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Channels of Communication 
  

Taylorsville City Journal 
 Monthly Publication 
 Delivers to 18,000 residents of Taylorsville 
  8 issues of the journal in 2014 
 12 issues of the journal in 2015 
  
City of Taylorsville Press Releases 
 12 Press Releases in 2014 
 18 Press Releases in 2015 
 
    
City of Taylorsville Twitter     
 1,510 Followers in 2014 
 2,177 Followers in 2015  
  
 
City of Taylorsville Facebook 
 2,292 Likes in 2014 
 2,712 Likes in 2015 
  
 
City of Taylorsville Website    
 Content for many departments has been updated and is accurate 
 Working together to complete content update   
 
  

 



Taylorsville City Journal 
• Monthly publication  
• Delivered to 18,000 resident homes 
• Available on-line at the website (www.taylorsvillejournal.com) 
• Available on city website homepage. It is updated monthly (www.taylorsvilleut.gov ) 
• Advertising has increased from local business 
• 8 issues of the journal in 2014 (April, May, June, July, August, Sept-Oct, Nov, Dec) 
• 12 monthly issues of the Journal in 2015 (January – December) 

 
 

 

http://www.taylorsvillejournal.com/
http://www.taylorsvilleut.gov/


Taylorsville City Journal  



Taylorsville City Journal  





City of Taylorsville Twitter  
Twitter Follower Information 
• Account created August 12, 2012 with 448 Followers  
• December 2014 there are 1,510 Followers 
• December 2015 there are 2,177 Followers  

 
What is Twitter Used For?   
• Used as a tool to communicate with Media 
• Used as a tool to get breaking news out quickly 
• 140 characters or less, can use photos, links, hashtags 
• Live Tweet City Council Meetings 
 
Account Summary Metrics 
Tweets: Number of times you Tweeted 
Tweet Impressions: Number of times users are served your Tweet in timeline, search results, or from your profile 
Profile visits: Number of times users visited your profile page 
Mentions: Number of times your @username was mentioned in Tweets 
New followers: Number of new followers you gained 
 
Monthly Highlights 
Top Tweet: Tweet that received the highest number of impressions 
Top Media Tweet: Tweet with photo, video, that received the highest number of impressions 
Top Mention: Tweet that mentioned your @TvilleUT and received the highest number of impressions; this can include 
other people’s Tweets  
 
What grabs our twitter followers attention: Public Safety, Economic Development, City Services 
(WFWR), City Events, etc. 



City of Taylorsville Twitter – Public Safety 



City of Taylorsville Twitter – Economic Development 
http://fox13now.com/2015/10/08/new-taylorsville-shopping-center-making-progress/ 

 

http://fox13now.com/2015/10/08/new-taylorsville-shopping-center-making-progress/


City of Taylorsville Facebook  
Page LIKES on Facebook 
• Account created July 19, 2011 with 32 Total Page Likes                   
• December 2014  - 2,292 Total Page Likes 
• December 2015 – 2,712 Total Page Likes 
 

 
 
 
What Facebook is Used For? 
• Used as a tool to communicate public safety information, economic development updates, city 

and community events, upcoming road improvements, city council and town hall meetings, links 
from current months journal, waste & recycling pick up, committee and community council 
meetings, etc. 

 
 
Post Reach: The number of people your post was served to  
Post Clicks: The number of people that click on the post 
Engagement: Likes/Comments/Shares 
 
 
 

 



City of Taylorsville Facebook  



City of Taylorsville Website  

Last total re-design on website: July 2012 
Focus: Accurate and Up to Date Content 

 
 
Analytics show us: 
 
Sessions: Total number of Sessions within the date range. A session is the period time a user is actively 
engaged with your website, app, etc. All usage data (Screen Views, Events, Ecommerce, etc.) is 
associated with a session.  (23.09% increase comparing 2015 to 2014) 
 
% of New Sessions: An estimate of the percentage of first time visits. (59.21%) 
 
Users: Users that have had at least one session within the selected date range. Includes both new and 
returning users. (24.87% increase comparing 2015 to 2014) 
 
Pageviews: Pageviews is the total number of pages viewed. Repeated views of a single page are 
counted. (14.94% increase comparing 2015 to 2014) 
 
Pages/Session: Pages/Session (Average Page Depth) is the average number of pages viewed during a 
session. Repeated views of a single page are counted. (3.24 for 2015) 
 
 
 





Channels of Communication 
  

Taylorsville City Journal 
 Monthly Publication 
 Delivers to 18,000 residents of Taylorsville 
  8 issues of the journal in 2014 
 12 issues of the journal in 2015 
 4 additional issues 
 
City of Taylorsville Press Releases 
 12 Press Releases in 2014 
 18 Press Releases in 2015 
 6 additional press releases 
    
City of Taylorsville Twitter     
 1,510 Followers in 2014 
 2,177 Followers in 2015  
 667 new  Followers 
 
 
City of Taylorsville Facebook 
 2,292 Likes in 2014 
 2,712 Likes in 2015 
 420 new Likes 
 
 
City of Taylorsville Website    
 Updated Content from many departments 
 More work to do with goal of re-design 
  
  

 



Questions? 
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