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PD Reorg Update
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Opioid Settlement with Purdue Pharma & Sackler Family

Primary Actors

Sackler family: Owners and executives of Purdue
Pharma, who directed the company's actions.
Purdue Pharma: The pharmaceutical company
responsible for manufacturing and marketing
OxyContin.

OxyContin: The highly potent and addictive
opioid painkiller at the center of the crisis.

Crisis Impact

The marketing tactics helped ignite the U.S.
opioid epidemic, leading to a wave of addiction
and hundreds of thousands of overdose deaths.

" |Legal Repercussions

5-‘__;_1,.__.;',:’_.Thousands of lawsuits were filed against Purdue
: Pharma and the Sacklers by states, local
.;Iggvernments and individual victims. Facing

: i igation, Purdue Pharma filed for bankruptcy in
019.

The Scheme

Aggressive marketing: Purdue targeted high-
volume prescribers to boost sales and employed
deceptive sales practices.

Downplaying addiction risks: The company
falsely claimed that OxyContin was not habit-
forming and steered patients away from safer
alternatives.

Targeting high-dose prescriptions: Internal
documents show Sackler executives pushed for
higher-dose prescriptions as they were the most
profitable.

Deflecting blame: Purdue and the Sacklers
attempted to shift blame for the crisis to the very
people struggling with addiction.

Profit and asset protection: The Sackler family
earned billions from the sales and, as litigation
mounted, allegedly attempted to move and
shield their assets.
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Opioid Settlement with Purdue Pharma & Sackler Family

Following a U.S. Supreme Court ruling that overturned a prior settlement, Purdue Pharma and the Sackler family
have reached a proposed $7.4 billion opioid settlement with all 55 U.S. states and territories as of June 2025.

KEY DETAILS OF SETTLMENT

o Total value: The settlement totals approximately $7.4 billion to be paid out over 15 years. This was an increase from
an earlier S6 billion offer after the previous settlement was rejected by the Supreme Court.

o Purdue's contribution: Purdue will contribute all of its assets, which are expected to be liquidated after the
company emerges from bankruptcy. About $900 million in cash will be available on the effective date.

o Sackler family's contribution: The Sackler family will pay around $6.5 billion over 15 years, with an initial payment
of $1.5 billion expected on the settlement's effective date.

o Payout schedule: YR1- Approx. $2.4 billion total ($1.5 billion from the Sacklers and $900 million from Purdue), YR2-
S500 million, YR3- $500 million, and YR4-$400 million.

o Use of funds: The money will go to individuals harmed by the opioid crisis, state and local governments, and Native
American tribes. The primary purpose is to fund addiction treatment, prevention, and recovery programs.

Conditions and restrictions: The settlement includes measures to prevent future opioid abuse and promote
transparency:

Ending Sackler control: The Sacklers will relinquish ownership of Purdue and be permanently banned from
manufacturing or marketing opioids in the U.S..

O

New public-benefit company: Purdue will be liguidated and a new, public-minded company will be formed
from its assets. This new company will supply overdose reversal and addiction treatment medicines at no
profit.

Transparency: Millions of documents related to Purdue's sales and marketing practices will be made public in
an online repository.

Victim compensation: The plan earmarks over $850 million specifically for compensating individual victims of
the opioid crisis.




CAFC Membership Revenue Trends
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=Jun
23 $ 45,668.08 § 46,716.55 97.75%
24 $ 47,769.02 102.25%
25 $ 65,249.58

=ul
24 $ 40,803.67 $ 41,566.25 98.17%
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24 $ 40,062.13 § 43,509.46 92.08%
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Prior to 2025
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Impact on Admissions Revenue

June
July
August

2025 Revenue  Average

% of AVG

$ 54,696.69 $ 55,729.17
$ 48,637.36 $ 56,665.30
$ 32,361.16 $ 32,216.15

98.1%
895.8%
100.5%

September $ 6,862.50 $ 17,227.61

94.8%

39.6%




MOC Construction Update
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Progress Schedule Budget
82% complete First phase of pavement first of October Civil work
Civil work quality issues Occupancy end of October Electrical and Data Cable

Concrete flat work quality issues Soft spot remediation




MOC Construction Update




Everbridge



Yeverbridge'

“KEEPING OUR CITY CONNECTED”
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WHAT IS EVERBRIDGE ‘
&

WHY IT MATTERS?
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Our Mass Notification
System/Platform

Sends Alerts INSTANTLY

Text, Email, Phone, App, Social Media, etc.

Keeps Everyone
Informed & Safe
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HOW THE SYSTEM WORKS
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EMERGENCY
COMMUNICATION CHANNELS

EVERBRIDGE
PUBLIC WARNING CENTER

MODERN
Mobile device (No Opt-in)

G

(;\ Natural disasters
'@‘ Manmade disasters

D‘;b Clvil unrest
Any Cell Broadcast Channel,

Terrorist attacks . Gateways Everbridge One2many
Gy CAP OUT APIs E]
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Residents, Visitors,

Child abduction/ APls Feeds Integrations

missing person
Any Location-Based SMS

channel, Everbridge LB-SMS

The only all-channel,

Evacuation orders intelligent critical
communication platform First Responders,
Presidential communication to help public authorities and City Staff.
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protect people when CLASSIC

!y Any critical event it matters. :
B J e ch
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*CAP: Common Alerting Protocol App Notifications, SMS, Voice,
Radio, TV, Sirens, Email, Social
Medla, Digital Signage, CAP OUT




PRACTICAL USE CASE




Yeverbridge

WATER
CONSERVATION
UPDATE

JULY 2, 2025

Notification

Clearfield Alerts:
WATER CONSERVATION
UPDATE

CLEARFIELD CITY - 16m ago

Thanks to your conservation efforts, water tank
levels are improving. Limited outdoor watering
may nhow resume. Please reduce your regular
watering time by half until further notice—for
example, water for 10 minutes if you normally
water for 20. Repairs to the city’s water pumps
are still ongoing. One pump is expected to be
operational by July 3, with full restoration likely
to take a week or more.
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WATER CONSERVATION UPDATE Auto Retresh ()
Notification ID: 2083473066034390

Details

MNotification Mode

Notification Type tandarc WATER CONSERVATION UPI

Imminent Threat to Life: zld City Water Conservatior
Priority Greeting
Customized Email
SMS Message
Recurring

Sent From

Start

End

Sent by

Sent to

Voice Recording
Message Format
Type

Escalation




NOTIFICATION STATS

39,534

Contacts Targeted

29,587

Messages Delivered

*9,947

Failed / Not Contacted

* 5,051 (invalid numbers)

* 1,306 (disconnected/out-of-service)

* 3,298 (downstream communication errors)
» 257 (expired carrier messages)

* 35 (busy signals)



THANK YOU
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