-

K ets

".

] Mark

opa
192025

o
'

May

LIFE

-~




Data/Forecasts.

e




NTTO: March Overseas Arrivals

Overseas Arrivals to the US
Dropped in March

Overseas Visitor Arrivals to the US | YoY Change
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Tourism Economics: US Inbound Forecast

In a year that was previously expected to bring 8.8% growth in international visitation, with a 16.0% increase in visitor spending (December 2024
forecast release), this updated forecast represents a substantial setback. It also eclipses the US downside scenario we released in late-February,
reflecting a more contentious context for inbound travel and more severe tariff announcements than previously expected.

Tourism Economics: US Inbound Forecast

Global Travel Opp

Chart 1: International arrivals now expected to decline 9.4% this year

International visitor arrivals to US
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Source: Tourism Economics/National Travel and Tourism Office


https://drive.google.com/file/d/1JYqmncbQUUgG6YVufuBskVfp_j1CKWux/view?usp=sharing
https://drive.google.com/file/d/1p4_7pqt4ONH6al5dFMbbqc1lVay6DVat/view?usp=sharing

Forecasted Spend Forecasted Visits

Visitor spending total Visit total International
international 2023 to 2029 2023 to 2029

Source: Oxford Economics / Tourism Economics



2019 Real Data

Top 10 countries spending in Utah
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2024 Early Data

Top 10 countries spending in Utah
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Tourism Economics/*Subject to change



International Visitors and Utah

International visitors are significant contributors to
Utah’s diverse visitor economy:

* International visitors generally comprise 7-8% of
overall visitor spending in Utah.

e In 2023, the average spend per international
overnight visit to Utah was $1,125; average
domestic trip spending was $795.

e This international spend is 41.5% greater
than the domestic average.

e Canada is consistently Utah's top international
market in spending and overnight visits.




What’s going on up North, Eh?

®  Canada is forecasted to remain the top market for Utah in
2025
e 25.3% visitor spending/39.9% visits (2023
*  21.3% visitor spending/36.8% visits (2024)
*  18.7% visitor spending/32.9% visits forecasted for 2025
®  WestJet will launch a new route from SLC>Edmonton on May
15th, they have cancelled launches in other cities but SLC
remains
®  |n terms of weekly flight bookings - Canada is not showing any

significant declines YoY, though growth is slower.

®  Utah Tourism marketing adjustments -

®  Social strategy shift: We paused our paid social efforts

in February for two weeks; however, we resumed them
in March and adjusted our goals from engagement to
awareness.

®  Consumer marketing strategy shift: We have adjusted

our consumer marketing tactics to focus on inspiration
and awareness with a focus on editorial content, rather
than traditional advertising.







Red Emerald Strategic
Priorities: International

1. Increase Utah's share of Focused global
Markets. (Prioritize Visitation, Distribute
Visitation)

2. Increase awareness & consideration of Utah
as an exceptional outdoor vacation
destination. (Continue Powerful Branding).

3. Educate visitors on responsible and

prepared travel practices.
(Prioritize Quality Visitation, Distribute

Visitation)




Fiscal Year ‘25 Goals

e Increase length of stay and visitor spending.

e Maximize ROl and create avenues for international
marketing for stakeholders.




Public Relations Highlights

We leverage earned media coverage in print and online
publications to increase high-level awareness of Utah to
international audiences.

Group FAM (September 2024) coverage:
Following the path of the Green River

e |aura Roddy, The Sunday Times
Reach: 647,622 / AVE: $234,234

e James Forrest, The Telegraph & Yahoo
(detailed feature online)
Reach: 26,045,521 / AVE $116,350

...still to come: James’ print piece in The
Telegraph, highlighting Flaming Gorge

yahoo/life ( sexchthewen

News Finance € @l @elegraply voussy news Sport Business Money Opon Ukaine Travel eath Liesyle Culure Puzzies Pode
TRAVEL

Ewopev UK  [RUCEO

Don'tMiss  NBArookieoffseasonplans  Almee L

The Telegraph

Forget the road trip, this is the best way to explore . ..

America’s happiest state Forge't tl}e road.trlp, this is the best way to explore
Am t state

ccted view of Utahs Mighty

o LRODDY.
< Posts

o Q2 VY

Snaking canyons, spawning salmon and 3D Liked by barnicraft and others
soaring eagles — this state looks Martian, roddy_ Have | told you that Utah best? § » &
but it is bursting with life. By Laura Roddy =




Public Relations Highlights

We leverage earned media coverage in print and
online publications to increase high-level
awareness of Utah to international audiences.

Globe Rider Magazine
(media visit in July 2024)
21 pages

EMV: $84,000




Public Relations Highlights

We leverage earned media coverage in print and
online publications to increase high-level fmom
awareness of Utah to international audiences.

[ herteside
VUEL0Se Q

AVENTURE ~ SANTE  VOYAGE SOCIETE EQUIPEMENT  FILMS  PODCASTS

Outside magazine (French

edition) traces dEdward Abbey dansle gésertde
Web article

EMV: $12,000 E

‘ ‘ ‘ ‘ L atrouver ‘ ‘
sens et de rai anotre Bivouac au bord de lariviére Colorado, a I'abri du soleil et
Vue aéri d ti U 5 A "
de lejouretla Hurrah pass. col qui fait dombre, un Lioilyadesarbresetdela J del dans le canyon i la sortie de
nuit. Entrela ffrénée d'ombre la ji la lajonction entre les deux vallées, et qui ne se laisse d de orangé. onpeut espérert r deTean, boire et se baigner. Moab. La ville est si proche et pourtant déja si loin. Bientot
flamme salvatrice au petit matin. Ce désert ne manque pas découvrir qu'au dernier moment, laissant devinerla voirl d les deux Seulement cette fois, lariviére est hors de portée, nous le soleil sera a son point le plus haut, et presque plus rien
a

détre fidéle aI'idée que l'on se fait des extremes. grandeur, I'aridité et la rigueur droi deuxpasl'undel’ Jaissant avec notre frustration. ne pourra nous apporter le réconfort de 'ombre.




Public Relations Highlights i —

We leverage earned media coverage in print and online 7 G bese tkinshiedeb a ‘
o g 0 g r Ai r Five* sreatest Snow ¢
publications to increase high-level awareness of Utah to [ttt S e

Earth'

de mooiste nationale
parken van Utah

international audiences.

e The Economic Times India — Panache
Supplement: Discover Utah: A Dreamland
Of Adventure, Serenity And Jaw-Dropping
Scenery

e Nat Geo fam (feb/mar) Publication in winter
edition (Benelux)

e Mountainreporters / Snowrepublic
Feb: Article + Newsletter
Mar: Article (Benelux)




Public Relations Highlights

We leverage earned media coverage in print and online
publications to increase high-level awareness of Utah to
international audiences.

e Lisa Wagstaff: AU, Powder Mountain
* China Ski, Winter Sports & Film Tourism

il
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The independent ski resort that Utah’s locals love

MAY 6, 2025 - LISA WAGSTAFF

[£](»](in] (=]

The humble charm and deep powder at Powder Mountain make me want to quit my job, buy a one-way flight and
snowboard there until the day I die. It is one of Utah’s most underrated ski resorts. The same size as Aspen, Powder
Mountain has just five ski-straight-onto lifts to access rugged and raw terrain. It’s the simple things that set this resort apart

from the rest.




Social Media

We work on brand awareness and consumer engagement via targeted ] I
mpaigns, and leveraging r rces.
campaigns, and leveraging resources @u

e Global Paid Social Media in: UK: FR, DACH,
CAD, AU/NZ, and India

 BERICHTEN

e Benelux is now livel

Account Ad Ad Set Mobile Preview Spend Impressions

Visit Utah @ .en
@ Sponsored x

Escape to the heart of Canyonlands and
immerse yourself in nature without sacrificing
comfort.>}*  Glamping in Utah is an
experience like no other—where adventure
meets luxury under the starry desert sky! & @8

Visit Utah & is in Utah. ovui 87

Sponsored

Visit Utah - 6,100,580

India- UTA

Le site du White Pocket offre quelques-uns des
plus beaux panoramas colorés du sud-ouest
des Etats-Unis. Plusieurs ...See more

#GlampingUtah #Canyonlands




Social Media

We work on brand awareness and consumer engagement via targeted
campaigns, and leveraging resources.

Journeylabel India Influencer FAM

January 20-27

SLC, Moab, Torrey, Kanab, Springdale

Abhinav Shukla, Salman Yusuff Khan, Sufail Husain
Journeylabel Trade CTA Partner

VisitUtah India Posts, Combined Instagram reach of
1.4 million and total engagement of 168k

EXPLORING UTAH (Part 1) |
The Ultimate UTAH ROAD...

38K views * 1 month ago

Viog #1

Exploring

UTAy/
N s

EXPLORING UTAH (Part 2) |

18:50

Trekking ARCHES NATIONA...

15K views * 1 month ago

Viog #2

EXPLORING UTAH (Part 3) |
Wading the NARROWS at...

11K views + 1 month ago

Viog #3

JourneylLabel Posts
LORIETS

6,51,362

& Profile Activity

999

¥ Interactions

2901

Celebrities Posts
@ Views

11,91,722

& Profile Activity

3,272

% Interactions

128,018

Abhinav’s YT Vlogs

@ Views

64,449

Q Likes

6,200

Q Comments

959




Outlook

FY25

N &2 28 2ux 20 23 Q
e
m 68132 HEIE MY
1Al SEHO|ZAIEIR T iR
MYFA peTrer)

@ Huaue eE su samy
AYE 20 e\ wEr

N 2tix Q

A WE AZx W 4RO 5

& 68132 WIS MG
1Al SEHORAEIR T ISMR

MYRA U

w2t % Rl xiEY

o WestJet Edmonton to SLC Direct
Flight (May 15, 2025)

o Delta Incheon/Seoul to SLC Direct
Flight launch (June 12, 2025)

o IPW Chicago, June 16-18
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Beyond

e America’s 250 Celebration (2026)

e Route 66 Anniversary (2026)

e Temple Square Open House _ ‘, P
(April-October 2027) & '

e FIFA World Cup (2026)
2028 LA Summer Olympics

e 2034 SLC Winter Olympics




cm—

|
.m

!

-~ Thank yo



D)

HANSONDODGE

Marketing UpOSEs
Wepsite & Emal

UTAH OFFICE OF TOURISM
BOARD OF DIRECTORS MEETING

MAY 9, 2025
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Our Partnership + Team

The Digital Ecosystem

Recap: FY25 Highlights

Look Ahead: FY26 Roadmap

Innovation



HD make great leaps™ ©2025 Hanson Dodge. All rights reserved. 4

OUR PARTNERSHIP
+ TEAM




OUR PARTN ERSH I P HD make great leaps™ ©2025 Hanson Dodge. All rights reserved 5

OUR PARTNERSHIP

UOT CONTRACTED SERVICES

Website and emall L EE
D - uiin

LONGEVITY NSONDODGE
Second, 5-year contract
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ANGIE MIKE BRIDGET
ROTHEN ROE SIEBERT
CHIEF TECHNOLOGY & CHIEF CREATIVE SR DIRECTOR,

SECURITY OFFICER OFFICER DIGITAL EXPERIENCE



O U R PA RTN E RS H | P HD make great leaps™ ©2025 Hanson Dodge. All rights reserved. 8

AIDEN CLAIRE
TOMS ROSSEZ

SR. DATA AND INTEGRATED MEDIA
ANALYTICS ARCHITECT SUPERVISOR

BRIDGET

PM QA

BRIDGET BRIDGET ANGIE
SIEBERT SIEBERT ROTHEN

SR. DIRECTOR, DIGITAL SR. DIRECTOR, DIGITAL CHIEF TECHNOLOGY &
EXPERIENCE EXPERIENCE CYBERSECURITY OFFICER

BRENDAN
SR. DEV

JILLIAN KATHERINE
TURBESSI (KAT) SCHMIDT

FREELANCE SR. ART ASSOCIATE CREATIVE
DIRECTOR DIRECTOR



THE DIGITAL
ECOSYSTEM




TH E D | G |TA|_ ECOSYSTEM HD make great leaps™ ©2025 Hanson Dodge. All rights reserved. 10

VISITUTAH.COM: _
CENTRAL TO Email drives
THE DIGITAL engO:;g:::ent
ECOSYSTEM 5

Visitutah.com
delivers the

richest of digital
experiences

Paid, earned and shared
channels create awareness
and interest
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Rolling 12-month
Sessions 817M A 7.2%
Engagement Rate 69.8% A 29%
Guide Downloads 906K P -5%
Itinerary Page Views 616K A 45% i i

Mobile usage increased by 7.8%



THE DIGITAL ECOSYSTEM

WEBSITE
DRIVING
RESULTS

Welcome

BL.EVATERD

to Winter

WELCOME

CHOOSE YOUR EXPERIENCE

TER

BEGINNER

INTERMEDIATE

EXPERT

FAMILY

FUN

Mighty 5

& Bryce Caryen Nationa Park | Angie Payre

4 Parks & Qutdoors

THE MIGHTY 5

Utahs five national parks each anchor a iravel

HD make great leaps™ ©2025 Hanson Dodge. All rights reserved.

Plan Your Trip

4 Home

PLANYOURTRIP

Utah has the Wasatch Mounsains and Salt Lake City

12



TH E D | G |TA|_ ECOSYSTEM HD make great leaps™ ©2025 Hanson Dodge. All rights reserved. 13

00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Click Rate 1.71% A +14% v goal

: l-.

[

+38% v goal
Engagement A

A \ .

z‘ ..
- g "

N | f

See Factory Butte like

Email Sign Ups 6K+ A 6% growth Never Before

2/25 - Adventure

e Strongest Adventure
emaill open rate of 37.2%

e Subject line: Witnhess
Factory Butte and
Boulder's Stunning Vistas






FOUNDATION
& AGILITY

Platform &
Operational
Excellence

Technology + digital
strategy deliver an
elevated user
experience while
delivering results

Analytics,
Insights &
Optimizations

Features &
Enhancements

HD make great leaps™ ©2025 Hanson Dodge. All rights reserved.

15
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KENTICO CMS STRATEGIC EVOLUTION

Upgraded Kentico platform from MVCS to .NET Core

e Notable performance improvement, increased code

security, better encryption, authentication, and HTTPS handling out-of-
the-box In .NET Core

e Utilizes modern development practices, leverages Kentico's future
product roadmap (prior platform will no longer be supported)

Kentico




RECAP: FY25 HIGHLIGHTS

SITE
PERFORMANCE

4 60% Page Speed Index

-

8.000
7.000
6.000
5.000
£.000
3.000
2.000

1.000

B.773

[2712025

Speed Index (s)

~ 8.659

3/31/2025 4/4!/'X025

4/8/2025

HD make great leaps™ ©2025 Hanson Dodge. All rights reserved.

16% Site Accessibility
Improvement

78.14

Accessibility
Compliance

visitutah.com Site Uptime

Rolling 30-day uptime: 99.848%

Rolling 90-day uptime: 99.820%

Rolling 365-day uptime: 99.850%

17


http://visitutah.com
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Web Application
Firewall (WAF)
iInstalled on Azure
Front Door

25 9 malicious attacks have been blocked since Feb ’25

Mt G i

259 26.25 %

e \Website experienced disruptive DDoS
(Distributed Denial-of-Service) attacks

o Attacks overwhelm site and block access
for real users

o WAF filters and blocks malicious traffic
before it reaches the site ool e g

e Ensures uptime by keeping the site online
during attacks

| PN

B

e Speeds up site performance by directing B 5200

users to the fastest global servers




RECAP: FY25 HIGHLIGHTS

CAMPAIGN LANDING PAGES
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ane

BL.EVATED

WELCOME
m.»-T?NWIN TER

CHOOSE YOUR EXPERIENCE

BEGINNER

INTERMEDIATE

EXPERT

FAMILY

FUN

ITTAH

ELEV ATED

FALL IN
LOVE WITH
UTAH

CHOOSE YOUR ADVENTURE

IITAH

ELEVATED

NATIONAL PARKS

OUTDOOR ADVENTURE

HISTORY & CULTURE

FAMILY FUN

Lirm

Welcome to the
Utah Film Trail.

[Jtah. America's Film Set.® has been a destirasion for
lilmunaking lor over 100 years, its diverse landscapes
playing a starring role in some of Hellywoed's most
iconic producrions.

The Uiah Filim Trall invites filin enthusias:s o

experiencs these iconic landscapes firsthand.

Featuring a series of physical markers around the
state, the trail guides travelers off the beaten path to
discover the real-world locatione featured in some of
thair favorite films and television shows. Start your
set-jetting journey here. Ge: a front-row seat to

movie wourism at its finest — fvom opening intros w0

Feedback

closing crediie.

HD make great leaps™ ©2025 Hanson Dodge. All rights reserved.

® &6 06 06 06 06 0 06 0 6 0 0 0 0 0 0 o o

IITAH

ELEVATEO

'0

€) Cora! Pink Sand Dunes State Park | Austen Diamend

Only In Utah

19
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RECAP: FY25 HIGHLIGHTS
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MAIN B () -Added | ] = Removed
NAVIGATION
CHAN G Es SUMMER WINTER HISTORY & CULTURE

Hiking Skiing Arts and Museums
River Rafting Snowboarding Festivals & Events
) Camping Snowmobiling Food and Nightlife
Things-to-Do pages saw ; [ ] [ ]
: View All — View All — Dinosaurs
a 28% Increase across 5
_ [ View All —p ]
desktop & mobile.
ACT I 0 N: Arts & Museums [ Backpacking ) Camping
AdOpt T Al th tO DO teSt Cycling Dinosaurs ~estivals & Events
as main an|gat|On Filmed in Utah Fishing ~ood & Nightlife
Hiking History Mountain Biking
OHV & Off-Road Raftng Road Trips
Rock Climbing Skiing Slet Canyons
Snowboarding Snowmobiling Snowshoeing
[ Sporting Events } [ Stargazing } Tribal Cultures




EMAIL
SEGMENTATION

FINDING:

The adventure audience,
which is less segmented
than arts, engages at a
lower rate.

ACTION:

Continue to segment for the
arts. Find sub segmentation
opportunities for adventure.

Open Rate Click Rate
35.2% 1.08%
40.4% 3.30%
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10 Music Festivals
Worth Planning
Your Summer

Around

Utah has long been known for punching
above its weight in the music scene,
launching many influential artists and now
gaining well-earned recognition as a key
destination for emerging festivals. With
lineups spanning chart-topping pop
headliners to foot-stomping local bluegrass
bands, Utah’s music festivals are as diverse
as the landscapes - offering something for
every music lover. As you plan your summer
travels, here’s 10 Utah music festivals that
are worth the trip.

View this email in your browser

L E

LITAH

ELEVATED

8 Southern Utah
State Parks for
Epic Adventures

While The Mighty 5@®: national parks draw adventurers
from around the world, Southern Utah’s beauty extends
well bevond their borders. Scattered across this iconic
landscape, these eighl state parks offer stunning views, an
escape from the crowds and a wider array of recreation
opportunities including mountain biking, ATV riding,
kayaking, SUPing, boating and fishing. And with this
many marvels of nature in such close proximity, why not
extend the fun and make it a road trip?




10 Music Festivals
Worth Planning

Your Summer
Around

Utah has long been known for punching
above its weight in the musie scene,
launching many influential artists and now
gaining well-earned recognition as a key
destination for emerging festivals, With
lineups spanning chart-topping pop
headliners to foot-stomping local bluegrass
bands, Utah’s music festivals are as diverse
as the landscapes - offering something for
every music lover. As you plan your summer
travels, here’s 10 Utah music festivals that
are worth the trip.

Sandstone
Spires &
Swimming
Holes

Walk with dinosaurs on
this six-day desert
itinerary full of slot

canyons and swimming.

See the Route

8 Southern Utah
State Parks for
Epic Adventures

While The Mighty 5® national parks draw adventurers
from around the world, Southern Utah’s beauty extends
well bevond their borders. Scattered across this iconic
landscape, these eighl state parks offer stunning views, an
escape from the crowds and a wider array of recreation
opportunities including mountain biking, ATV riding,
kayaking, SUPing, boating and fishing. And with this
many marvels of nature in such close proximity, why not
extend the fun and make it a4 road trip?

Dolor est
consectutor,

lorem ipsum.
v Lorem ipsum dolor sit amet,
:J consectetur adipiscing elit,
oas  sed do eiusmod tempor
SR glagunt Ut igpare el gaolore
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Walk with dinosaurs on
this six-day desert
itinerary full of slot
canyons and swimming.

Dolor est
consectutor,

lorem ipsum.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labare et dolore
magna aliqua est.
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See the Route

Lorem Ipsum

Dolor
Provo, the heart of the 0 | -
Utah Valley, boasts Ut enim ad minim veniam,
arguably thé most quis nostrud exercitation
dramatic backdrop in ullamco |laboris. Lorem ipsum
the Wasatch Front. dolor sit amet.

Explore Provo D e R
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Adipsing Est

Celebrate the traditional Lorem Ipsum

music, dance, crafts
and food of SLC’s
contemporary cultural
communities.

See More Events
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Dolor

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labare et dolore
magna aliqua est.
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Festival, May
16—18

Celebrate the traditional
music, dance, crafts
and food of SLC’s
contemporary cultural
communities.

See More Events

Utah Unexpected

The Utah Symphony plays more than 70
concerts a year in the acoustically beautiful
Abravanel Hall in Salt Lake City. They also
perform throughout the summer at the Deer

Valley® Music Festival in Park City.

Get the Utah Travel Guide

Keep Utah Forever
Mighty®

Traveling responsibly means planning
ahead, reading ahead and slowing down
to fully appreciate all that 1s around

Utah Unexpected

As a certified International Dark Sky Park,
Dinosaur National Monument boasts some of
the best stargazing in the state.

Download Here




The Utah Symphony plays more than 70
concerts a year in the acoustically beautiful
Abravanel Hall in Salt Lake City. They also
perform throughout the summer at the Deer

Valley® Music Festival in Park City.

Gst the Utah Travel Guide

Keep Utah Forever
Mighty®

Traveling responsibly means planning
ahead, reading ahead and slowing down
to fully appreciate all that 1s around

As a certified International Dark Sky Park,
Dinosaur National Monument boasts some of
the best stargazing in the state.

Download Here

Keep Utah Forever
Mightyas

With a guide, you can learn about local
wildlife, try new activities and travel to areas
you've never been before.

Learn More
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LOOK AHEAD:
FY26




LOOK AHEAD: FY26 ROADMAP

TRENDS

Headless
Content

Personalization

Customer Journey
Optimization (CJO)

Virtual Reality &
Augmented Reality

Marketing
Automation

Perpetual A/B Testing &
Optimization

HD make great leaps™ ©2025 Hanson Dodge. All rights reserved.

Full Stack
Integration

Preference
Centers

29




LOO K AH EAD FY26 ROAD MAP HD make great leaps™ ©2025 Hanson Dodge. All rights reserved. 30

8 DEVELOP RESPONSIVE § % IMPLEMENT RESPONSIVE § : :
: DARK SKIES IDEA : : DARK SKIES : : KPI INNOVATION :
3 TRANSLATION STRATEGY | :

& IMPLEMENT :

L]
L]
L]
L]
L]
[ ]
L]
L]
L]
L]
°
[ ] [ ]
L]
L]
L]
L]
L]
L]
e
L)
L]
L]
[ ]

AUDIENCE SEGMENTATION & OPTIMIZATION
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DIGITAL SR : : : NURTURE EMAIL 3

OPTIMIZATION

CAMPAIGNS

CAMPAIGN LANDING
PAGE TEMPLATE

WEEKLY UPTIME
REPORTING :

OPERATIONAL

WEEKLY PERFORMANCE EMAIL PLATFORM
EXCELLENCE .

MONITORING EVALUATION
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AUDIENCE
XbyK UPGRADE SEGMENTATION & INNOVATION

OPTIMIZATION
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UPGRADE TO: XPERIENCE BY KENTICO (XbyK
- Y y

A strategic evolution to a Marketer Tool

KENTICO HANDLES THE BEHIND THE SCENES
Xby K is a fully managed, cloud-native service—Kentico handles all updates, security patches, and scaling. HD focuses on the experience
and content, not on keeping servers up and running.

SERVER POWER - SCALES UP (OR DOWN) WITH CHANGING SEASONS AND HOLIDAYS
X by K automatically scales up (and back down) in the cloud for campaigns and holidays. Only pay for the resources used.

LESS SOFTWARE SUBSCRIPTIONS NEEDED
It comes with email marketing, lead-capture forms, A/B testing, SEO helpers, analytics, other tools all in one place.

ENTERPRISE-GRADE SECURITY
Built on modern .NET and Azure behind the scenes, with enterprise-grade security (GDPR, SOC2, etc.) Always on the latest version,
protected against known threats.

LESS ON CODE AND IT, MORE ON THE MARKETING AND THE SITE EXPERIENCE
Reusable components, templates, APIs and low-code tools mean new features and pages go live faster.
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INTRODUCING

Dark Sky Mode
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Daylight Dark Skies
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