The Utah Office of Tourism
International Team

Kaitlin Eskelson - Director of Partner Relations and International Strategy
Cicily Kind - Global Specialist: Canada, Australia, Domestic Travel Trade

Becky Johnson - Global Specialist: China, France, Germany, United Kingdom




INTERNATIONAL STRATEGY

Top 15 Markets Ranked by Esitmated Spending - All 5 years

Country 2011 2012 2013 2014 2015 | Total

Canada 1 1 1 1 1 1
China 9 5 2 2 2 2
France 2 2 3 3 4 3
United Kingdom 4 4 5 5 3 4
Germany 5 3 4 4 6 5
Australia 3 6 6 7 8 6
Mexico 8 9 7 6 7 7
Japan 6 7 9 9 11 8
Brazil 7 8 8 8 12 9
Switzerland 10 10 10 11 14 10
Puerto Rico 13 13 17 22 5 11
Italy 11 11 11 12 16 12
South Korea 12 12 12 13 15 13
Spain 14 16 14 16 18 14
Netherlands 15 15 15 20 21 15
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CANADA BY THE NUMBERS égﬁw%gw;

Canuckiwi Ltd.
COREY MARSHALL

EARNED MEDIA: $199,941 ONTRACTED SINGE

NOVEMBER 2014
BARCELONA PRINCIPAL: 15 out of top 50

COMPANIES TRAINED: 41

IN MARKET ACTIVITIES:
e April 2016 Sales Mission

e Jour operator co-op marketing programs with Voyages
Gendron

* iTravel 2000

e Merit Golf and Ski

e Flight Centre

* IMAX National Park film premiere in 10 Canadian theaters




CANADA PROJECTS
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CHINA BY THE NUMBERS -

AVIAREPS
Derek Yang
EARNED MEDIA: $3,309,285
CONTRACTED SINCE:
NOVEMBER 2014
BARCELONA PRINCIPAL: 35 out of top 50 2 YEARS IN MARKET

COMPANIES TRAINED: 69

IN MARKET ACTIVITIES:
o Sept. 2015 China Sales Mission
e Caissa Tours Shanghai Office Shopping Mall Consumers Promotion

[ vMaMa 2016 US Tours Promotion




CHINA PROJECTS
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UK BY THE NUMBERS KBC Travel Marketing

PR & Representation
JENNI BRIDGMAN

: CONTRACTED SINCE:
EARNED MEDIA: $9,302,888 \CTED SINCE:
OVER 10 YEARS IN MARKET

BARCELONA PRINCIPAL: 28 out of top 50

COMPANIES TRAINED: 45

IN MARKET ACTIVITIES:

e Sundance social media competition on Facebook
» Visit USA Meet the Media
» Blogstock
e Trekwear consumer promotion
« World Travel Market, ExCelL London

e Destinations: The Holiday & Travel Show, Olympia, London (Consumer)
» Bon Voyage consumer show




UK PROJECTS
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Add a few notches to
your hotel bedpost
in 2016 and let
lastminute.com

give you the night

of your life.

lastminute.com

55—
104 THE CITY MAGAZINE | January 2016

THE CITY MAGAZINE | January 2016 105

HERE'S s0 much more
to Paris than the
~Elysées and a
certain very tall tower,
lovely though both those
things are. Discover Le Marais,
avibrant gay neighbourhood
with, oddly enough, a rich

where it's located, has an
abundance of cafés, shops
and bars producing Middle
East-standard falafel, so
you're spoilt for choice. Later
on, enjoy an

HEN you've soaked
up some rays on
the beach and had
yourfill of surrealist

architecture, take a fow days

to explore

tapas bars serving up delicious
delicacies. Book ahead for a
table at critically acclaimed
Tickets on Av. del Parallel, or
fora truly local experience,
head

night out on Rue Oberkampf,
like Café

scene. Nestled between the
Picasso modern

Jewish heritage. Kosher
restaurant LA Du Fallafel is
jarded by many Parisians as
serving up the best falafel in
the city and has the lunchtime
queues to prove it. The good
news is that Rue des Rosiers,

Charbon and newcomers
including LEntrée des Artistes
attract laid-back locals, o
check out the listings at
LAlimentation Générale, which
regularly plays host to the
city's hottest Dis and bands.

4* Paris city break from £129pp
Includes Eurostar + two nights 4* hotel

art exhibitions in Cuitat Vella s
La Boqueria, an awe-inspiring
food market where you can
buy pretty much anything.
Just make sure you're not too
fullfor dinner, because the
cityis bursting with tiny lttle

4* Barcelona city break from £99pp
Includes flights + two nights 4* hotel

a standing-only restaurant
where you can't see the walls
for wine bottles. Wherever you
choose to eat, burn off the
excesses with a short walk to
Jamboree, arguably Barcelona’s
best jazz club, which sits.
snugly in the city's historic
Gothic Quarter.
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FRANCE BY THE NUMBERS [ Hpy) -ouxin

4. " MARKETING & COMMUNICATION -

DUXIN COM
EARNED MEDIA: $2,437,406 OLIVER BARTHEZ

OVER 10 YEARS IN MARKET

BARCELONA PRINCIPAL: 17 of top 50 reached

COMPANIES TRAINED: 358

IN MARKET ACTIVITIES:

 Visit USA France training seminars in Paris, Toulouse and Lyon (a total of 172 different travel agencies/tour operators trained)

Mahana Consumer Travel Show (Greater Lyon area), in partnership with tour operator Companies du Monde

Jetset Voyages Corsica RoadShow (a total of 39 different travel agencies trained)

Air France & Delta Air Lines training day on the western US (a total of 73 different travel agencies trained)

Le Cercle des Vacances Utah FAM (we escorted a team from tour operator Le Cercle des Vacances in Utah’s National and State Parks)
French trade Utah winter FAM (5 top US Product Managers to experience Utah’s National and State Parks in winter)
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FRANCE PROJECTS
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GERMANY BY THE NUMBERS

EARNED MEDIA: $3,275,727
BARCELONA PRINCIPAL: 15 of top 50

COMPANIES TRAINED: 91

IN MARKET ACTIVITIES:

Consumer Promotion Red Bull and Expedia

TV Show ‘The Wild Ones’

2 Utah Ads and 1 advertorial in the Red Bulletin Magazine

Utah as an official premium partner of the Red Bull 26 Zoll Event
Consumer Promotion with Garmin

AVIAREPS Roadshow

DER Touristik ‘Summer Lights’ Brochure Presentation Event
Utah Sales Mission October 26-30

e

AVIAREPS
KATHARINA WEISL

CONTRACTED SINCE:
NOVEMBER 2014
OVER 10 YEARS IN MARKET
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GERMANY PROJECTS
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Text: Berhard Krieger

usgerechnet der Erzrivale macht Park City zur
Nummer 1. Filr iiber 180 Millionen Dollar haben
die Vail Resorts das Park City Resort gekauft, um

es mit dem schon seit einigen Jahren von ihnen
igebiet The Canyons zu fusioni

Ein Mega-Projekt, das in Utah von einigen zunichst skep-

tisch bedugt wurde. SchlieBlich sind die Vail Resorts in der

amerikanischen Skiszene so etwas wie der FC Bayern Miin-

chen im deutschen Fufiball - von den einen bewundert und

von den anderen gehasst.

Die Vail Resorts sind sehr erfolgreich und kaufen seit Jah-
ren die Filetstiicke unter den amerikanischen Skiresorts zu-
sammen. Utahs gréfites Skigebiet, The Canyons, und Utahs
beriihmtestes Skigebiet, Park City, hatten sie schon lange im
Visier. Nach einigen erfolglosen Anldufen sicherten sie sich
2013 mit einer Langzeitpacht iiber 50 Jahre The Canyons und
schlieBlich 2014 auch Park City - und das mit einer beispiel-
losen Operation.

Der Park-City-Deal gibe einen guten Stoff fiir einen Holly-
wood-Thriller ab: Ein schicksalhafter Fehler, erbittert kimp-

d 4 Big Money und

s ,..n.é : [e——

Ski-Beauty Sierra Quiti
Kult-Skigebiet in Utah b

noch mehr: Das legendare's
Resort bei Salt Lake City ist

den Freeridestar so etwas wie ein
Zuhause. ,Es gibt nichts Schénere
sagt das Model. Schaun mer mal ...

Bild Ski Utah/Pearson, Lee-Cohen-Tyler, Katee Laine, Corey Anderson

TEXT Brigita Krieger
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AUSTRALIA BY THE NUMBERS 28) CANUCKIW]

Canuckiwi Ltd.

COREY MARSHALL
EARNED MEDIA: $95,668.00 CONTRACTED SINGE
NOVEMBER 2014

BARCELONA PRINCIPAL: 8 out of top 50

COMPANIES TRAINED: 181
IN MARKET ACTIVITIES:

e February 2016 Visit USA Expos

» August/September 2016 Sales Mission

e Ski Shows in May 2016

» Warren Miller Film Promotions

» Tour operator co-op marketing programs with Webjet, Adventure World, Flight
Centre, and Collette Vacations.




AUSTRALIA PROJECTS
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CONSUMER DIRECT BRAND UNBRELLA PROGRAM

CHINA

BRAND PROGRAM:

SOCIAL MEDIA (4 MONTHS) WEIBO

CO-OP/BRAND PROGRAM:

C-TRIP APRIL, SEPTEMBER 2016
GOUSA.COM.CN WEB PACKAGE LAUNCH, APRIL 2016 / ANNUAL

CO-OP PROGRAM:

ATTRACT CHINA MAP LAUNCH



http://GOUSA.COM

CONSUMER DIRECT

UK

CO-OP / BRAND PROGRAM:

er this land,
likesnever before.

Bryce Canyon National Park, Utah

.

TAI WRAPS: TOTAL IMPRESSIONS 80,000.

2,000 TAXI'S WITH VIDEO (4 WEEKS)
20 TAXI WRAPS, INSIDE ADS, & RECEIPTS

CO-OP PROGRAM:

UK MULTI-CHANNEL PACKAGE, JAN - FEB ‘16
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CONSUMER DIRECT

GERMANY

CO-OP / BRAND PROGRAM:

GERMANY MULTI-CHANNEL PROGRAM
VISIT THE USA PRINT INSERT, DIGITAL DISPLAY, CONTENT AMPLIFICATION

CO-OP/BRAND PROGRAM:

RED BULL: BIKE RACE SPONSOR, WILD ONE'S TV SHOW SPONSOR, ONLINE
& RED BULLETIN MAG ADVERTISING

CO-OP / BRAND PROGRAM:

RED BULL / EXPEDIA CO-OP
PROMOTION CODE - $100 INSTANT SAVINGS




CONSUMER DIRECT

CANADA

BRAND PROGRAM:

IMAX — AMERICA THE WILD; EXPEDIA / BRAND USA SPONSORSHIP
DEDICATION SPOT IN FILM /5 THEATRES / IN THEATRE ACTIVATION / ONSITE EXPEDIA MEDIA

CO-OP/BRAND PROGRAM:

CANADA WEST MULTI-CHANNEL PACKAGE DEC '15 - JAN '16.
VISIT THE USA PRINT INSERT, DIGITAL DISPLAY, CONTENT AMPLIFICATION

CO-OP PROGRAM:

TRAVELZOO DESTINATION FLASH EMAIL
DEC 17, 2015 - JAN 30, 2016
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CONSUMER DIRECT

AUSTRALIA

CO-OP / BRAND PROGRAM:

BUZZFEED, NOV - DEC "15
5 POSTS

BuzzFeep Pesss a0
B BuzzFeed Partner © e Like Page BuzzFeep Ry ) ¢
— T O 0 O WD a

10 Utah Summits To Add To Your Hiking Bucket List
It's one of the most photogenic places on the planet, that's why s -

(In partnership with Utah DownUnder)

G N [ 70 I T O
1Kings Peak

i b

18 Reasons Australians Need Some Utah Instagram Pics @

5 people like this. Top Comments ~

Steph Garland Gosh this made me second home sick

oML

L
Viralberg anyone else adore this postas much as | do (&
L eply 51

CO-OP PROGRAM:

AUSTRALIA MULTI-CHANNEL, SEPT - OCT 15

VISIT THE USA PRINT INSERT, DISPLAY, EMAIL

AUSTRALIA SNOEXPO & WARREN MILLER SPONSORSHIP, MAY — JUN ‘16
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CONSUMER DIRECT

MEXICO

PROGRAM:

MULTI-MEDIA, NOV - DEC '15
PRINT, RADIO, DIGITAL, OOH, TV

K PriceTravel®  #4uoes. o e rocsss i s A ok Y | Ayt | S s PARK CITY Travesias

P —— Park Cityyel F
\ afk CltyYes: AllThat encanto de su nieve

R Gracias a su maravillosa nieve,
LFAH Park City, Utah, esta consolidado

USAEE como uno de los mejores destino

@ idmn : de invierno de esqui en el mundo.
[CETEITTN Lo mejor nieve del mundo solo en Park City
» ot Centros de Esqui y Resort para vacacionar

PASE PARA

i GUIADE |
Se i DESTINO

SPORT CITY SPONSORSHIP — 40 CLUBS IN 15 DIFFERENT CITIES:
VIDEO ON 220+ SCREENS, TABLE TENT CARDS
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CONSUMER DIRECT

MULTI-MARKET PROGRAMS

EXPEDIA CREATIVE PARTNERSHIP:

UK, AU, CA (DE ADDED VALUE)
DEC - JUN ‘16

TRIP ADVISOR MULTI-MARKET HUB CAMPAIGN:

CA, UK, AU, DE
NOV 18 — JUN ‘16

TRIPTUNER ™:
CONTENT DISTRIBUTION TOOL DE, CN, UK, AU, CA




CONSUMER DIRECT

MULTI-MARKET - CURRENT PROGRAMS

EXPEDIA CREATIVE PARTNERSHIP
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Bryce Canyon Country

Apres - ki Liké & Local

The Way to Ray's
Utah Life Elevated® Capitol Reef Vista Hiker

Find your
adventure
in Utah,
home of
The Mighty 5%

GET STARTED

DINOSALAND

Vernal, Utah
Visit
Dinosaurland :
The Origin of 35 3
ADVENTURE'

BOOK NOW

There is only one.

Salt Lake,

America’s Ski City.

Hotels up to

20% off

BOOK NOW

TRIPADVISOR HUB

HOME OF

==
MIGHTY

LEARN MORE ON TRIPADVISOR
FZ2-1134 11NN 2
park&city

UTAH, U.S.A.

==

I U=

“SKI TWO
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“WITH ONE
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LEARN MORE

LiFe

LUTAH e f e

ELEVATED

EXPERIENCE UTAH TRAVEL WUsE =

%7

CAS SK\ Ty
AMEERK ISONYOE i

www.utahscanyoncountry.com
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TRIPTUNER™

tripadViSOY Ja Hi,agagadgdh@ v S v = v

Utah v  Hotels Flights VacationRentals Restaurants ThingstoDo Bestof2016  YourFriends f

Q@ Utah, United States, North America Q, What are you looking for?

United States Utah (UT)

EXPERIENCE UTAH TRAVEL L e

= 'v‘ 7
R

CLASSICS DAREDEVIL LUXURY

[

FAMILY FUN WILDERNESS HIDDEN GEMS CAUTIOUS

NLEASH ..

BACKTOHOME —>

Park Yourself on-a Snowmobile in
Park City

Park City

O

Einvessebastimmungen
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RESOURCES

Utah Office of Tourism

INDUSTRY SITE

Airn

AboutUs ContactUs |

SARVATYES

Partner Opportunitics ~ Marketing  TravelTrade  Research  UOT Board Q

2016 Utah Tourism

Conference

Join us at this annual
gathering of Utah's tourism
industry is sponsored by the

25 Must-Do 2016 Activities

inUtah

You've read Fodor’s Travel
article, naming Utah as the

number one destination in the

December 2015 Elevated
Outlook Newsletter

The December 2015 issue of

The Elevated Outlook
newsletter includes the
following stories: Read ...

October 2015 Elevated
Outlook Newsletter

Read all about the following in
the latest issue of The
Elevated Outlook: UOT ...

Travel Trade Resources

Brand USA/Miles Marketing Destinations In-Language Videos

This groundbreaking program creates and distributes in-language content to help U.S. destinations promote
their experiences to international travelers. Content is created in-language (not translated) and customized to
the specific international audience’s point of view. Participating partners and Brand USA have rights to use and
distribute this authentic, experiential content on their own channels. In addition to distribution on the
language-appropriate DiscoverAmerica.com site

English

Experience UTAH Outdoors English O »
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QUESTIONS?
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THANK YOU



