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Sales and Marketing

66,000 qualified potential customer]
Summit Vista Observer, Direct Mail
Newspaper, and TV advertising

1,255 prospects who contacted us
295 event attendees
729 information kit requests

. 5 : 44 1-1 meetings with sales counselors
Consideration

\_’/

Intent 30 priority deposits ($1,000)

Purchite Reservations — 10% down — June 2016
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Prospects

Prospects who Contacted Summit Vista
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Event Attendance

Event Attendance
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Where are Prospects Coming From?
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Summit Vista Investments through
Legal, September

Entitlement and

Sales and
Marketing $1.8m

Land

Summit Vista Investments through March
($2,657,000)

Sales office  Other Sales and

Marketing

Legal,
Entitlement and
Land

Engineering
$2.6m
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Design and AR

Engineering
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Site Plan — Phase 1

Clubhouse Entrance
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Clubhouse and Courtyard




Family Room
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Sample Apartment

Timeline
Jan 4
Opened Mar 1
sales Concept plan
offiice ! June Oct
ﬁf Jan 15 i Start Start
| First deposit l reserv.ations constr}lction
‘ | | § Jan 2018
— Project
} | | opens
i i i
Jan 14 Apr 15 Sept '
First sales Design COl’lStI'I:ICtlon
events drawings drawings
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