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INTERNATIONAL STRATEGY

Top	
  15	
  Markets	
  Ranked	
  by	
  Esitmated	
  Spending	
  -­‐	
  All	
  5	
  years

Country 2011 2012 2013 2014 2015 Total

Canada	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   1 1 1 1 1 1

China	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   9 5 2 2 2 2

France	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   2 2 3 3 4 3

United	
  Kingdom	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   4 4 5 5 3 4

Germany	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   5 3 4 4 6 5

Australia	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   3 6 6 7 8 6

Mexico	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   8 9 7 6 7 7

Japan	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   6 7 9 9 11 8

Brazil	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   7 8 8 8 12 9

Switzerland	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   10 10 10 11 14 10

Puerto	
  Rico	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   13 13 17 22 5 11

Italy	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   11 11 11 12 16 12

South	
  Korea	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   12 12 12 13 15 13

Spain	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   14 16 14 16 18 14

Netherlands	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   15 15 15 20 21 15



MARKET UPDATES



CANADA BY THE NUMBERS

EARNED MEDIA: $199,941

BARCELONA PRINCIPAL: 15 out of top 50

COMPANIES TRAINED: 41
IN MARKET ACTIVITIES:  
• April 2016 Sales Mission 
• Tour operator co-op marketing programs with Voyages 

Gendron 
• iTravel 2000 
• Merit Golf and Ski 
• Flight Centre 
• IMAX National Park film premiere in 10 Canadian theaters

Canuckiwi Ltd.
COREY MARSHALL 

CONTRACTED SINCE: 
NOVEMBER 2014



CANADA PROJECTS



CHINA BY THE NUMBERS

EARNED MEDIA:  $3,309,285

BARCELONA PRINCIPAL: 35 out of top 50

COMPANIES TRAINED: 69

IN MARKET ACTIVITIES:  
• Sept. 2015 China Sales Mission 
• Caissa Tours Shanghai Office Shopping Mall Consumers Promotion 
• LvMaMa 2016 US Tours Promotion

AVIAREPS
Derek Yang 

CONTRACTED SINCE: 
 NOVEMBER 2014 
2 YEARS IN MARKET



CHINA PROJECTS



UK BY THE NUMBERS

EARNED MEDIA: $9,302,888

BARCELONA PRINCIPAL: 28 out of top 50

COMPANIES TRAINED: 45

IN MARKET ACTIVITIES: 
• Sundance social media competition on Facebook 
• Visit USA Meet the Media 
• Blogstock 
• Trekwear consumer promotion 
• World Travel Market, ExCeL London 
• Destinations: The Holiday & Travel Show, Olympia, London (Consumer) 
• Bon Voyage consumer show

KBC Travel Marketing
PR & Representation

JENNI BRIDGMAN 

CONTRACTED SINCE: 
 AUGUST 2015 

OVER 10 YEARS IN MARKET



UK PROJECTS
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Rowena Marella-Daw slips on the boots, dons the Stetson, saddles 
up with her ‘pardner’ and goes in search of iconic America 

Add a few notches to
your hotel bedpost
in 2016 and let
lastminute.com
give you the night
of your life...

SLEEP
AROUND
MORE

BARCELONA

THERE’S so much more
to Paris than the
Champs-Élysées and a
certain very tall tower,

lovely though both those
things are. Discover Le Marais,
a vibrant gay neighbourhood
with, oddly enough, a rich
Jewish heritage. Kosher
restaurant L’As Du Fallafel is
regarded by many Parisians as
serving up the best falafel in
the city and has the lunchtime
queues to prove it. The good
news is that Rue des Rosiers,

where it’s located, has an
abundance of cafés, shops
and bars producing Middle
East-standard falafel, so
you’re spoilt for choice. Later
on, enjoy an unpretentious
night out on Rue Oberkampf,
where institutions like Café
Charbon and newcomers
including L’Entrée des Artistes
attract laid-back locals, or
check out the listings at
L’Alimentation Générale, which
regularly plays host to the
city’s hottest DJs and bands.

WHEN you’ve soaked
up some rays on
the beach and had
your fill of surrealist

architecture, take a few days
to explore Barcelona’s food
scene. Nestled between the
Picasso museums and modern
art exhibitions in Cuitat Vella is
La Boqueria, an awe-inspiring
food market where you can
buy pretty much anything.
Just make sure you’re not too
full for dinner, because the
city is bursting with tiny little

tapas bars serving up delicious
delicacies. Book ahead for a
table at critically acclaimed
Tickets on Av. del Parallel, or
for a truly local experience,
head to Quimet & Quimet,
a standing-only restaurant
where you can’t see the walls
for wine bottles. Wherever you
choose to eat, burn off the
excesses with a short walk to
Jamboree, arguably Barcelona’s
best jazz club, which sits
snugly in the city’s historic
Gothic Quarter.

NEW YEAR’S
RESOLUTION

#63:
PARIS

4* Paris city break from £129pp
Includes Eurostar + two nights 4* hotel
Offer open to UK & Ireland residents over 18 years of age. Subject to availability and booking dates. £129
price is per person, based on two people sharing, with return Eurostar trains departing from London on
29th February 2016 plus 2 nights in a 4* hotel in Paris, room only. Visit www.lastminute.com for more

details. All lastminute.com flight+hotel packages are financially protected by ATOL scheme (ATOL 11003)

4* Barcelona city break from £99pp
Includes flights + two nights 4* hotel
Offer open to UK & Ireland residents over 18 years of age. Subject to availability and booking dates.

£99 price is per person, based on two people sharing, with return flights departing from London on 7th
February 2016 plus 2 nights in a 4* hotel in Barcelona, room only. Visit www.lastminute.com for more

details. All lastminute.com flight+hotel packages are financially protected by ATOL scheme (ATOL 11003)

ADVERTISEMENT

Monday, January 11, 2016 METRO 31

EscapeTravel | Culture | Adventure

All a-board: Park City’s famous slopes are a mecca for snowboarding fanatics

on Earth’

Ski Safari
(skisafari.com)
offers a seven-
night stay at the
Park City Peaks
Hotel from £1,175
per person, B&B
including flights
from the UK with
United, resort
transfers/car hire,
lift passes and
ski hire from
concierge-style
equipment
delivery service
Black Tie
Ski Rental
(blacktieskis.com).
For further
information, see
parkcity.com and
visitutah.com

GETTING
THERE

ranks among the most expensive in
the whole county.
Two days later, we awake to

thickly falling snow and excitedly
head to Canyons Village to
explore the piste from the opposite
direction. In the fresh snow, it
looks and feels like a different
mountain – festive and magical. Yet

I discover, a little too late, some blue
runs remain closed.
I head to a trail called Tranquility

only to find it cordoned off with
orange tape, leaving me no option
but to fling myself down a steep
black, aptly named The Drop.
However, thanks to the fresh powder
and sprawling piste network, even on

this, the first snowy Sunday of the
season, there is plenty of tranquillity
to be found.
As I enjoy my final, practically

solitary run to Park City Mountain
Resort, I speculate on the one fly in
the ointment: five more days of
heavy snow are forecast, while I have
to catch a flight home.

Colourful: The city’s main street Warm up: The pool at Peaks Hotel

VEUVE CLICQUOT
YURT, DEER VALLEY

OVER the past
decade, Deer
Valley, the ski-
only resort (sorry,
snowboarders) close
to Park City, has
built a reputation
for swankiness. And
this season one of
its three super-luxe
hotels, the Montage,
is taking things up
a notch with its own
champagne yurt.
The Veuve Clicquot
Après Lounge offers
a stylish spin on the
après-ski scene.

Decorated in
Veuve’s signature
orange, there are
deck chairs and
blankets outside

with armchairs and
a roaring fire inside
– a cross between an
Alpine lodge and a
flashy beach club.

It’s certainly not
a budget option
with glasses of fizz
at £22. But there is
no snobbery here.
My dad’s vintage
onesie (which first
saw snow around
the time of the
Falklands) gets a
raft of compliments
from the high-end
hipsters, while he
declares himself
delighted with his
new branded, bright
orange ‘Veuve Cliché’
sunglasses.



UK PROJECTS



FRANCE BY THE NUMBERS

EARNED MEDIA: $2,437,406

BARCELONA PRINCIPAL: 17 of top 50 reached

COMPANIES TRAINED: 358

IN MARKET ACTIVITIES: 
• Visit USA France training seminars in Paris, Toulouse and Lyon (a total of 172 different travel agencies/tour operators trained) 
• Mahana Consumer Travel Show (Greater Lyon area), in partnership with tour operator Companies du Monde 
• Jetset Voyages Corsica RoadShow (a total of 39 different travel agencies trained) 
• Air France & Delta Air Lines training day on the western US (a total of 73 different travel agencies trained) 
• Le Cercle des Vacances Utah FAM (we escorted a team from tour operator Le Cercle des Vacances in Utah’s National and State Parks) 
• French trade Utah winter FAM (5 top US Product Managers to experience Utah’s National and State Parks in winter)

DUXIN COM
OLIVER BARTHEZ 

OVER 10 YEARS IN MARKET



FRANCE PROJECTS



GERMANY BY THE NUMBERS

EARNED MEDIA:  $3,275,727

BARCELONA PRINCIPAL: 15 of top 50

COMPANIES TRAINED: 91

IN MARKET ACTIVITIES:  
• Consumer Promotion Red Bull and Expedia 
• TV Show ‘The Wild Ones’ 
• 2 Utah Ads and 1 advertorial in the Red Bulletin Magazine 
• Utah as an official premium partner of the Red Bull 26 Zoll Event  
• Consumer Promotion with Garmin  
• AVIAREPS Roadshow 
•  DER Touristik ‘Summer Lights’ Brochure Presentation Event 
• Utah Sales Mission October 26-30 

AVIAREPS
KATHARINA WEISL 

CONTRACTED SINCE: 
NOVEMBER 2014 

OVER 10 YEARS IN MARKET



GERMANY PROJECTS

Powdern in 
Sierra Quitiquits   

4646 snow snow 2.152.15

REVIER
ALTAALTA

Für die einen ist Alta ein riesiger 
Abenteuer-Spielplatz, für die 
anderen das schönste Outdoor-
Fotostudio der Welt. Für Amerikas 
Ski-Beauty Sierra Quitiquit ist das 
Kult-Skigebiet in Utah beides und 
noch mehr: Das legendäre Ski-
Resort bei Salt Lake City ist für 
den Freeridestar so etwas wie ein 
Zuhause. „Es gibt nichts Schöneres“, 
sagt das Model. Schaun mer mal …

TEXT Brigita Krieger 
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VON DER
GEISTERSTADT 

ZUM SKI-

GIGANTEN
Park City ist der neue Superstar am amerikanischen Skihimmel. 

Der Zusammenschluss mit dem Nachbarn The Canyons in 
diesem Winter macht Utahs Skitown Nummer 1 zum größten 

Skigebiet der USA und krönt Park Citys kometenhaften Aufstieg 
vom verfallenden Minenstädtchen zu Amerikas Skigiganten.

Text: Bernhard Krieger

Ausgerechnet der Erzrivale macht Park City zur 
Nummer 1. Für über 180 Millionen Dollar haben 
die Vail Resorts das Park City Resort gekauft, um 
es mit dem schon seit einigen Jahren von ihnen 

kontrollierten Nachbarskigebiet The Canyons zu fusionieren. 
Ein Mega-Projekt, das in Utah von einigen zunächst skep-
tisch beäugt wurde. Schließlich sind die Vail Resorts in der 
amerikanischen Skiszene so etwas wie der FC Bayern Mün-
chen im deutschen Fußball – von den einen bewundert und 
von den anderen gehasst.

Die Vail Resorts sind sehr erfolgreich und kaufen seit Jah-
ren die Filetstücke unter den amerikanischen Skiresorts zu-
sammen. Utahs größtes Skigebiet, The Canyons, und Utahs 
berühmtestes Skigebiet, Park City, hatten sie schon lange im 
Visier. Nach einigen erfolglosen Anläufen sicherten sie sich 
2013 mit einer Langzeitpacht über 50 Jahre The Canyons und 
schließlich 2014 auch Park City – und das mit einer beispiel-
losen Operation.

Der Park-City-Deal gäbe einen guten Stoff für einen Holly-
wood-Thriller ab: Ein schicksalhafter Fehler, erbittert kämp-
fende Staranwälte, Marathonverhandlungen, Big Money und 

56  planetsnow www.planetsnow.de     57

» REISE PARK CITY



AUSTRALIA BY THE NUMBERS

EARNED MEDIA: $95,668.00

BARCELONA PRINCIPAL: 8 out of top 50

COMPANIES TRAINED: 181

IN MARKET ACTIVITIES: 
• February 2016 Visit USA Expos 
• August/September 2016 Sales Mission 
• Ski Shows in May 2016 
• Warren Miller Film Promotions 
• Tour operator co-op marketing programs with Webjet, Adventure World, Flight 

Centre, and Collette Vacations. 

Canuckiwi Ltd.
COREY MARSHALL 

CONTRACTED SINCE: 
NOVEMBER 2014



AUSTRALIA PROJECTS



CONSUMER DIRECT BRAND UNBRELLA PROGRAM

CHINA

BRAND PROGRAM:  
SOCIAL MEDIA (4 MONTHS) WEIBO

CO-OP/BRAND PROGRAM:  
C-TRIP APRIL, SEPTEMBER 2016 
GOUSA.COM.CN WEB PACKAGE LAUNCH, APRIL 2016 / ANNUAL

CO-OP PROGRAM:  
ATTRACT CHINA MAP LAUNCH

http://GOUSA.COM


CONSUMER DIRECT

UK 

CO-OP / BRAND PROGRAM:  
20 TAXI WRAPS, OCT ’15 – JAN ‘16

TAI WRAPS: TOTAL IMPRESSIONS 80,000. 
2,000 TAXI’S WITH VIDEO (4 WEEKS) 
20 TAXI WRAPS, INSIDE ADS, & RECEIPTS

CO-OP PROGRAM:  
UK MULTI-CHANNEL PACKAGE, JAN – FEB ‘16



CONSUMER DIRECT

GERMANY

CO-OP / BRAND PROGRAM:  
GERMANY MULTI-CHANNEL PROGRAM 
VISIT THE USA PRINT INSERT, DIGITAL DISPLAY, CONTENT AMPLIFICATION

CO-OP/BRAND PROGRAM:  
RED BULL: BIKE RACE SPONSOR, WILD ONE’S TV SHOW SPONSOR, ONLINE 
& RED BULLETIN MAG ADVERTISING

CO-OP / BRAND PROGRAM:  
RED BULL / EXPEDIA CO-OP 
PROMOTION CODE - $100 INSTANT SAVINGS



CONSUMER DIRECT

CANADA

BRAND PROGRAM:  
IMAX – AMERICA THE WILD; EXPEDIA / BRAND USA SPONSORSHIP 
DEDICATION SPOT IN FILM / 5 THEATRES / IN THEATRE ACTIVATION / ONSITE EXPEDIA MEDIA

CO-OP/BRAND PROGRAM:  
CANADA WEST MULTI-CHANNEL PACKAGE DEC ’15 – JAN ’16.  
VISIT THE USA PRINT INSERT, DIGITAL DISPLAY, CONTENT AMPLIFICATION

CO-OP PROGRAM:  
TRAVELZOO DESTINATION FLASH EMAIL 
DEC 17, 2015 – JAN 30, 2016



CONSUMER DIRECT

AUSTRALIA

CO-OP / BRAND PROGRAM:  
BUZZFEED, NOV – DEC ’15 
5 POSTS

CO-OP PROGRAM:  
AUSTRALIA MULTI-CHANNEL, SEPT – OCT ’15 
VISIT THE USA PRINT INSERT, DISPLAY, EMAIL 
AUSTRALIA SNOEXPO & WARREN MILLER SPONSORSHIP, MAY – JUN ‘16



CONSUMER DIRECT

MEXICO

PROGRAM:  
MULTI-MEDIA, NOV – DEC ’15 
PRINT, RADIO, DIGITAL, OOH, TV

SPORT CITY SPONSORSHIP – 40 CLUBS IN 15 DIFFERENT CITIES: 
VIDEO ON 220+ SCREENS, TABLE TENT CARDS



CONSUMER DIRECT

MULTI-MARKET PROGRAMS

EXPEDIA CREATIVE PARTNERSHIP:  
UK, AU, CA (DE ADDED VALUE)  
DEC – JUN ‘16

TRIP ADVISOR MULTI-MARKET HUB CAMPAIGN:  
CA, UK, AU, DE  
NOV 18 – JUN ‘16

TRIPTUNER ™:  
CONTENT DISTRIBUTION TOOL DE, CN, UK, AU, CA



CONSUMER DIRECT

MULTI-MARKET – CURRENT PROGRAMS

EXPEDIA CREATIVE PARTNERSHIP TRIPADVISOR HUB



TRIPTUNER™





RESOURCES



QUESTIONS?



THANK YOU


