Inc. 

Table IV-8: Demand for Golf Rounds in Mulligans PTA From the Permanent 

Population, 2016-2025
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F. PROFILE OF EXISTING GOLF COURSE FACILITIES 

Table IV-9 details all public and private golf courses within the Mulligans PTA and details the 
courses by name, address, course designer, year built, number of holes, type, length, par, 
driving range amenities, club house size and pro-shop availability. Furthermore, Table IV-9 
highlights each course’s annual membership costs by membership group type and finally the 
five-year annual average number of rounds played. In total there are 29 private and public golf 
courses that currently exist within the Mulligans Primary Trade Area, including Mulligans Golf 
and Games two golf courses. Later on the data from Table IV-9 is synthesized and summarized 
so as to get a more holistically image of what type and quality of courses actually exist in the 
Mulligans PTA. Table IV-10 profiles the golf courses by year constructed, showing that among 
the 29 golf courses within the Mulligans PTA, although they are not all very old, there are very 
few which are new. 86.2% of the golf courses were built after 1950 and 62.1% were built after 
1970; however only 6.9% were built after 1999. Table IV-11 details the public and private golf 
course green fees when applicable, and highlights and averages the fees for all courses as well 
as for just the executive and par 3 courses, the latter of which are much lower in price.    

Table IV-12 provides a detailed analysis of the type, size and number of holes for each of the 
29 total private and public golf courses shown earlier in Table IV-9. Out of these 29 courses, 
two are semi-private, 22 (75.9%) are municipal and five are private; zero are semi-private. Out 
of the 459 total golf holes, 405 (88.2%) are at regulation courses of par 66 and higher, 27 
holes are at executive courses of par 65 and lower, and 27 holes are at par 3 courses of par 33. 
Furthermore, out of the 459 total golf holes, 72 are within 9-holes, 360 (78.4%) are within 18-
holes and 27 are within 27-hole courses. 

Table IV-13 displays the 29 total golf courses by the number of holes and rounds in order to 
determine a course equivalency or the number of equivalent 18-hole courses for the various 
ownership types of golf courses. These include private, semi-private and daily fee golf courses. 
For the five private golf courses, there are a total of 81 holes, or 4.5 18-hole course 
equivalents, as well as 131,500 18-hole equivalent rounds played, or an average of 26,300 18-
hole rounds played per course. For the 22 municipal golf courses, there are a total of 342 holes, 
or 19.0 18-hole course equivalents, as well as 526,500 18-hole equivalent rounds played, or an 
average of 23,932 18-holes rounds played per course. For the two semi-private golf courses, 
there are a total of 36 holes, or 2.0 18-hole course equivalents, as well as 63,500 18-hole 
equivalent rounds played, or an average of 31,750 18-holes rounds played per course. 

There are a total of 459 total private, municipal and semi-private golf course holes in the 
Mulligans PTA, or 25.5 18-hole course equivalents. There are also 721,500 18-hole equivalent 
rounds played, or an average of 24,879 18-holes played per course. A map of the Mulligans PTA 
golf courses by number of holes is shown in Figure-9, indicating that Mulligans Golf and Games 
is the only golf course facility with any 9-hole courses south of the Interstate 215 Beltway. A 
map of the Mulligans PTA golf courses by course ownership type is shown in Figure-10, 
indicating that nearly all of the private and semi-private golf courses flank the foothills of the 
Wasatch Mountain Range.  
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Par

Holes Mens/ Hitting 5 year avg

Golf Course Address Type Length Womens  Lg. 

 

Sm. Stations distance Rounds*

1 Alpine Country Club 5000 Alpine Country Club Drive 1960 18 Regulation 72 yes 18 170 22,000 yes $5,000 $7,000 $7,000 $7,000 $470 29,000

801-322-3971 Highland, UT 84003 William H. Neff Private

2 Bonneville Golf Course 954 Connor St 1929 18 Regulation 72 irons only $8 - $5 app. 23 220 2,300 yes $275-$550 $1,195-$1,845 no no no 31,500

801-535-6108 Salt Lake City, UT 84108 William Bell Municipal 74

3 Cedar Hills Golf Club 10640 Clubhouse Dr 2003 18 Regulation 72 yes $8 - $5 14 140 13,100 yes $1,400 $1,400 $3,200 $1,800 $0 30,000

801-796-1705 Pleasant Grove, UT 84062 Robert Muir Graves Semi-Private

& Damian Pascuzzo

4 Central Valley Golf Course 600 3300 S 2000 9 Executive 33 yes $11 - $8 app. 46 440 6,000 yes no no no no no 11,000

801-973-6271 Salt Lake City, UT 84119 William H. Neff Municipal

5 The Executive at Fore Lakes Golf Course 1285 W 4700 S 1974 9 Executive 31 yes $11 - $8 17 140 4,300 yes no no no no no 15,000

801-266-8621 Taylorsville, UT 84123 William Neff Municipal

6 Par 3 at Fore Lakes Golf Course 1285 W 4700 S 1974 9 Par 3 27 yes $9 - $5 18 150 4,300 yes no no no no no 7,500

801-266-8621 Taylorsville, UT 84123 William Neff Municipal

7 Forest Dale Golf Course 2375 S 900 E 1906, 1986 Redev. 9 Regulation 36 no no no 10,000 yes $275-$550 $1,195-$1,845 no no no 21,000

801-483-5420 Salt Lake City, UT 84106 Mick Riley Municipal

8 Fox Hollow Golf Course 1400 N 200 E 1971 18 Regulation 72 yes $15 - $3 28 370 11,200 yes $675 $860-$990 $860-$1,220 $860-$1,220 no 28,000

(801) 756-3594 American Fork, UT 84003 Joe Williams Municipal

9 Glendale Golf Course 1630 W 2100 S 1973 18 Regulation 72 yes $8 - $5 app. 27 260 8,200 yes $275-$550 $1,195-$1,845 no no no 33,500

801-974-2403 Salt Lake City, UT 84119 Bill Neff Municipal

10 Glenmoor Golf Course 9800 4800 West 1968 18 Regulation 72 yes $6 - $4 app. 28 270 4,600 yes no no no no no 35,000

801-280-1742 South Jordan, UT 84095 William Howard Neff Semi-Private

11 Hidden Valley Country Club 11820 S Highland Dr 1958 18 Regulation 72 yes no no 29,000 yes $1,200 $1,200 $1,200 $1,200 $249 - $509 35,000

801-571-2951 Sandy, UT 84092 William Howard Neff Private

& William H.

12 Meadow Brook Golf Course 4197 S 1300 W 1952 18 Regulation 72 yes $10 - $4 app. 17 160 16,000 yes $1,325 $1,325 no no $0 30,000

385 468-1500 Taylorsville, UT 84123 Unknown Municipal

13 Mountain View Golf Course 2400 Gardner Ln 1986 18 Regulation 72 yes $8 - $4 app. 29 280 10,500 yes no $1,000 no no $0 36,000

385-468-1414 West Jordan, UT 84088 William Howard Neff Municipal

14 Murray Parkway Golf Course 6345 Murray Pkwy 1986 18 Regulation 72 yes $6 - $3 22 210 15,000 yes $300 no no no no 35,000

801-262-4653 Murray, UT 84123 Robert Muir Graves Municipal

15 Nibley Park Golf Course 2780 S 700 E 1922 9 Regulation 34 yes $8 - $5 app. 32 300 5,000 yes $275-$550 $1,195-$1,845 no no no 16,000

801-483-5418 Salt Lake City, UT 84106 Harold Lamb Municipal

16 Old Mill Golf Course 6080 Wasatch Blvd 1997 18 Regulation 71 yes $7 - $4 22 200 12,500 yes no no no no no 30,000

385 468-1440 Salt Lake City, UT 84121 Gene Bates Municipal

17 River Oaks Golf Course 9300 Riverside Dr 1999 18 Regulation 70 yes $8 - $5 24 250 11,400 yes no no no no no 30,000

801-568-4653 Sandy, UT 84070 William Neff Municipal

18 Riverbend Golf Course 12800 W 1040 S 1994 18 Regulation 72 yes $7 - $4 app. 27 260 6,800 yes $1,000 $1,000 no no $0 32,000

385-468-1460 Riverton, UT 84065 Gene Gate Municipal

19 Rose Park Golf Course 1386 N Redwood Rd 1958 18 Regulation 72 yes $8 - $5 12 130 8,000 yes $275-$550 $1,195-$1,845 no no no 27,500

801-596-5030 Salt Lake City, UT 84116 Mick Riley Municipal

20 Schneiter's Pebble Brook Golf Course 8968 1300 E 1978 18 Regulation 68 yes $11 - $5 38 340 2,200 yes no $799 no no no 27,000

801-633-2661 Sandy, UT 84094 George Schneiter Municipal

21 South Mountain Golf Course 1247 E Mike Weir Dr 1998 18 Regulation 72 yes $7 - $4 22 220 8,500 yes no no no no no 14,000

385-468-1480 Draper, UT 84020 David Graham Municipal

Gary Panks

22 Stonebridge Golf Club 4415 Links Dr 1999 27 Regulation 72 no $10 - $6 app. 32 300 9,100 yes no no no no no 40,000

801-957-9000 West Valley City, UT 84120 Johnny Miller Municipal

23 Thanksgiving Point Golf Course 3300 Club House Dr 1995 18 Regulation 72 yes $10 - $7 31 320 9,200 yes no no no no no 15,000

801-768-7409 Lehi, UT 84043 Johnny Miller Municipal

Fred Bliss

24 The Cottonwood Club 1780 E Lakewood Drive 1960 9 Par 3 27 yes no no 20,400 yes no $7,000 $7,000 $7,000 $510 17,500

801-277-2691 Holladay, UT 84117 William H. Neff Private

25 The Ridge Golf Course 5055 Westridge Blvd 1991, 2013 18 Regulation 72 yes $7 - $4 30 250 7,800 yes no no no no no 32,500

801-957-9000 West Valley City, UT 84118 William H. Neff Municipal

Gene Bates

26 Salt Lake Country Club 2400 Country Club Dr 1899 18 Regulation 72 yes no no 37,000 yes no $60,000 $60,000 $60,000 $675 20,000

801-466-8751 Salt Lake City, UT 84109 Harold B. Lamb Private

Willie Watson

27 Willow Creek Country Club 8505 Willow Creek Dr 1959 18 Regulation 72 yes no no 41,000 yes no $11,000 $11,000 $11,000 $622 30,000

801-942-1621 Sandy, UT 84093 Henry Hughes Private

28 The Ridge at Mulligans 692 W 10600 South 1997 9 Executive 33 yes $10 - $6 38 320 3,700 yes no no no 6,250

801-254-3377 South Jordan, UT 84095 A. Aames Municipal

29 The Meadow at Mulligans 692 W 10600 South 1992 9 Par 3 27 yes $10 - $6 36 340 3,700 yes no no no 6,250

801-254-3377 South Jordan, UT 84095 J. Blair Municipal

*(app.) next to number of hitting statitions indicates an impromptu calculation was made based on the distance of the driving range and an approximate size of 9.5 feet per driving range box.

Source: THK Associates, Inc.

$800 for golf 

course & range, 

$750 for range

$500 for golf 

course & range

$500 for golf 

course & range

$800 for golf 

course & range, 

$750 for range

Table IV-9: Golf Courses in the Mulligan Primary Trade Area, December 2015

Monthly Dues & 

Capital 

Improvements

Club 

House (sq. 

ft.)

Pre-Discount Annual Membership Pricing (inclusions mentioned)

Year Built/Open   

Designer

 Driving 

Range  Pro-Shop Junior Single Family Duo

 Range  

 Balls 

no

private

private

private

no

no
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Date of 

Construction

Number of 

Courses Percent

Number of 

Holes Percent

Unavailable 0 0.0% 0 0%

Before 1940 4 13.8% 54 12%

1940-1944 0 0.0% 0 0%

1945-1949 0 0.0% 0 0%

1950-1954 1 3.4% 18 4%

1955-1959 3 10.3% 54 12%

1960-1964 2 6.9% 27 6%

1965-1969 1 3.4% 18 4%

1970-1974 4 13.8% 54 12%

1975-1979 1 3.4% 18 4%

1980-1984 0 0.0% 0 0%

1985-1989 2 6.9% 36 8%

1990-1994 3 10.3% 45 10%

1995-1999 6 20.7% 108 24%

2000-2010 2 6.9% 27 6%

After 2010 0 0.0% 0 0%

Total 29 100% 459 100%

1950 - 2015 86.2% 88.2%

1960 - 2015 72.4% 72.5%

1970 - 2015 62.1% 62.7%

1980 - 2015 44.8% 47.1%

1990 - 2015 37.9% 39.2%

2000 - 2015 6.9% 5.9%

 

Source: THK Associates, Inc.

Table IV-10: Date of Construction for Golf Courses in Mulligans PTA, 2015
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# Golf Course Type

1 Alpine Country Club Regulation no - no no - no no - no no - no

2 Bonneville Golf Course Regulation $20 - $20 $37 - $37 $20 - $20 $37 - $37

3 Cedar Hills Golf Club Regulation $11 - $13 $22 - $26 $11 - $13 $22 - $26

4 Central Valley Golf Course Executive $10 - $10 $20 - $20 $10 - $10 $20 - $20

5 The Executive at Fore Lakes Golf Course Executive $9 - $9 $12 - $12 $9 - $9 $12 - $12

6 Par 3 at Fore Lakes Golf Course Par 3 $9 - $9 no - no $9 - $9 no - no

7 Forest Dale Golf Course Regulation $15 - $15 no - no $15 - $15 no - no

8 Fox Hollow Golf Course Regulation $14 - $16 $26 - $30 $14 - $16 $26 - $30

9 Glendale Golf Course Regulation $16 - $16 $32 - $32 $16 - $16 $32 - $32

10 Glenmoor Golf Course Regulation $7 - $7 $14 - $14 $10 - $10 $20 - $20

11 Hidden Valley Country Club Regulation no - no no - no no - no no - no

12 Meadow Brook Golf Course Regulation $14 - $14 $28 - $28 $14 - $14 $28 - $28

13 Mountain View Golf Course Regulation $14 - $14 $28 - $28 $14 - $14 $28 - $28

14 Murray Parkway Golf Course Regulation $14 - $14 $28 - $28 $14 - $14 $28 - $28

15 Nibley Park Golf Course Regulation $14 - $14 no - no $14 - $14 no - no

16 Old Mill Golf Course Regulation $16 - $17 $32 - $34 $16 - $17 $32 - $34

17 River Oaks Golf Course Regulation $21 - $23 $31 - $37 $21 - $23 $31 - $37

18 Riverbend Golf Course Regulation $14 - $15 $28 - $30 $14 - $15 $28 - $30

19 Rose Park Golf Course Regulation $15 - $15 $30 - $30 $15 - $15 $30 - $30

20 Schneiter's Pebble Brook Golf Course Regulation $14 - $14 $26 - $26 $14 - $14 $26 - $26

21 South Mountain Golf Course Regulation $22 - $24 $30 - $47 $22 - $24 $30 - $47

22 Stonebridge Golf Club Regulation $15 - $15 $30 - $30 $15 - $15 $30 - $30

23 Thanksgiving Point Golf Course Regulation $38 - $38 $31 - $67 $38 - $48 $42 - $87

24 The Cottonwood Club Par 3 no - no no - no no - no no - no

25 The Ridge Golf Course Regulation $13 - $15 $28 - $30 $15 - $17 $30 - $32

26 Salt Lake Country Club Regulation no - no no - no no - no no - no

27 Willow Creek Country Club Regulation no - no no - no no - no no - no

28 The Ridge at Mulligans Executive $10 - $10 no no $10 - $10 no no

29 The Meadow at Mulligans Par 3 $8 - $8 no - no $8 - $8 no - no

All Course Average $14.69 - $15.19 $27.00 - $30.84 $14.90 - $15.81 $28.00 - $32.32

Executive and Par 3 Average $9.10 - $9.10 $16.00 - $16.00 $9.10 - $9.10 $16.00 - $16.00

rates are for in-state golfers when applicable and do not include discounts or special pricing for seniors, military, etc.

rates do not include golf-carts

Source: THK Associates, Inc.

Table IV-11: Golf Course Green Fees in Mulligans Primary Trade Area, 2015

18-Hole9-Hole18-Hole9-Hole

Off-Season / Non-Peak Hours Season / Peak Hours
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Type Regulation Executive Par 3 Percent

Number of 

Holes Percent

Semi-Private

9 Holes 0 0 0 0 0% 0 0%

18 Holes 2 0 0 2 100% 36 100%

Total 2 0 0 2 100% 36 100%

Municipal

9 Holes 2 3 2 7 32% 63 18%

18 Holes 14 0 0 14 64% 252 74%

27 Holes 1 0 0 1 5% 27 8%

Total 16 3 2 22 100% 342 100%

Private

9 Holes 0 0 1 1 3% 9 11%

18 Holes 4 0 0 4 14% 72 89%

Total 4 0 1 5 17% 81 100%

Total Courses

9 Holes 2 3 3 8 28% 72 16%

18 Holes 20 0 0 20 69% 360 80%

27 Holes 1 0 0 1 3% 18 4%

Total 23 3 3 29 100% 450 100%

Total Holes

9 Holes 18 27 27 72 16%

18 Holes 360 0 0 360 78%

27 Holes 27 0 0 27 6%

Total 405 27 27 459 100%

Table IV-12: Type of Golf Course by Length and Operation in Mulligans Primary Trade Area, 2015

Source: THK Associates, Inc.

Total Number 

of Courses
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Subject Course Year Built Length Holes 2015 Rounds

1 Alpine Country Club 1960 Regulation 18 29,000            

10 Glenmoor Golf Course 1968 Regulation 18 35,000            

24 The Cottonwood Club 1960 Par 3 9 17,500            

26 Salt Lake Country Club 1899 Regulation 18 20,000            

27 Willow Creek Country Club 1959 Regulation 18 30,000            

Total 81 131,500

Course Equivalent 4.5 26,300

2 Bonneville Golf Course 1929 Regulation 18 31,500            

4 Central Valley Golf Course 2000 Executive 9 11,000            

6 Par 3 at Fore Lakes Golf Course 1974 Par 3 9 7,500              

7 Forest Dale Golf Course 1906, 1986 Redev. Regulation 9 21,000            

8 Fox Hollow Golf Course 1971 Regulation 18 28,000            

11 Hidden Valley Country Club 1958 Regulation 18 35,000            

5 The Executive at Fore Lakes Golf Course 1974 Executive 9 15,000            

12 Meadow Brook Golf Course 1952 Regulation 18 30,000            

13 Mountain View Golf Course 1986 Regulation 18 36,000            

14 Murray Parkway Golf Course 1986 Regulation 18 35,000            

15 Nibley Park Golf Course 1922 Regulation 9 16,000            

16 Old Mill Golf Course 1997 Regulation 18 30,000            

17 River Oaks Golf Course 1999 Regulation 18 30,000            

18 Riverbend Golf Course 1994 Regulation 18 32,000            

19 Rose Park Golf Course 1958 Regulation 18 27,500            

20 Schneiter's Pebble Brook Golf Course 1978 Regulation 18 27,000            

21 South Mountain Golf Course 1998 Regulation 18 14,000            

22 Stonebridge Golf Club 1999 Regulation 27 40,000            

23 Thanksgiving Point Golf Course 1995 Regulation 18 15,000            

25 The Ridge Golf Course 1991, 2013 Regulation 18 32,500            

28 The Ridge at Mulligans 1997 Executive 9 6,250              

29 The Meadow at Mulligans 1992 Par 3 9 6,250              

Total 342 526,500

Course Equivalent 19.0 23,932

3 Cedar Hills Golf Club 2003 Regulation 18 30,000            

9 Glendale Golf Course 1973 Regulation 18 33,500            

Total 36 63,500

Course Equivalent 2.0 31,750

Total 459 721,500

Course Equivalent 25.5 24,879

Source: THK Associates, Inc.

Municipal / Daily Fee

Semi-Private

Table IV-13: Public and Private Courses in Mulligans Primary Trade Area, 2015

Private

 



   GOLF COURSE MARKET ANALYSIS 

 Mulligans                                                                                 77                  

  

 COMPETITIVE GOLF COURSE MAP BY COURSE HOLES Figure 9-
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 COMPETITIVE GOLF COURSE MAP BY COURSE OWNERSHIP  Figure 10-
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G. SUPPLY AND DEMAND IN THE MULLIGANS PRIMARY TRADE AREA 

Table IV-14 compares the projected annual demand for golf rounds in the “As-Is” and “As-
Improved” condition as compared to the current annual play at the Mulligans subject site area. 
There are a total of 3.0 18-hole equivalent executive and par 3 golf courses in the Mulligans 
PTA, not including Mulligans subject site. The Mulligans subject site therefore accounts for 
approximately 25% of the total public executive and par 3 golf course round demand in the 
Mulligans PTA. As shown earlier in Table IV-8, there are 66,746 total public executive and par 3 
18-hole equivalent rounds demanded in the PTA in 2016. The Mulligans subject site is projected 
to capture 25% or 16,687 annual 18-hole equivalent rounds in 2016 assuming Mulligans Golf 
and Games remains “As-Is” without redevelopment or repositioning. Currently there are 25,000 
annual 9-hole equivalent rounds played at the Mulligans subject site course across one par 3 
and one executive course. This number of 9-hole equivalent rounds equates to 12,500 18-hole 
equivalent rounds. Based on the “As-Is” condition and 16,687 projected annual 18-hole 
equivalent rounds demanded at Mulligans, there is currently an annual demand shortfall of 
nearly 4,200 18-hole equivalent rounds being played at the Mulligans subject site. This indicates 
that if Mulligans remains in the “As-Is” condition, it would have an annual demand shortfall of 
4,187 18-hole equivalent rounds.  

Table IV-14 details that if Mulligans Golf and Games is improved upon with respect to 
marketing, positioning and redevelopment, then they could capture an additional 10% of the 
market or a total of 35% market share. Assuming that Mulligans could capture 35% of the 18-
hole equivalent golf round demand in the PTA with an “As-Improved” status, then 23,361 18-
hole equivalent rounds could potentially be demanded at the Mulligans Golf and Games subject 
site. This indicates that if Mulligans were improved upon, into an “As-Improved” condition, the 
Mulligans subject site would have an annual demand shortfall of 10,861 18-hole equivalent 
rounds. 

Table IV-15 looks at the demand for public executive and par 3 golf courses over the next 
decade and assumes that Mulligans subject site could capture 25% of the currently 66,746 18-
hole equivalent round market demand based on an “As-Is” condition. The table further assumes 
that Mulligans Golf and Games has a 30,000 18-hole equivalent round capacity. Based on the 
“As-Is” demand and capacity for each year, course utilization is projected to grow from 55.6% 
in 2016 to 68.5% in 2025. The Mulligans subject site is currently underperforming with respect 
to capturing their share of the executive and par 3 golf round demand market. Table IV-16 
looks at the demand for public executive and par 3 golf courses over the next decade and 
assumes that Mulligans subject site could capture 35% of the currently 66,746 18-hole 
equivalent round market demand based on an “As-Improved” condition. The table further 
assumes that Mulligans Golf and Games has a 30,000 18-hole equivalent round capacity. Based 
on the “As-Improved” demand and capacity for each year, course utilization is projected to 
grow from 77.9% in 2016 to 95.8% in 2025. If the Mulligans subject site makes marketing, 
redevelopment and repositioning changes, they can potentially reach 95.8% full course 
utilization by 2025. Table IV-17 details the golf rounds played annually at the Mulligans subject 
site over the 2011 to 2015 time period, indicating a step decline in demand in 2014, and a five 
year average annual demand for approximately 25,000 18-hole equivalent rounds.  
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Number of Public Competitors 3.0

Proposed Competitors 0.0

Total Competitors 3.0

Mulligans Golf Course 1.0

Total Public Golf Courses (18-Hole Equivalent) 4.0

Public Rounds Demanded in Mulligans PTA 66,746

As-Is Generic Capture Rate 25.0%

Applied Capture Rate ("As-Is") 25.0%

Capture Rate ("As-Improved") 35.0%

18-Hole Equivalent Rounds ("As-Is")

Projected Annual Demand at Mulligans 16,687

Current Annual Play at Mulligans 12,500

Annual Demand Shortfall at Mulligans 4,187

18-Hole Equivalent Rounds ("As-Improved")

Projected Annual Demand at Mulligans 23,361

Current Annual Play at Mulligans 12,500

Annual Demand Shortfall at Mulligans 10,861

Table IV-14: Projected Capture Rate for 18-Hole Equivalent Rounds at Mulligans 

Golf Course "As-Is" and "As-Improved", 2015

Source: THK Associates, Inc.  
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Year 2016 2017 2018 2019 2020

Demand for Public Golf Rounds 66,746        68,627        70,509          72,390        74,271        

Capture Rate 25.0% 25.0% 25.0% 25.0% 25.0%

18-Hole Public Round "As-Is" Demand 16,687       17,157       17,627         18,097       18,568       

18-Hole Course Capacity 30,000        30,000        30,000          30,000        30,000        

Course  Utilization* 55.6% 57.2% 58.8% 60.3% 61.9%

Year 2021 2022 2023 2024 2025

Demand for Public Golf Rounds 76,152        77,728        79,304          80,880        82,151        

Capture Rate 25.0% 25.0% 25.0% 25.0% 25.0%

      

18-Hole Public Round "As-Is" Demand 19,038       19,432       19,826         20,220       20,538       

18-Hole Course Capacity 30,000        30,000        30,000          30,000        30,000        

Course  Utilization* 63.5% 64.8% 66.1% 67.4% 68.5%

Based on an 18-hole course utilization of 30,000 18 Hole Rounds

Table IV-15:  Projected Market Potentials for Mulligans Golf Course ("AS-IS"), 2016-2025

Source:  THK Associates, Inc.  
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Year 2016 2017 2018 2019 2020

Demand for Public Golf Rounds 66,746        68,627        70,509          72,390        74,271        

Capture Rate 35.0% 35.0% 35.0% 35.0% 35.0%

18-Hole Public Round "As-Improved" Demand 23,361       24,020       24,678         25,336       25,995       

18-Hole Course Capacity 30,000        30,000        30,000          30,000        30,000        

Course  Utilization* 77.9% 80.1% 82.3% 84.5% 86.6%

Year 2021 2022 2023 2024 2025

Demand for Public Golf Rounds 76,152        77,728        79,304          80,880        82,151        

Capture Rate 35.0% 35.0% 35.0% 35.0% 35.0%

      

18-Hole Public Round "As-Improved" Demand 26,653       27,205       27,756         28,308       28,753       

18-Hole Course Capacity 30,000        30,000        30,000          30,000        30,000        

 

Course  Utilization* 88.8% 90.7% 92.5% 94.4% 95.8%

Based on an 18-hole course utilization of 30,000 18 Hole Rounds

Table IV-16:  Projected Market Potentials for Mulligans Golf Course ("As-Improved"), 2016-2025

Source:  THK Associates, Inc.
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2015 2014 2013 2012 2011

Annual Rounds 27,725 22,175 25,553 26,294 25,695

25,488

Source: Mulligans Golf and Games and THK Associates, Inc.

Table IV-17: Historical 9-Hole Equivalent Golf Rounds Played at Mulligans Golf 

and Games Subject Site, 2010 - 2015

five year 

play 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

H. DRIVING RANGE DEMAND 
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Table IV-18 below details the market potentials for the Mulligans Golf and Games driving range 
and projects demand from 2016 to 2025. Based on a the number of golfers and golf course 
competitors from the previous section, as well as participation and frequency rates, the number 
of practice plays is projected to increase from 57,987 to 64,862 from 2016 to 2025. Table IV-19 
details that Mulligans subject site has realized an annual average of 50,588 buckets sold over 
the last five years, and had experienced a slight dip in 2014. Based on 2016 figures, Mulligans 
subject site is projected to realize a demand shortfall of approximately 7,400 buckets (57,987 – 
50,588) this year. 

Item 2016 2020 2025

Golfers (PTA) 117,538 122,962 131,473

Range Participation 78.0% 78.0% 78.0%

Range Users 91,680 95,910 102,549

Annual Frequency of Use 11.5 11.5 11.5

Total Practice Plays 1,054,317 1,102,965 1,179,313

Competitors 20 20 20

Mulligans Generic Capture Rate 4.8% 4.8% 4.8%

Applied Capture Rate 5.5% 5.5% 5.5%

Number of Practice Plays at Mulligans 57,987 60,663 64,862

Table IV-18: Market Potentials for the Mulligans Driving Range, 2016-2025

Source: National Golf Foundation and THK Associates, Inc.  

2015 2014 2013 2012 2011

Annual Buckets 50,647 49,869 50,242 50,164 52,017

50,588

Source: Mulligans Golf and Games and THK Associates, Inc.

Table IV-19: Historical Driving Range Buckets Sold at Mulligans Golf 

and Games Subject Site, 2010 - 2015

Bucket 

Average



 

 Mulligans                                                                                                  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

V. MINIATURE GOLF MARKET ANALYSIS 

 

 



  MINIATURE GOLF MARKET ANALYSIS 

 Mulligans                                                                                86                  

  

V. MINIATURE GOLF MARKET ANALYSIS 

A. MINIATURE GOLF ROUND DEMAND 

The following exercise is important because the primary indicator for miniature golf demand is 
population growth, the participation rate, and the number of plays per year per participant, as 
shown below in Table V-1. Any variations in the population size of the Mulligans PTA over the 

next decade will have important impacts on the demand for miniature golf because of the high 
correlation between the population and the annual demanding for miniature golf. The Mulligans 
miniature golf PTA is shown in Figure-11 and it is slightly smaller than the golf course primary 
trade area as shown earlier in Figure-8. This is because the miniature golf and batting cage 

participants are not willing to travel as far as golfers are to participate in their respective 
activities. Table V-1 displays that the PTA population is projected to grow from 887,774 to 
1,043,299 people from 2016 to 2025. Based on a national average of 16.0% of residents 
participating in miniature golf coupled with an average of 2.7 plays per year per participant, the 

annual demand for miniature golf rounds can be projected. Over the next decade, demand for 
miniature golf rounds within the Mulligans PTA is projected to grow from 383,518 rounds to 
450,705 rounds, or approximately 7,465 additional rounds annually on average. 

2016 2020 2025

Population (PTA) 887,774 962,495 1,043,299

Participation Rate* 16.0% 16.0% 16.0%

Participants (PTA) 142,044 153,999 166,928

Plays Per Year* 2.7 2.7 2.7

383,518 415,798 450,705

*approximately 16% of residents participate in miniature golf

*approximately 2.7 games are played annually by miniature golf resident participants

Source: THK Associates, Inc.

Annual Demand for Miniature Golf 

Rounds (PTA)

Table V-1: Miniature Golf Demand in the Mulligans Primary Trade Area, 2016-2025
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 MULLIGANS PRIMARY TRADE AREA - MINIATURE GOLF AND BATTING CAGE Figure 11-
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B. MINIATURE SUPPLY AND UTILIZATION AT MULLIGANS SUBJECT SITE 

The Mulligans subject site has achieved 58,820 miniature golf rounds annually on average over 
the last five years, with a high of 66,893 rounds in 2015, as shown below in Table V-2. The 
projected capture rate for miniature golf at the Mulligans subject site is based on the number of 
competitive facilities and is shown below in Table V-3. The capture rate shows the share for 
miniature golf that the Mulligans facility should be able to capture from the PTA. The capture 
rate is determined by the number of existing and anticipated facilities. Figure-12 details the 
location of the three entertainment facilities within the Mulligans PTA that have a miniature golf 
facility. There are zero proposed or under construction. The 17 entertainment total facilities 
shown in Figure-12 are later detailed in the Appendix. Because the Mulligans subject site is 
strategically located in-between the other three miniature golf courses and centrally located 
alone on the west side of Interstate 15, it will likely draw upon a large share of the Taylorsville, 
Kearns, West Jordan, South Jordan, Sandy and Cottonwood Heights market. Table V-3 calculates 
a generic capture rate of 25.0% based on Mulligans Golf and Games being one of four total 
facilities. As shown in the Appendix later, the three competitors have a total of 63 holes while 
Mulligans has 36, or approximately 36.4% of the total miniature golf holes market. The interior 
strategic location along Interstate 15 coupled with its substantially competitive number of holes 
supports Mulligans Golf and Games highly competitive position in the Mulligans PTA.  

As shown in Table V-4, Mulligans Golf and Games is projected to 95,880 (25%) of the total 
383,518 rounds demand in the PTA in 2016. Table V-4 is an “As-Improved” model and assumes 
the Mulligans increases to a capacity of 54-holes or 120,000 18-hole equivalent rounds. Based on 
a 120,000 18-hole equivalent round capacity and the demand for rounds at Mulligans subject 
site, the course utilization is derived. Higher course utilization indicates that miniature golf 
demand exists is closer to the capacity that a miniature golf course can support. The course 
utilization is projected to grow from 79.9% in 2016 to 93.9% in 2025 assuming no new 
miniature golf facilities are added to the market. THK believes the demand for miniature golf 
rounds are strong at Mulligans Golf and Games; however, marketing and positioning need to be 
revamped in order to reach the potential. Based on the market we recommend adding 18-holes 
to the Mulligans Golf and Games subject site for a total of 54 holes. 

2015 2014 2013 2012 2011

Annual Rounds 66,893 55,936 54,634 58,940 57,698

Five Year Average 

Rounds 58,820

Source: Mulligans Golf and Games and THK Associates, Inc.

Table V-2: Miniature Golf Rounds at Mulligans Subject Site, 2010 - 2014
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 COMPETITIVE MINIATURE GOLF FACILITIES IN MULLIGANS PRIMARY TRADE AREA Figure 12-
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Generic Capture Rate (PTA) Facilities

Total Competitors 3.0

Proposed and Under Construction 0.0

Mulligans Subject Site (36-Holes) "As-Is"

Mulligans Subject Site (54-Holes) "As-Improved"

Total 4.0

25.0%Generic Capture Rate

1.0

Table V-3: Capture Rate in the Mulligans PTA

Source: THK Associates, Inc.
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Item 2016 2017 2018 2019 2020

Round Demand (PTA) 383,518 391,588 399,658 407,728 415,798

Mulligans Capture Rate 25.0% 25.0% 25.0% 25.0% 25.0%

Round Demand at Mulligans 95,880 97,897 99,915 101,932 103,949

54-hole Round Capacity 120,000 120,000 120,000 120,000 120,000

Utilization Rate 79.9% 81.6% 83.3% 84.9% 86.6%

Item 2021 2022 2023 2024 2025

Round Demand (PTA) 423,868 431,938 440,007 448,077 450,705

Mulligans Capture Rate 25.0% 25.0% 25.0% 25.0% 25.0%

Round Demand at Mulligans 105,967 107,984 110,002 112,019 112,676

54-hole Round Capacity 120,000 120,000 120,000 120,000 120,000

Utilization Rate 88.3% 90.0% 91.7% 93.3% 93.9%

*capacity is based on 40,000 rounds per 18-Holes

Source: THK Associates, Inc.

Table V-4: Market Potentials for the Mulligans Miniature Golf Course, 2016-2025
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VI. BATTING CAGE MARKET ANALYSIS 

A. BATTING CAGE PITCHES AND PLAYS CAPACITY 

The following section details the demand for batting cage capacity and potentials in Mulligans 

PTA over the next decade. This information is arrived at by detailing national standards on 

pitches and plays at batting cages coupled with seasonal machine usage, competitors and the 

number of batting machines at Mulligans subject site. As shown below in Table VI-1 below, the 

national average batting cage has 15 pitches per play (token), and has a capacity for 30 plays 

per hour for a total capacity of 450 pitches per hour. Mulligans Golf and Games offers a 

competitive advantage of 25 pitchers per play. Based on 25 pitches per play and a capacity of 

450 pitches per hour, Mulligans potential plays per hour per machine is 18, which approximately 

40.0% less than the national average according due in part to the larger number of pitches 

offered per play at Mulligans Golf and Games.    

 

National Batting Cage Standards

pitches per play 15

plays per hour 30

potential pitches per hour per machine 450

Mulligans Batting Cage Potentials

Mulligans pitchers per play* 25

Mulligans potential plays per hour per machine 18

*Considering 6 seconds in-between pitches and normal customer enter/exit time

*One token equals 25 pitches at Mulligans

Table VI-1: Batting Cage Potential Plays per Hour per Machine at 

Mulligans, 2015

Source: Master Pitching Machines and THK Associates, Inc.  
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B. BATTING CAGE PLAY CAPACITY AT MULLIGANS SUBJECT SITE 

Table VI-2 utilizes the 18 play per hour per machine capacity from Table VI-1 to determine 
Mulligans annual potential plays per year, or capacity. National average batting cages are open 
six hours a day during March, April, May, September and October, and are open 10 hours a day 
during June, July and August. Batting machines are typically closed for the remaining months of 
the year. Based on an 18 play per hour capacity, Mulligans could potentially provide 108 daily 
plays per machine during the colder months and 180 daily plays per machine during the warmer 
months. With eight total machines at Mulligans subject site, these figures equate to 864 total 
daily plays during the colder months and 1,440 total daily plays during the warmer months.  

Extrapolating these daily plays for each season over the five months of availability in the colder 
months and the three months of availability during the warmer months equates to 129,600 
potential total plays per season or a total of 259,200 total annual plays across all eight 
machines. According to Master Pitching Machines, the typical course usage rate as a percentage 
of course capacity is between 25.0% and 50%, or approximately 35.0% for Mulligans subject 
site. Mulligans subject site is projected to capture a demand for 90,720 total plays each year, or 
35.0% of the Mulligans 259,200 total plays capacity. The play capacity is later used in 
conjunction with actual demand in Table V1-4 to determine batting cage utilization at Mulligans 
Golf and Games subject site.  
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Mulligans Potential Daily Plays

Mulligans potential plays per hour per machine 18 18

hours of machine availability 6 10

Mulligans potential daily plays per machine 108 180

number of batting machines 8 8

Mulligans potential daily plays 864 1,440

Machine Availability

months 5 3

days 150 90

Mulligans Annual Play Capacity

Mulligans seasonal play capacity 129,600 129,600

Mulligans Total Play Capacity 259,200

25% typical usage 64,800

30% typical usage 77,760

35% typical usage 90,720

40% typical usage 103,680

45% typical usage 116,640

50% typical usage 129,600

note: Industry utilization rates average 25% to 50% of machines potential capacity

note:  Assumes two play per participant

Table VI-2: Batting Cage Potential Plays at Mulligans, 2015

June, July, 

August

March, 

April, May, 

Sept, Oct

Source: Master Pitching Machines and THK Associates, Inc.
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C. BATTING CAGE SUPPLY AND PARTICIPATION AT MULLIGANS SUBJECT SITE 

Table VI-3 below shows that there have been 54,991 average annual batting machine plays at 
Mulligans Golf and Games subject site over the last five years, with a recent high of 63,445 in 
2015. With three of the 17 total entertainment facilities in the Mulligans PTA offering batting 
cage facilities as shown in Figure-13, Mulligans Golf and Games could potentially capture 
25.0% of the PTA demand for batting cage plays. As shown later in the Appendix, Mulligans 
subject site is at a competitive advantage because even though competitor number one has 
four batting cages, it is far removed from the I-15. Furthermore, competitor number two is 
not open to the public, and even though competitor three has five machines and direct access 
on I-15, it is located much further south in Draper where the PTA population dwindles. Lastly, 
competitor number four only has one batting machine and is also far removed from I-15. 
Mulligans Golf and Games has eight batting machines and is the first facility heading south 
from Salt Lake City along I-15, likely capable of continuing to capture a strong majority of 
resident’s northeast in Sandy, and Cottonwood Heights. 

The competing batting cage facilities are shown in Figure-13 on the following page. Mulligans 
Golf and Games in centrally located among the other facilities; however only one of the other 
three facilities has direct access to the Interstate-15. Furthermore, The National Sporting 
Goods Dealer Association details that approximately 7.5% of the national population is 
involved with baseball or softball activity after accounting for cross participation. Based on a 
current 2015 Mulligans PTA population of 1,076,190 residents and a 7.5% participation rate, 
there is a current demand for approximately 81,118 batting cage plays in the Mulligans PTA. 
25.0% of this subset of the Mulligans PTA population is further assumed to have an annual 
play frequency of 12 times for an annual batting cage participation in the PTA of 
approximately 243,353 people in 2015.  

 

2015 2014 2013 2012 2011

Annual Plays 63,445 58,471 53,786 55,302 43,951

54,991

Source: Mulligans Golf and Games and THK Associates, Inc.

Table VI-3: Batting Cage Plays at Mulligans Subject Site, 2010 - 2014

Five Year Annual 

Average
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 COMPETITIVE BATTING CAGE FACILITIES IN MULLIGANS PRIMARY TRADE AREA Figure 13-
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Competition

total competing facilities 3

proposed new facilities 0

Mulligans facilities 1

total Mulligan PTA facilities 4

generic capture rate 25.0%

Participation Rates

2015 Mulligans PTA population 1,076,190

participation rate in baseball and softball* 10.1%

adjusted for cross participation at 25% 7.5%

baseball and softball participation 81,118

batting cage participation rate 25.0%

batting cage participation 20,279

annual play frequency 12

annual batting cage participation 243,353

*6.40% population participation in Softball and 3.65% in Baseball

Table VI-4: Capture of Competition and Participation Rates at Mulligans, 

2015

Source: National Sporting Goods Dealer Assoc., and THK Associates, Inc.  
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D. BATTING CAGE UTILIZATION AT MULLIGANS SUBJECT SITE 

As shown below in Table VI-5, the population for the Mulligans PTA is projected over the 2016 
to 2025 time period. Based on a combined baseball and softball participation rate of 7.5% from 
Table VI-3 as well as batting cage participation of 25.0% and an annual play frequency of 12 
times from Table VI-4, batting cage play demand can be projected. The total number of batting 
cage plays in the Mulligans PTA is projected to grow from 246,980 in 2016 to 280,706 in 2025, 
of which Mulligans with capture approximately 25.0% of. User demand for batting cage plays at 
Mulligans subject site is projected to grow from 61,745 plays in 2016 to approximately 70,176 
plays 2025.  

As shown earlier in Table VI-2, the capacity for a batting cage facility with eight machines was 
259,200; however, after accounting for a typical usage of approximately 35%, the actual 
capacity is projected to be around 90,000 plays at Mulligans Golf and Games. Based on the 
demand for plays and capacity for plays at the Mulligans subject site, the utilization rate may be 
determined. The course utilization indicates the demand for batting cages at Mulligans Golf and 
Games as compared to Mulligans batting cage capacity. The facility utilization is projected to 
grow from 68.6% in 2016 to 78.0% in 2025. Higher course utilization indicates that batting cage 
demand exists; however, the ultimate capture for it at Mulligans subject site will increase with 
effective marketing, facility amenities and operations, etc.  
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Item 2016 2017 2018 2019 2020

population (PTA) 1,092,227 1,107,675 1,123,123 1,138,571 1,154,019

participation rate 7.5% 7.5% 7.5% 7.5% 7.5%

baseball and softball participation 82,327 83,491 84,655 85,820 86,984

batting cage participation rate 25.0% 25.0% 25.0% 25.0% 25.0%

annual play frequency 12 12 12 12 12

annual batting cage plays 246,980 250,473 253,966 257,459 260,953

Mulligans capture rate 25% 25% 25% 25% 25%

Mulligans user demand 61,745 62,618 63,492 64,365 65,238

Mulligans play capacity 90,000 90,000 90,000 90,000 90,000

utilization rate 68.6% 69.6% 70.5% 71.5% 72.5%

Item 2021 2022 2023 2024 2025

population (PTA) 1,171,490 1,188,961 1,206,433 1,223,904 1,241,375

participation rate 7.5% 7.5% 7.5% 7.5% 7.5%

baseball and softball participation 88,301 89,618 90,935 92,252 93,569

batting cage participation rate 25.0% 25.0% 25.0% 25.0% 25.0%

annual play frequency 12 12 12 12 12

annual batting cage plays 264,903 268,854 272,805 276,755 280,706

Mulligans capture rate 25% 25% 25% 25% 25%

Mulligans user demand 66,226 67,213 68,201 69,189 70,176

Mulligans play capacity 90,000 90,000 90,000 90,000 90,000

utilization rate 73.6% 74.7% 75.8% 76.9% 78.0%

Table VI-5: User Demand and Facility Utilization at Mulligans, 2016-2025

Source: National Pitching Machines, National Sporting Goods Dealer Association and THK Associates, Inc.
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VII. JORDAN RIVER TRAILHEAD SUPPORTING USES 

A. INCORPORATION OF THE JORDAN RIVER TRAILHEAD INTO MULLIGANS  

Mulligans Golf and Games is ideally situated along the Jordan River and the Jordan River 
Parkway Trailhead in South Jordan. The Jordan River runs north and south along the eastern 
edge of the Mulligans subject site as shown in Figure-14. The Jordan River flows through three 
counties, while the trailhead connects Utah Lake to the Great Salt Lake at a distance of over 50 
miles. The Jordan River is home to rare species of animals like the Bullocks’ Oriole bird, 
Bufflehead Duck, Great Basin and the Spadefoot Toad. THK Associates has completed a number 
of greenway, trailhead, river and surrounding environs connectivity, restoration, integration, and 
redevelopment projects. THK Associates views the Jordan River as a currently underutilized asset 
that could increase the volume of visitor traffic to Mulligans Golf and Games. This will be 
accomplished by expanding Mulligans offerings to draw upon the benefits of the Jordan River 
and trailhead and by making it easier for trailhead users to enter Mulligans. Currently the 
Mulligans subject site is separated by a fence from the Jordan River Parkway Trailhead at 
distances as short as 60 feet, like by the maintenance building. The non-existence of an 
entrance in the fence along the trailhead forces would-be visitors to walk 800 additional feet 
along the South Jordan Parkway sidewalk and to enter Mulligans Golf and Games from the 
street, a deterrent to non-driving visitors. The Jordan River is helping to bring outdoor 
enthusiasts right past Mulligans, enthusiasts that are already interested in the active lifestyle that 
Mulligans is promoting. The removal of barriers between the Mulligans subject site and the 
Jordan River Parkway Trailhead is paramount to unlocking the full potential of Mulligans Golf and 
Games.  

The creation of a new point of entrance from the Trailhead into Mulligans will assist in 
transitioning Mulligans from an activity-only venue, into an interconnected activity, recreational 
and outdoor destination. Interconnectivity, natural systems design, safety, proper lighting, and 
detailed information about Mulligans at this alternative entrance will minimize separation and 
encourage visitors from the trailhead, allowing each to piggy-back off the other. River activities 
not currently supported at the Mulligans subject site include bike, canoe, or kayak rentals; 
wildlife and ornithology viewing features (a migratory bird refuge is across the river); seating 
and resting areas; wildlife and habitat informational markers; and fishing lessons and equipment 
rental.  

Approximately 15,600 people live within approximately two miles north and south of the 
Mulligans subject site between 1300 W and I-25 as shown in Figure-15. This is a large number 
of households and people that are likely to utilize the trailhead and possibly Mulligans; however, 
are currently dissuaded from a lack of entrance and transitioning activities. With a more 
convenient entrance into the Mulligans subject site, trailhead users can whimsically break for a 
game of putt-putt on their family walk or purchase a quick beverage during a short jog. During 
lunch or after work, employees at the 1.7 million square feet of office space directly south in the 
River Park Corporate Center can walk along the trailhead and play a fast bucket of driving range 
balls. A majority of the River Park office space is located within one half mile directly south of 
the Mulligans subject site. Based on a national average of 200 square feet of office space per 
office employee, this office space translates into approximately 8,500 office employees that 
could have additional incentives to visit Mulligans.  
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 MULLIGANS CURRENT AND PROPOSED ENTRANCES  Figure 14-
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 BIKING BOUNDARY AND RIVER PARK BUSINESS PARK Figure 15-
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B. BICYCLE AND KAYAKING USAGE ALONG THE JORDAN RIVER TRAILHEAD 

As mentioned earlier, there are currently not any features at the Mulligans Golf and Games 
subject site that support bicycle and kayaking needs. Based on participation rates, participation 
days and the Mulligans PTA growth over the next decade demand for these activities at the 
Mulligans subject site have been projected below in Table VII-1 and Table VII-2. Potential 
bicycle users are projected to grow from 198,983 in 2016 to 233,842 in 2025, while the 
potential kayaking users are projected to grow from 3,707 in 2016 to 4,357 in 2025. 

2016 2021 2025

Population (PTA) 887,774 962,495 1,043,299

Participation Rate 7.47% 7.47% 7.47%

Bicycle Participants* 66,328 71,910 77,947

Median Participation Days 30 30 30

Potential Participations 1,989,834 2,157,312 2,338,424

Trail Utilization 10.0% 10.0% 10.0%

Potential Trail Users 198,983 215,731 233,842

*frequent and occasional participation

2016 2021 2025

Population (PTA) 887,774 962,495 1,043,299

Participation Rate 1.67% 1.67% 1.67%

Kayaking/Canoe Participants* 14,829 16,077 17,426

Median Participation Days 5 5 5

Potential Participations 74,143 80,383 87,132

Trail Utilization 5.0% 5.0% 5.0%

Potential Trail Users 3,707 4,019 4,357

*frequent and occasional participation

Source:  National Sporting Goods Association and THK Associates, Inc.

Source:  National Sporting Goods Association and THK Associates, Inc.

Table VII-1:  Potential Bicycle Participants in the Mulligans PTA, 2016-2025

Table VII-2:  Potential Kayaking/Canoe Participants in the Mulligans PTA, 2016-2025
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C. ICE RINK POTENTIALS 

One activity considered for the Mulligans Golf and Games facility was ice skating and related activities 
such as hockey. In order to accommodate ice rink activities it is likely that a portion of the driving 
range would need to be utilized for this activity, assuming golf in the form of 9-holes of executive and 
9-holes of par 3 are retained in the master plan.  We see numerous conflicts with practice range users 
and ice activities during the winter months. Furthermore, if the ice is accommodating to hockey there 
would need to be boards and other equipment that would detract from the driving range. The City of 
South Jordan currently has a small ice rink near City Hall.  In addition there are seven facilities in the 
Mulligans Primary Trade Area that currently offer ice skating and hockey facilities. Immediately west of 
the City of South Jordan, Herriman City is also planning two full service ice rinks. The market for ice 
rinks appears that it will be competitive in the near future. For the reasons of competition and site 
utilization, THK Associates, Inc. is not recommending ice be an included activity for Mulligans.   

D. CLUB HOUSE RECOMMENDATIONS 

The current clubhouse offers a minimal food and beverage service making it difficult to compete for 
outings, birthday parties, business lunch activity from the adjoining employment center, etc.  Virtually 
all major entertainment centers offer food and beverage service to attract the above mentioned 
activities.  Team outings and birthday parties are the two biggest opportunities that should be 
addressed.  In the recommendations THK has programed an expanded clubhouse that can seat up to 
an additional 40 to 50 persons in approximately 1,200 square feet.  The existing kitchen area will need 
a minor expansion to allow for a walk-in cooler, grill and fryer.  Typical sales per square foot for this 
type of food and beverage service will average $225 per square foot.  This has been translated into a 
per round expenditure of $15.00.  THK believes that this is one of the most critical improvements to 
Mulligans that needs to be made. 

E. ACTIVITY MARKETING RECOMMENDATIONS 

The Mulligans Golf and Games subject site has an inherent marketing advantage in its frontage along 

South Jordan Parkway and Interstate 15 near Salt Lake City that the other batting cage and miniature 

golf facilities do not. To take advantage of this strategic location, Mulligans Golf and Games should 
erect whatever signage the city will allow it to along these two frontages. This includes the multiple 

billboards or vacant land along I-15 for several thousand feet on either side of South Jordan Parkway. 

Advertisements should also be added along the South Jordan River Trailhead, the latter of which was 
previously examined for alternative marketing and activity opportunities. With the large amount of 

advertising dollars being redirected over the last decade to online strategies like pay-per-click google 

campaigns, banner advertisements on affiliate websites, and YouTube commercials, billboard 
advertising has plummeted in demand and price in recent years. Traffic; however, continues to 

increase along vital roads like I-15. According to the 2014 Utah Department of Transportation traffic 

report, the traffic on South Jordan Parkway in front of Mulligans is approximately 39,950 vehicles per 
day, while the traffic on I-15 near South Jordan Parkway is 170,285 vehicles per day. Although 

billboard advertising is often more effective in capturing the surrounding market that already passes by 

Mulligans routinely, this medium does not have the capability of measuring specific market data or 
return on advertising dollars spent like digital marketing.  
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The Mulligans subject site has adequate surrounding household activity to draw from to keep 

interest maintained at a high level. Furthermore, there is 1.7 million square feet of office space 
directly south in the River Park Corporate Center across South Jordan Parkway. Based on a 

national average of 200 square feet of office space per office employee, this office space 

translates into approximately 8,500 office employees that could participate at Mulligans for work 
events or outings. THK recommends routinely marketing or providing teaser rates or coupons to 

local high schools, restaurants, and household patron locations while more expensive business 

calls and promotions are reserved for bigger business like the South Town Center Mall across I-
15, at offices.  

In recent years, miniature golf and organizations like the United States Pro-Mini-Golf Association 

(USPMGA) have proliferated with local and national championships. This year the 2016 USPMGA 
Master’s National championship is being held in North Myrtle Beach, SC in mid-October. The 

USPMGA actively has registration information available to courses interested in holding local 

tournaments. Furthermore, consider submitting to or starting up a recreational league or 
tournament held at Mulligans that is similar to recreational sports leagues that dominate most 

major cities. If a tournament were held in the Mulligans PTA, Mulligans will be at a competitive 

advantage because it is one of only two courses with 36 holes in the Mulligans PTA. 
Furthermore, if Mulligans Golf and Games increases its number of miniature golf holes to 54, 

this advantage will be even greater, offering more in depth training and challenges that the 

other nine and 18-hole courses do not.  
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VIII. DISCOUNTED CASH FLOW ANALYSIS 

A. CASH FLOW ANALYSIS 

Based on the preceding analysis, THK Associates, Inc. has prepared a cash flow analysis 
assuming two scenarios:  

 Scenario 3/Plan A.  There will be an addition of 18-holes of miniature golf; re-location of the 
batting cages and clubhouse expansion to allow for food service and parties/outings and 
landscaping improvements to better mirror the business park south of Mulligans. 

 Scenario 4/Plan B.  The second scenario assumes that the executive and par three courses will 
be re-developed, be an addition of 18-holes of miniature golf, re-location of the batting cages 
an clubhouse expansion to allow for food service and parties/outings, creation of a pad/parcel 
for lease to an outdoor activity entity to service users of the trail and river as well as 
landscaping improvements to better mirror the business park south of Mulligans. 

B. MAJOR ASSUMPTIONS 

The following major assumptions have been made in preparing the following cash flow:  

 Overall fees for greens fees, cart fees and miscellaneous revenues will remain constant with 
and without a renovation. 

 In the scenario of re-building the golf holes, there will be a one year period for construction and 
grow-in.   

 Pro shop revenues, lessons and food and beverage are based on golf rounds as the common 
dominator. 

 The mini golf will be based on 36-holes in year one and 54-holes years thereafter. 
 The batting cages can be re-located with minimal disruption in use during the off-season. 

 Food and beverage revenues are based on $2.29 per round for six months and $15.00 per 
round for six months during the first year while expansion of the clubhouse takes place, then 
$15.00 per round years thereafter.  With an expanded clubhouse of an additional 1,200 square 
feet to seat up to 50 persons, sale per square foot for food and beverage are estimated at $225 
per square foot which equates to the approximate $16.00 per round.   

 Advertising of the facility will be re-stored to previous levels and increased to approximately 
$125,000 per year.   

 Staffing for maintenance will be restored to improve the quality of the facility and allow the golf 
professional/facility manager to better concentrate on marketing and revenue generation.  

 A retail pad/parcel can be leased for approximately $12.00 per square foot market value and an 
8.0% annual lease rate. 

 Access to the river and path will be allowable by City, County and other governing authorities.   

 Debt can be obtained at 5.0% interest with a 1.2 coverage ratio and 3% issuance costs.   
 Reserves will be three years of interest. 
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Scenario Three/Plan A - 18-holes of additional mini-golf, relocated batting cages, 
expanded clubhouse identified differed maintenance items and landscaping 
improvements to the main road and entry: 
 
The projected cash flow indicates that a renovated clubhouse and related facilities at Mulligans 
could support $5,281,367 in present value revenues, after allowing for a 1.2 coverage ratio.  
After issuance costs and reserves, actual funds for the construction and improvements will be 
$4,330,721.  If an expense allocation of approximately $213,000 for administrative and other 
expenses from South Jordan to Mulligans is assessed the funds for the construction and 
improvements will be $2,099,992.  
 
Scenario Four/Plan B – Re-development of golf facilities, 18-holes of additional 
mini-golf, relocated batting cages, expanded clubhouse, identified differed 
maintenance items, creation of a retail pad for river/trail access and landscaping 
improvements to the main road and entry: 
 
The projected cash flow indicates that a renovated clubhouse and golf facilities at Mulligans 
subject site could support $9,031,351 in present value revenues.  After allowing for a 1.2 
coverage ratio and issuance cost, the actual funds for construction/improvements will be 
$7,405,708.  If an expense allocation of approximately $213,000 for administrative and other 
expenses from South Jordan to Mulligans is assessed the funds for the construction and 
improvements will be $5,174,980. 

 
The following table is a summary of the historical performance at Mulligan’s for golf, mini-golf, 
driving range and batting cage performance versus the projections moving forward for a 
renovation of 18-holes of additional mini-golf, relocated batting cages and expanded clubhouse 
as well as the scenario with re-developed golf and a river/trail commercial operation.  
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11'-15' 10'-14'

Year 2009 2010 2011 2012 2013 2014* 2015 Average Average

Golf Courses (18-hole rounds) 13,600 13,789 12,848 13,147 12,777 11,088 13,863 12,744

Revenue $203,643 $212,999 $193,076 $214,806 $199,479 $120,374 - $188,147

Driving Range (practice plays) 45,044 42,522 52,017 50,164 50,242 49,869 50,647 50,588

Revenue $375,601 $354,392 $377,273 $394,754 $380,860 $253,183 - $352,092

Mini-Golf (18-hole rounds) 60,682 57,890 57,698 58,940 54,634 55,936 66,893 58,820

Revenue $308,581 $310,661 $293,918 $346,435 $300,714 $170,891 - $284,524

Batting Cage (tokens) 44,448 56,016 43,951 55,302 53,786 58,471 63,445 54,991

Revenue $155,325 $144,678 $103,120 $142,294 $131,704 $65,194 - $117,398

*9-month year-to-date through 3/31/14

Year 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Golf Courses (18-hole rounds) 16,687 17,157 17,627 18,097 18,568 19,038 19,432 19,826 20,220 20,538

  Revenue $204,105 $214,055 $224,321 $234,912 $245,837 $257,105 $267,674 $278,563 $289,781 $300,220

Driving Range (practice plays) 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

  Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini-Golf (18-hole rounds) 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

  Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cage (tokens) 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

  Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Year 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Golf Courses (18-hole rounds) 23,361 24,020 24,678 25,336 25,995 26,653 27,205 27,756 28,308 28,753

  Revenue $285,747 $299,677 $314,049 $328,877 $344,172 $359,947 $374,744 $389,989 $405,693 $420,308

Driving Range (practice plays) 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

  Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini-Golf (18-hole rounds) 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

  Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cage (tokens) 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

  Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Source: THK Associates, Inc.

Summary With Golf Course Renovation, Additional Mini Golf, Expanded Clubhouse, River Area Land Lease and Re-location of Batting Cages

Historical (inc. Revenue)

Summary With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

Projected
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 16,687 17,157 17,627 18,097 18,568 19,038 19,432 19,826 20,220 20,538

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $204,105 $214,055 $224,321 $234,912 $245,837 $257,105 $267,674 $278,563 $289,781 $300,220

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $73,470 $77,052 $80,747 $84,560 $88,492 $92,548 $96,353 $100,273 $104,310 $108,068

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $49,840 $52,270 $54,776 $57,363 $60,030 $62,782 $65,363 $68,022 $70,761 $73,310

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $50,988 $53,473 $56,038 $58,684 $61,413 $64,228 $66,868 $69,588 $72,391 $74,998

River Oriented Retail Lease $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Food and Beverage/Concessions

Revenue per Round $8.64 $15.75 $16.07 $16.39 $16.71 $17.05 $17.39 $17.74 $18.09 $18.45

Food and Beverage Revenue $144,172 $270,220 $283,180 $296,550 $310,342 $324,566 $337,909 $351,655 $365,816 $378,994

TOTAL REVENUES $1,418,629 $1,762,542 $1,834,322 $1,908,268 $1,984,403 $2,064,413 $2,143,553 $2,225,033 $2,308,915 $2,384,244

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $37,767 $46,923 $48,834 $50,802 $52,829 $54,959 $57,066 $59,235 $61,468 $63,474

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $82,856 $128,552 $134,718 $141,078 $147,639 $154,407 $160,754 $167,293 $174,030 $180,300

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expenses Allocation from South Jordan $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,304,836 $1,395,214 $1,439,883 $1,485,902 $1,533,311 $1,582,193 $1,631,832 $1,682,961 $1,735,624 $1,788,903

NET INCOME BEFORE DEBT SERVICE $113,793 $367,328 $394,439 $422,366 $451,093 $482,220 $511,721 $542,072 $573,291 $595,341

Estimated Net Income from 2026-2035 $613,202 $631,598 $650,546 $670,062 $690,164 $710,869 $732,195 $754,161 $776,785 $800,089

Net Income Adjusted for 1.25 Coverage $91,034 $293,862 $315,551 $337,893 $360,874 $385,776 $409,377 $433,658 $458,633 $476,273

Income After Debt Coverage $490,561 $505,278 $520,436 $536,050 $552,131 $568,695 $585,756 $603,328 $621,428 $640,071

Present Value of Cash Flows @ 5.0% $5,281,367

Issue Costs $158,441

Interest Reserve $792,205

Supportable Debt $4,330,721

Table VIII-1: SCENARIO THREE/PLAN A, Projected Mulligans Pro Forma With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

Source:  Mulligans/ South Jordan and THK Associates, Inc.

NO ADMINISTRATION EXPENSES ALLOCATION
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 16,687 17,157 17,627 18,097 18,568 19,038 19,432 19,826 20,220 20,538

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $204,105 $214,055 $224,321 $234,912 $245,837 $257,105 $267,674 $278,563 $289,781 $300,220

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $73,470 $77,052 $80,747 $84,560 $88,492 $92,548 $96,353 $100,273 $104,310 $108,068

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $49,840 $52,270 $54,776 $57,363 $60,030 $62,782 $65,363 $68,022 $70,761 $73,310

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $50,988 $53,473 $56,038 $58,684 $61,413 $64,228 $66,868 $69,588 $72,391 $74,998

River Oriented Retail Lease $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Food and Beverage/Concessions

Revenue per Round $8.64 $15.75 $16.07 $16.39 $16.71 $17.05 $17.39 $17.74 $18.09 $18.45

Food and Beverage Revenue $144,172 $270,220 $283,180 $296,550 $310,342 $324,566 $337,909 $351,655 $365,816 $378,994

TOTAL REVENUES $1,418,629 $1,762,542 $1,834,322 $1,908,268 $1,984,403 $2,064,413 $2,143,553 $2,225,033 $2,308,915 $2,384,244

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $37,767 $46,923 $48,834 $50,802 $52,829 $54,959 $57,066 $59,235 $61,468 $63,474

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $82,856 $128,552 $134,718 $141,078 $147,639 $154,407 $160,754 $167,293 $174,030 $180,300

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expense Allocation from South Jordan $213,000 $219,390 $225,972 $232,751 $239,733 $246,925 $254,333 $261,963 $269,822 $277,917

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,517,836 $1,614,604 $1,665,854 $1,718,653 $1,773,044 $1,829,118 $1,886,165 $1,944,924 $2,005,446 $2,066,819

NET INCOME BEFORE DEBT SERVICE -$99,207 $147,938 $168,467 $189,615 $211,360 $235,295 $257,388 $280,109 $303,469 $317,425

Estimated Net Income from 2026-2035 $326,947 $336,756 $346,858 $357,264 $367,982 $379,022 $390,392 $402,104 $414,167 $426,592

Net Income Adjusted for 1.25 Coverage -$79,366 $118,350 $134,774 $151,692 $169,088 $188,236 $205,910 $224,087 $242,775 $253,940

Income After Debt Coverage $261,558 $269,405 $277,487 $285,811 $294,386 $303,217 $312,314 $321,683 $331,334 $341,274

Present Value of Cash Flows @ 5.0% $2,560,966

Issue Costs $76,829

Interest Reserve $384,145

Supportable Debt $2,099,992

Table VIII-1A: SCENARIO THREE/PLAN A, Projected Mulligans Pro Forma With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

WITH ADMINISTRATION EXPENSE ALLOCATION

Source:  Mulligans/ South Jordan and THK Associates, Inc.
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 23,361 24,020 24,678 25,336 25,995 26,653 27,205 27,756 28,308 28,753

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $285,747 $299,677 $314,049 $328,877 $344,172 $359,947 $374,744 $389,989 $405,693 $420,308

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $102,858 $107,873 $113,046 $118,383 $123,889 $129,568 $134,894 $140,382 $146,035 $151,295

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $69,776 $73,177 $76,687 $80,308 $84,043 $87,895 $91,508 $95,231 $99,066 $102,634

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $49,000 $74,863 $78,453 $82,157 $85,978 $89,919 $93,615 $97,424 $101,347 $104,998

River Oriented Retail Lease $83,635 $86,144 $88,729 $91,390 $94,132 $96,956 $99,865 $102,861 $105,947 $109,125

Food and Beverage/Concessions

Revenue per Round $8.64 $16.00 $16.32 $16.65 $16.98 $17.32 $17.67 $18.02 $18.38 $18.75

Food and Beverage Revenue $36,500 $384,313 $402,745 $421,760 $441,375 $461,605 $480,581 $500,131 $520,271 $539,014

TOTAL REVENUES $1,523,571 $2,121,519 $2,208,968 $2,299,076 $2,391,878 $2,489,074 $2,584,594 $2,682,949 $2,784,214 $2,876,027

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $40,561 $56,479 $58,807 $61,206 $63,677 $66,264 $68,807 $71,426 $74,122 $76,566

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $58,129 $182,075 $190,807 $199,816 $209,109 $218,694 $227,684 $236,946 $246,488 $255,367

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expense Allocation from South Jordan $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,282,903 $1,458,294 $1,505,946 $1,555,044 $1,605,628 $1,657,785 $1,710,503 $1,764,804 $1,820,735 $1,877,062

NET INCOME BEFORE DEBT SERVICE $240,668 $663,225 $703,022 $744,032 $786,250 $831,288 $874,091 $918,145 $963,479 $998,965

Estimated Net Income from 2026-2035 $1,028,934 $1,059,802 $1,091,596 $1,124,344 $1,158,074 $1,192,816 $1,228,601 $1,265,459 $1,303,423 $1,342,525

Net Income Adjusted for 1.25 Coverage $192,534 $530,580 $562,418 $595,225 $629,000 $665,031 $699,272 $734,516 $770,784 $799,172

$823,147 $847,842 $873,277 $899,475 $926,459 $954,253 $982,881 $1,012,367 $1,042,738 $1,074,020

Present Value of Cash Flows @ 5.0% $9,031,351

Issue Costs $270,941

Interest Reserve $1,354,703

Supportable Debt $7,405,708

Table VIII-2: SCENARIO FOUR/PLAN B, Projected Mulligans Pro Forma With Golf Course Renovation, Additional Mini Golf, Expanded Clubhouse, River Area Land Lease and Re-location of Batting Cages

Source:  Mulligans/ South Jordan and THK Associates, Inc.

NO ADMINISTRATION EXPENSE ALLOCATION
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 23,361 24,020 24,678 25,336 25,995 26,653 27,205 27,756 28,308 28,753

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $285,747 $299,677 $314,049 $328,877 $344,172 $359,947 $374,744 $389,989 $405,693 $420,308

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $102,858 $107,873 $113,046 $118,383 $123,889 $129,568 $134,894 $140,382 $146,035 $151,295

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $69,776 $73,177 $76,687 $80,308 $84,043 $87,895 $91,508 $95,231 $99,066 $102,634

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $49,000 $74,863 $78,453 $82,157 $85,978 $89,919 $93,615 $97,424 $101,347 $104,998

River Oriented Retail Lease $83,635 $86,144 $88,729 $91,390 $94,132 $96,956 $99,865 $102,861 $105,947 $109,125

Food and Beverage/Concessions

Revenue per Round $8.64 $16.00 $16.32 $16.65 $16.98 $17.32 $17.67 $18.02 $18.38 $18.75

Food and Beverage Revenue $36,500 $384,313 $402,745 $421,760 $441,375 $461,605 $480,581 $500,131 $520,271 $539,014

TOTAL REVENUES $1,523,571 $2,121,519 $2,208,968 $2,299,076 $2,391,878 $2,489,074 $2,584,594 $2,682,949 $2,784,214 $2,876,027

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $40,561 $56,479 $58,807 $61,206 $63,677 $66,264 $68,807 $71,426 $74,122 $76,566

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $58,129 $182,075 $190,807 $199,816 $209,109 $218,694 $227,684 $236,946 $246,488 $255,367

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expenses Allocation from South Jordan $213,000 $219,390 $225,972 $232,751 $239,733 $246,925 $254,333 $261,963 $269,822 $277,917

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,495,903 $1,677,684 $1,731,918 $1,787,795 $1,845,361 $1,904,711 $1,964,836 $2,026,767 $2,090,557 $2,154,979

NET INCOME BEFORE DEBT SERVICE $27,668 $443,835 $477,050 $511,281 $546,517 $584,363 $619,757 $656,181 $693,657 $721,048

Estimated Net Income from 2026-2035 $742,680 $764,960 $787,909 $811,546 $835,893 $860,969 $886,798 $913,402 $940,804 $969,029

Net Income Adjusted for 1.25 Coverage $22,134 $355,068 $381,640 $409,025 $437,213 $467,490 $495,806 $524,945 $554,926 $576,839

$594,144 $611,968 $630,327 $649,237 $668,714 $688,776 $709,439 $730,722 $752,644 $775,223

Present Value of Cash Flows @ 5.0% $6,310,951

Issue Costs $189,329

Interest Reserve $946,643

Supportable Debt $5,174,980

Table VIII-2A: SCENARIO FOUR/PLAN B, Projected Mulligans Pro Forma With Golf Course Renovation, Additional Mini Golf, Expanded Clubhouse, River Area Land Lease and Re-location of Batting Cages

WITH ADMINISTRATION EXPENSE ALLOCATION

Source:  Mulligans/ South Jordan and THK Associates, Inc.
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APPENDIX 

Sensitivity Analysis 

The preceding cash flows are based on the projected performance of the Mulligan’s facility with various 
improvements.  The following tables illustrate the performance and supportable debt if there are only 
5%, 10%, 15%, and 20% increases in golf rounds over 2015 versus the higher increases indicated by 
the market demand.  After the initial increase rounds have been increased at the rate of growth in the 
trade area or by 1.023% annually.   

This was calculated only for Scenario Three/Plan A to illustrate the magnitude of lesser growth in 
rounds.   
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 14,556 14,891 15,233 15,584 15,942 16,309 16,684 17,068 17,460 17,862

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $178,047 $185,785 $193,859 $202,284 $211,075 $220,249 $229,821 $239,809 $250,231 $261,106

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $64,090 $66,876 $69,782 $72,815 $75,979 $79,281 $82,727 $86,322 $90,074 $93,988

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $43,477 $45,366 $47,338 $49,395 $51,542 $53,782 $56,119 $58,558 $61,103 $63,759

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $44,478 $46,411 $48,428 $50,533 $52,729 $55,021 $57,412 $59,907 $62,511 $65,227

River Oriented Retail Lease $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Food and Beverage/Concessions

Revenue per Round $8.64 $15.75 $16.07 $16.39 $16.71 $17.05 $17.39 $17.74 $18.09 $18.45

Food and Beverage Revenue $125,765 $234,532 $244,725 $255,361 $266,459 $278,039 $290,123 $302,731 $315,888 $329,617

TOTAL REVENUES $1,351,911 $1,674,443 $1,739,392 $1,806,588 $1,876,074 $1,949,555 $2,025,588 $2,104,260 $2,185,663 $2,262,350

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $35,991 $44,577 $46,306 $48,095 $49,945 $51,901 $53,925 $56,020 $58,187 $60,229

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $72,278 $111,574 $116,424 $121,483 $126,763 $132,272 $138,021 $144,019 $150,278 $156,809

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expenses Allocation from South Jordan $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,292,482 $1,375,891 $1,419,061 $1,463,600 $1,509,550 $1,557,001 $1,605,958 $1,656,471 $1,708,591 $1,762,167

NET INCOME BEFORE DEBT SERVICE $59,430 $298,552 $320,330 $342,988 $366,524 $392,555 $419,630 $447,788 $477,072 $500,183

Estimated Net Income from 2026-2035 $515,188 $530,644 $546,563 $562,960 $579,849 $597,244 $615,162 $633,616 $652,625 $672,204

Net Income Adjusted for 1.25 Coverage $47,544 $238,841 $256,264 $274,390 $293,219 $314,044 $335,704 $358,231 $381,658 $400,146

Income After Debt Coverage $412,151 $424,515 $437,250 $450,368 $463,879 $477,795 $492,129 $506,893 $522,100 $537,763

Present Value of Cash Flows @ 5.0% $4,359,195

Issue Costs $130,776

Interest Reserve $653,879

Supportable Debt $3,574,540

Table VIII-1: SCENARIO THREE/PLAN A, Projected Mulligans Pro Forma With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

NO ADMINISTRATION EXPENSES ALLOCATION, 5% INCREASE IN ROUNDS OVER 2015

Source:  Mulligans/ South Jordan and THK Associates, Inc.
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 15,249 15,600 15,959 16,326 16,701 17,086 17,478 17,880 18,292 18,712

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $186,525 $194,632 $203,090 $211,917 $221,127 $230,737 $240,765 $251,228 $262,147 $273,539

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $67,142 $70,060 $73,105 $76,282 $79,597 $83,057 $86,666 $90,433 $94,363 $98,464

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $45,547 $47,527 $49,592 $51,748 $53,996 $56,343 $58,792 $61,347 $64,013 $66,795

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $46,596 $48,621 $50,734 $52,939 $55,240 $57,641 $60,146 $62,760 $65,487 $68,333

River Oriented Retail Lease $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Food and Beverage/Concessions

Revenue per Round $8.64 $15.75 $16.07 $16.39 $16.71 $17.05 $17.39 $17.74 $18.09 $18.45

Food and Beverage Revenue $131,754 $245,701 $256,379 $267,521 $279,147 $291,279 $303,938 $317,147 $330,930 $345,313

TOTAL REVENUES $1,373,619 $1,702,013 $1,768,160 $1,836,606 $1,907,397 $1,982,240 $2,059,693 $2,139,847 $2,222,796 $2,301,097

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $36,569 $45,311 $47,072 $48,894 $50,779 $52,771 $54,833 $56,967 $59,176 $61,260

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $75,720 $116,888 $121,967 $127,268 $132,799 $138,571 $144,593 $150,877 $157,434 $164,276

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expenses Allocation from South Jordan $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,296,501 $1,381,938 $1,425,371 $1,470,184 $1,516,420 $1,564,170 $1,613,439 $1,664,277 $1,716,735 $1,770,666

NET INCOME BEFORE DEBT SERVICE $77,118 $320,075 $342,789 $366,422 $390,976 $418,070 $446,254 $475,570 $506,061 $530,431

Estimated Net Income from 2026-2035 $546,344 $562,735 $579,617 $597,005 $614,915 $633,363 $652,364 $671,935 $692,093 $712,856

Net Income Adjusted for 1.25 Coverage $61,694 $256,060 $274,231 $293,138 $312,781 $334,456 $357,003 $380,456 $404,849 $424,345

Income After Debt Coverage $437,076 $450,188 $463,693 $477,604 $491,932 $506,690 $521,891 $537,548 $553,674 $570,284

Present Value of Cash Flows @ 5.0% $4,643,632

Issue Costs $139,309

Interest Reserve $696,545

Supportable Debt $3,807,779

Table VIII-1: SCENARIO THREE/PLAN A, Projected Mulligans Pro Forma With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

NO ADMINISTRATION EXPENSES ALLOCATION, 10% INCREASE IN ROUNDS OVER 2015

Source:  Mulligans/ South Jordan and THK Associates, Inc.  
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 15,942 16,309 16,684 17,068 17,461 17,862 18,273 18,693 19,123 19,563

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $195,004 $203,479 $212,322 $221,549 $231,178 $241,225 $251,708 $262,648 $274,062 $285,973

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $70,194 $73,245 $76,428 $79,750 $83,215 $86,832 $90,606 $94,543 $98,652 $102,940

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $47,618 $49,687 $51,846 $54,100 $56,451 $58,904 $61,464 $64,135 $66,923 $69,831

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $48,714 $50,831 $53,040 $55,346 $57,751 $60,261 $62,880 $65,612 $68,464 $71,439

River Oriented Retail Lease $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Food and Beverage/Concessions

Revenue per Round $8.64 $15.75 $16.07 $16.39 $16.71 $17.05 $17.39 $17.74 $18.09 $18.45

Food and Beverage Revenue $137,743 $256,869 $268,032 $279,681 $291,836 $304,519 $317,753 $331,563 $345,973 $361,009

TOTAL REVENUES $1,395,326 $1,729,583 $1,796,928 $1,866,625 $1,938,720 $2,014,924 $2,093,798 $2,175,434 $2,259,930 $2,339,845

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $37,147 $46,045 $47,838 $49,694 $51,613 $53,642 $55,741 $57,915 $60,164 $62,292

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $79,161 $122,201 $127,511 $133,053 $138,836 $144,869 $151,165 $157,735 $164,590 $171,743

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expenses Allocation from South Jordan $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,300,521 $1,387,985 $1,431,681 $1,476,768 $1,523,291 $1,571,338 $1,620,919 $1,672,082 $1,724,880 $1,779,164

NET INCOME BEFORE DEBT SERVICE $94,805 $341,598 $365,247 $389,857 $415,429 $443,586 $472,879 $503,352 $535,050 $560,680

Estimated Net Income from 2026-2035 $577,501 $594,826 $612,671 $631,051 $649,982 $669,482 $689,566 $710,253 $731,561 $753,507

Net Income Adjusted for 1.25 Coverage $75,844 $273,278 $292,198 $311,885 $332,343 $354,869 $378,303 $402,681 $428,040 $448,544

Income After Debt Coverage $462,001 $475,861 $490,136 $504,841 $519,986 $535,585 $551,653 $568,202 $585,249 $602,806

Present Value of Cash Flows @ 5.0% $4,928,070

Issue Costs $147,842

Interest Reserve $739,210

Supportable Debt $4,041,017

Table VIII-1: SCENARIO THREE/PLAN A, Projected Mulligans Pro Forma With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

NO ADMINISTRATION EXPENSES ALLOCATION, 15% INCREASE IN ROUNDS OVER 2015

Source:  Mulligans/ South Jordan and THK Associates, Inc.  
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2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Executive and Par 3 Golf 16,636 17,018 17,410 17,810 18,220 18,639 19,067 19,506 19,955 20,414

Fee per Round $12.23 $12.48 $12.73 $12.98 $13.24 $13.50 $13.77 $14.05 $14.33 $14.62

Golf Revenue $203,482 $212,325 $221,553 $231,182 $241,229 $251,713 $262,652 $274,067 $285,978 $298,407

Golf Cart Rental

Revenue per Round $4.40 $4.49 $4.58 $4.67 $4.77 $4.86 $4.96 $5.06 $5.16 $5.26

Batting Cage Revenue $73,246 $76,429 $79,751 $83,217 $86,833 $90,607 $94,545 $98,654 $102,941 $107,415

Range Plays 57,987 58,657 59,327 59,997 60,663 61,488 62,313 63,138 63,963 64,862

Fee per Play $7.28 $7.43 $7.58 $7.73 $7.88 $8.04 $8.20 $8.37 $8.53 $8.70

Range Revenue $422,373 $435,798 $449,591 $463,762 $478,285 $494,486 $511,143 $528,268 $545,874 $564,619

Mini golf 63,952 97,897 99,915 101,932 103,949 105,967 107,984 110,002 112,019 112,676

Fee per Round $5.03 $5.14 $5.24 $5.34 $5.45 $5.56 $5.67 $5.78 $5.90 $6.02

Mini Golf Revenue $321,993 $502,764 $523,387 $544,634 $566,522 $589,068 $612,288 $636,202 $660,828 $677,997

Batting Cages 61,745 62,618 63,492 64,365 65,238 66,226 67,213 68,201 69,189 70,176

Fee per Visit $2.46 $2.51 $2.56 $2.61 $2.66 $2.71 $2.77 $2.82 $2.88 $2.94

Batting Cage Revenue $151,689 $156,911 $162,281 $167,803 $173,482 $179,630 $185,955 $192,462 $199,154 $206,037

Golf Shop

Revenue per Round $2.99 $3.05 $3.11 $3.17 $3.23 $3.30 $3.36 $3.43 $3.50 $3.57

Golf Shop Revenue $49,688 $51,847 $54,101 $56,452 $58,905 $61,465 $64,137 $66,924 $69,832 $72,867

Lessons and Rental

Revenue per Round $3.06 $3.12 $3.18 $3.24 $3.31 $3.37 $3.44 $3.51 $3.58 $3.65

Lesson and Rental Revenue $50,832 $53,041 $55,346 $57,752 $60,262 $62,881 $65,614 $68,465 $71,441 $74,545

River Oriented Retail Lease $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Food and Beverage/Concessions

Revenue per Round $8.64 $15.75 $16.07 $16.39 $16.71 $17.05 $17.39 $17.74 $18.09 $18.45

Food and Beverage Revenue $143,732 $268,037 $279,686 $291,841 $304,524 $317,759 $331,569 $345,979 $361,015 $376,705

TOTAL REVENUES $1,417,034 $1,757,153 $1,825,696 $1,896,643 $1,970,043 $2,047,609 $2,127,903 $2,211,021 $2,297,063 $2,378,592

Advertising $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Staffing and Benefits $650,000 $669,500 $689,585 $710,273 $731,581 $753,528 $776,134 $799,418 $823,401 $848,103

Bank Charges $37,724 $46,779 $48,604 $50,493 $52,447 $54,512 $56,649 $58,862 $61,153 $63,323

Materials and Supplies $43,000 $44,290 $45,619 $46,987 $48,397 $49,849 $51,344 $52,885 $54,471 $56,105

Grounds Maintenance $125,000 $128,750 $132,613 $136,591 $140,689 $144,909 $149,257 $153,734 $158,346 $163,097

Driving Range $25,000 $25,750 $26,523 $27,318 $28,138 $28,982 $29,851 $30,747 $31,669 $32,619

Mini Golf $21,000 $21,630 $22,279 $22,947 $23,636 $24,345 $25,075 $25,827 $26,602 $27,400

Batting Cages $8,200 $8,446 $8,699 $8,960 $9,229 $9,506 $9,791 $10,085 $10,388 $10,699

Instructors and Rental $25,400 $26,162 $26,947 $27,755 $28,588 $29,446 $30,329 $31,239 $32,176 $33,141

Utilities $46,613 $48,011 $49,452 $50,935 $52,463 $54,037 $55,658 $57,328 $59,048 $60,819

Cost of Goods $82,603 $127,514 $133,055 $138,838 $144,872 $151,168 $157,738 $164,593 $171,746 $179,210

Insurance $65,000 $66,950 $68,959 $71,027 $73,158 $75,353 $77,613 $79,942 $82,340 $84,810

Expenses Allocation from South Jordan $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Miscellaneous $50,000 $51,500 $53,045 $54,636 $56,275 $57,964 $59,703 $61,494 $63,339 $65,239

TOTAL EXPENSES $1,304,541 $1,394,032 $1,437,991 $1,483,352 $1,530,161 $1,578,507 $1,628,399 $1,679,888 $1,733,025 $1,787,663

NET INCOME BEFORE DEBT SERVICE $112,493 $363,120 $387,706 $413,291 $439,882 $469,101 $499,503 $531,133 $564,039 $590,929

Estimated Net Income from 2026-2035 $608,657 $626,917 $645,724 $665,096 $685,049 $705,600 $726,768 $748,571 $771,029 $794,159

Net Income Adjusted for 1.25 Coverage $89,995 $290,496 $310,164 $330,633 $351,906 $375,281 $399,603 $424,907 $451,231 $472,743

Income After Debt Coverage $486,926 $501,533 $516,579 $532,077 $548,039 $564,480 $581,415 $598,857 $616,823 $635,328

Present Value of Cash Flows @ 5.0% $5,212,507

Issue Costs $156,375

Interest Reserve $781,876

Supportable Debt $4,274,256

Table VIII-1: SCENARIO THREE/PLAN A, Projected Mulligans Pro Forma With Expansion of Clubhouse, Additional Mini Golf and Re-location of Batting Cages

NO ADMINISTRATION EXPENSES ALLOCATION, 20% INCREASE IN ROUNDS OVER 2015

Source:  Mulligans/ South Jordan and THK Associates, Inc.
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Examples of Golf Course Renovations Impacts 

In order to estimate the likelihood of renovations to Mulligans having positive impacts on rounds and 
revenues, THK Associates, Inc. and Staples Golf provide the following examples of impacts from 
renovations.   

The City of Hobbs New Mexico in 2013 and 2014 renovated their 18-hole golf course, added a 9-hole 
par three course and added a boule ended range.  Rounds prior to the renovations were 17,000 
annually.  For the second half of 2015, after the renovations, rounds were 17,000.  Rounds for 2016 
are projected at 32,000.   

Sidney, Nebraska renovated their golf course in 2013 and 2014 with retro fitting the irrigation system 
and re-turfing of the fairways.  The course was operating at a $200,000 annual deficit and in 2015 was 
at break-even.   

In Denver, Colorado a municipal golf course, Willis Case, built a new clubhouse in 2009.  Clubhouse 
revenues went from $267,900 in 2008 to $456,600 in 2010.   

Equally important to these examples is an independent analysis conducted by Jeffrey Brauer in April of 
2015 regarding public golf course renovations.  The research and examples provided by Mr. Brauer 
illustrate very positive impacts on the performance of public golf courses after renovations.  The 
following article is a summary of his findings.   
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 ENTERTAINMENT FACILITIES CHARACTERISTICS Figure 16-

Num. Facility Address

Batting 

Cages

Batting 

Cage ($) Ice Rink

Skate 

Rental

Drop-In 

Hockey

Rink 

Rental 

(hour)

Mini Golf 

(holes)

Go Karts 

(laps) Year Built

Condition 

Year / 

Renov. Alcohol Event/Birthday Rental Space Food

Assessor 

Rated 

Building 

Condition Square Feet Additional Amenities

1 Taylorsville Recreation Center 4948 2700 W 4 $20/hr - - - - - - 1998 2007 no - 9 -4 good - exc 62,500

Salt Lake City, UT 84129

2 Utah Pro Performance 3532 Galaxy Park Pl no public $25/hr - - - - - - 2001 2005 no - 9 -2 avg - avg 18,000

West Jordan, UT 84088

3 Boondocks Food and Fun 75 E Southfork Dr 5 $2/24 balls - - - - $7 (36) $6 (7) 2004 2013 no restaur. 10 -12 exc - exc 32,600

Draper, UT 84020

4 Utah Baseball Academy Inc 389 10000 S 1 $30 - - - - - - 2004 2013 no - 10 -4 avg - exc 23,500

South Jordan, UT 84095

5 Jungle Jim's Playland 739 Fort Union - - - - - - - - 2004 2004 no conces. 11 -8 avg - avg 31,000

Midvale, UT 84047

6 Classic Fun Center 9151 S 255 W - - - - - - - - 1981 1990 no conces. avg - avg 56,000

Sandy, UT 84070

7 All Star Bowling and Entertainment 10535 State Street - - - - - - - - 1993 2004 yes restaur. 9 -12 avg - good 44,500

Sandy, UT 84070

8 West Valley Acord Ice Center 5353 3100 S - - $1-$4 $2 $6 $170 - - 2005 1999 no conces. 10 -6 good - exc 96,474

West Valley City, UT 84120

9 Galivan Center 239 Main Street - - $7-$8 (w) - - $500 - - 2006 1997 no conces. 12 -7 avg - good -

Salt Lake City, UT 84111

10 Salt Lake City Sports Complex 645 Guardsmen Way - - $1-$4 $2 $6 $170 - - - 1999 no vending 10 -5 avg - good 110,000

Salt Lake City, UT 84108

11 Utah Olympic Oval 5662 Cougar Ln - - $3-$5 $3 $6 $170 - - 2000 2002 no conces. avg - ver. good 245,000

Salt Lake City, UT 84118

12 County Ice Center 5201 South Murray Park Lane - - $1-$4 $2 $6 $170 - - 1980 2009 no conces. 1 -3 good - ver. good 50,000

Murray, UT 84107

13 Cottonwood Heights Recreation Center 7500 S 2700 E - - $4.5 (w) - $5 $170 - - 1989 2002 no - 2 -4 good - ver. good 105,000

 Cottonwood Heights, UT 84121

14 South Jordan Ice Skating Rink 1600 Towne Center Dr - - free $1.5 - - - - 2002 2011 no - 2 -4 avg - ver. good outside

South Jordan, UT 84095

15 Fat Cats Salt Lake City 3739 S 900 E - - - - - - $2-$3 (9) - 2001 2005 yes conces. 11 -12 good 42,112

Salt Lake City, UT 84106

16 Fastkart Indoor Speedway 3969 S 500 W - - - - - - - $60 (100) 2005 2005 no conces. 12 -6 good 70,000

Salt Lake City, UT 84123

17 Seven Peaks Fun Center 1320 N 300 W St - - - - - - $6 (18) $6 (7) 1984 2004 no conces. good 16,000

Lehi, UT 84043

18 K1 Speed 725 10600 S - - - - - - - $20 (14) 1980 2006 no conces. 10 -10 avg 43,052

Sandy, UT 84094

Average 3 $2 $1-$5 $2 $6 $225 $2-$7 $6 1996 2004 no conces. 9 -7 - 65,359

Source: THK Associates, Inc.

Entertainment Facilities in the Mulligan Primary Trade Area, December 2015

training, lessons

Sunday 

Hours

climbing wall, multi-purpose courts, indoor soccer fields, classroom, 

soccer fields, outdoor pool, baseball fields

multi-purpose tile and turf courts

bumper boats, laser tag, maxflight simulator, 3D roller coaster, 

arcade games

closed waterparks, roller coaster, laser tag, rock climbing, pirate ship, 

bounce house, bumper boats, arcade, glow putt, carousel, play 

park

conference room, pool

amphitheater, hall, meeting room, plaza

fitness center, outdoor pool, multi-use field

closed 442 meter running track, cosmic skate night, cosmic curling, two 

rinks

party room, pro shop, amphitheater

closed

-

laser tag, bumper cars, mini roller coaster, swing rides, spinning 

rides, bounce house, arcade games

bowling, billiards, glow golf

arcade, air-hockey

waterpark, arcade games, theme rooms, laser tag, bounce houses, 

indoor roller skating

arcade games, bowling, cosmic bowling, laser tag and laser frenzy

gymnasium, waterslides, tennis courts, field sports, skate park, 

racquetball courts, gym, cycling, indoor track, pools, playground, 

pavilion

parks, skate park

-

$55/hour total, room capacity is 50 ppl

no

$13-$20 per person total, room capacity is 1,000 

ppl

no

$100-$300/total for 8 people, room capacity is 300 

ppl

$16-$22 per person total, room capacity is 1,500 

ppl

$15/hour total, room capacity is 40 ppl

$800/total + $30/hr supervision, $2/hr chair, $9/hr 

table, room capacity is 800ppl 

no

$1360/hr for entire facility rental

employees are not able to easily explain pricing

*Golf The Round, Glow Putt Productions and Schneiter's Pebble Brook Golf Club have closed their miniature golf facilities.

$12-20$/person

 160$/hr for ice rink, plus 1$/person for skate 

rentals

no private rentals.  Skates are 4$/person for 

groups of 8+people

no private rentals.  Skate rental rates are 

1.75$/person ($0.25 less) for groups of 15+people

Corporate Party: $7-$19/person. Birthday  $14-

$16/person, depending on before or after 5:00 pm
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Mulligan's Master Plan - Decision Matrix

Scenario 1 Scenario 2 Scenario 3 Scenario 4 Scenario 5 Scenario 6 Scenario 7

1 Natural Buffer low quality medium quality medium quality medium quality high quality high quality low quality

2 Managed Buffer low quality medium quality medium quality medium quality high quality high quality medium quality

3 Aesthetic "preserved" sense of place low quality medium quality medium quality medium quality high quality high quality low quality

4 ---

1 Preservation method (zoning, easement) zoning | easement zoning | easement zoning | easement zoning | easement zoning | easement zoning | easement zoning

2 Aesthetic "preserved" sense of place low quality medium quality medium quality medium quality high quality high quality low quality

3 Beckstead Canal and associated ponds low quality medium quality medium quality medium quality high quality high quality medium quality

4 ---

1 Miniature Golf low LOS medium LOS high LOS high LOS high LOS high LOS n/a

2 Driving Range low LOS medium LOS high LOS high LOS n/a high LOS n/a

3 Golf low LOS medium LOS high LOS high LOS n/a n/a n/a

4 Batting Cages low LOS move off-site move off-site move off-site move off-site move off-site n/a

5 Pro-shop and concessionaire low LOS low LOS medium LOS medium LOS medium LOS medium LOS n/a

6 Jordan River Trail and trail access low LOS low LOS medium LOS medium LOS high LOS high LOS medium LOS

7 Footgolf low LOS low LOS medium LOS medium LOS n/a n/a n/a

8 Disc Golf n/a n/a n/a n/a high LOS high LOS n/a

9 Ice Skating (seasonal) n/a n/a n/a n/a medium LOS medium LOS n/a

10 River Access n/a n/a low LOS low LOS medium LOS medium LOS n/a

11 Public Park (trails, pavilions, green space) n/a n/a n/a n/a high LOS high LOS low LOS

1 Jordan River Parkway Trail low LOS low LOS medium LOS high LOS high LOS high LOS medium LOS

2 Trail head and access points low LOS low LOS medium LOS high LOS high LOS high LOS medium LOS

3 Public park uses low LOS low LOS medium LOS medium LOS high LOS high LOS low LOS

1 Estimated cost of improvements none $2.5 million $4.7 million $10.9 million $7 million $8 million +$20 million

2 Funding option(s) operations only pay-as-you-go bond bond General Fund, Park IF Bond, GF, Park IF n/a

3 Fees for service status quo modest increase modest increase modest increase modest increase modest increase n/a

4 Pro-shop concessionaire status quo status quo increase LOS increase LOS increase LOS n/a

5 Third Party Management status quo Option Option Option Option Option n/a

6 Commercial pad site lease n/a n/a n/a Option n/a Yes n/a

7 General Fund No No Yes Yes Yes Yes n/a

8 Park Impact Fees n/a No Yes, applicable Yes, applicable Yes Yes n/a

NOTE:  Level of Service (LOS)

Guiding Principles to Mulligans Path Forward Decision Factor

Environmental Interface

The open space provides a unique sense of place in the community and will continue 

to serve as a buffer between the natural environment of the Jordan River and the 

surrounding development

The 67 acres of publically owned recreational open space will be preserved for 

residents to view wildlife, explore and relax.

Mulligans provides family-centered recreational opportunities for all ages and 

abilities. Golf training, practice, and playing facilities serve as its core operations, and 

muniature golf and batting cages add additional recreational value to our community. 

Ongoing improvements to the venue are essential for continued patron enjoyment.

The multiple opportunities for public use and access within Mulligans, the adjoining 

public space, and the Jordan River make Mulligans a destination as well as a 

launching point for adventure.

Mulligans is an operationally sustainable enterprise for South Jordan City - no longer 

reliant on general fund transfers. Improvements and operating expenses will now be 

funded exclusvely through user fees.

Public Use & Access

Operational Sustainability

Open Space Preservation

Recreational Improvements

Hybrid (Plan B | Park)Status Quo Deferred Maintenance Plan A Plan B City Park Sale
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