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2026 General Session 

Key Bill: SB43

Continued legislative 
outreach,  including use of 
individual stat sheets

Facilitation of weekly 
collaboration meetings 
during the legislative session.



Trust
Beneficiary

Grant
Acreage

Remaining 
Surface

Remaining 
Mineral

Outstanding 
Grants

Public Schools 6,040,000 3,191,905 4,130,093 $2M + in lieu

Reservoirs 500,000 35,631 96,894 ~30 acres

Utah State University 200,000 27,140 53,805 ~1930 acres

University of Utah 156,080 16,016 38,394 ~40 acres

Schools for the Deaf 100,000 4,691 11,793

Utah State Hospital 100,000 7 9,675

Schools for the Blind 100,000 451 12,412

Miners Hospital 100,000 4,810 53,479 ~5 acres

Colleges of Education 100,000 4,516 20,792

Juvenile Justice Services 100,000 14 9,056

College of Mines 100,000 5,860 16,741

Public Buildings 64,000 0 7,100

Total 7,660,080 3,291,041 4,460,234

Outstanding Beneficiary Acreage Balances
Quantity Grants & In Lieu Selections



Outreach Initiatives: 

• Beneficiary Visits
• Media Outreach: $134M School LAND Trust 

Distributions 
• Early-stage Social Media Pilot 
• Annual Report FY 25



Annual Beneficiary Visits

Highlights:

• All 12 beneficiary institutions visited

• Visits reviewed trust distributions, 
current asset maps, potential 
legislation, relevant trust matters 
and updated key contacts 

• Began engagement with the Capitol 
Preservation Board to discuss the 
Public Buildings Trust

• Utah Colleges of Education Deans 
(UCED) appointed a representative 
from USU to be the liaison for 
Colleges of Education



Media Outreach: $134M School LAND 
Trust Distributions

Earned Media 
Coverage:

• Extensive earned media 
reach statewide

• Multi-platform coverage 
secured, including TV, print, 
and digital media

• High-visibility broadcast 
highlighted by KSL News at 
10

• Campaign momentum 
exceed expectations;  total 
coverage surpassed the fall 
“Welcome Back to School” 
effort.



Early-Stage Social Media Pilot
Establishing a Social Media Presence 

Purpose
• Maintain a basic, current social media 

presence so the office is visible and 
accessible when searched.

Platforms
• X and LinkedIn; selected to reach 

audiences not widely served by other 
Trust entities through social media

Content Focus
• Established emphasis areas: Trust 

System awareness, beneficiary 
outreach, Advocacy Office role, and 
stakeholder collaboration. 

• Guided by social media policy and best-
practice guidelines



Early-Stage Social Media Pilot
Establishing a Social Media Presence 

Next Steps
• Maintain consistent, policy-aligned 

content on X and LinkedIn

• Use pilot findings to inform future 
social media strategy



FY 2025 Annual Report

• Fulfills the requirements of §53D-2-
203(5)

• Supports awareness and 
understanding of the Trust System

• Provides a concise overview of the 
history and governance of the 
Trust’s

• Outlines the Advocacy Office’s 
mission and responsibilities

• Summarizes the financial 
performance of each beneficiary’s 
trust assets

Excerpts of Annual Report

https://www.flipsnack.com/landtrustsprotectionandadvocacyoffice/extracted-pages-from-25-advocacy-office-report-c80gfsajiq

	Advocacy Office Report�
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9

