


Utah Marriage Commission Accomplishments 2024 & 
Plans/Goals/Challenges 2025

Mission: The Utah Marriage Commission directs resources to strengthening marriage in Utah and providing free, research-based educational resources to help couples form and sustain healthy relationships and stronger marriages. 

Rationale: Healthy relationships and strong marriages are a core civil good. Children thrive in stable, loving, two-parent families, and married adults are healthier, happier, and more productive. And a strong marriage appears to matter more than ever now. When marriages are strong, communities and nations are stronger, and there is less need for public assistance to support needy families. But forming and sustaining a strong marriage is harder than ever. Whatever their circumstances and wherever they are on their relationship journey, UMC provides Utahns with high-quality resources to help them work on their relationships to achieve their family aspirations.

UMC Accomplishments in 2024:
· Quick Lessons (62) (3,748 views) (3 “Disagree Better” lessons supporting Gov. Cox’s initiative)
· Stronger Marriage Connection Podcast (46 episodes, 76,692 downloads/Youtube views)
· Stronger Marriage Webinar Series (18 webinars, 2,979 live/recorded views; 697 CEUs requested)
· RELATE/READY Relationship Assessment (2,343 registrations)
· ePREP Marriage Preparation e-Course (2,259 registrations) 
· Growing Spanish Resources (8 blogs, 5,295 views)
· e-Course Development (12 e-courses in production, under development, or in planning)
· UMC Progress Report to Legislature (October 29)
· Success Sequence in Utah Schools Report to UT State Board of Education (December 20)
· Supported Statewide Marriage Celebration Virtual Conference (Weber Co. Extension)
· Marketing/Awareness:
· Facebook (cost: $77,960, $0.62 per click)
- Clicks: 124,958
- Reach: 905,456 
- Impressions: 6,184,166
· Pinterest (cost: $5,600, $1.54 per click)
- Clicks: 3,938
- Impressions: 638,397
· Monthly Newsletter (no cost)
- Average Open Rate: 50.5%
- Clicks: 3,123
· Print/digital ads in magazines, TV shows, etc. 
· Rocky Mountain Bride magazine ($8,000)
· BYU Alumni magazine (cost: $5,600)
· “Hope for the Holidays” TV broadcast (cost: $4,999)

Ongoing Plans for 2025:
· Ongoing Resources:
· Stronger Marriage Connection podcast (weekly)
· Stronger Marriage webinar (monthly)
· Stronger Marriage Blog 2.0 (weekly)
· Underwrite RELATE/READY relationship inventories (as requested)

· Curriculum Development: 12 e-Courses (projected posting date): 
· Sexual Mindfulness (published Jan 6)
· Marriage Ready (Feb)
· Remarriage Ready (June)
· Stepfamily Ready (May)
· Dating Ready (March)
· Dating after Divorce (July)
· Stale and Stuck: Now What? (April)
· ELEVATE (May)
· Thinking about Divorce? (July)
· Smart Steps (20 modules) (July)
· Should We Live Together? (August)
· Becoming Parents (August)
· Complete the Curriculum Development of 60+ “Quick Lessons” (Jan-June)
· Other Activities: 
· Community Marriage Conference Support:
- Ogden/Weber State University – “Families Alive” (monthly lecture series, recorded)
- Statewide - Virtual Marriage Celebration (Feb. 7)
- St. George (in person) – “Building Strong Connections” (Feb. 8)
· Marriage Penalties in Utah Law & Policy Report (with UofU Gardner Institute) (April) 
· National Dating Landscape Survey Report (with Wheatley Institute, UT oversample) (May)
(Tentative) Proposed Goals/Initiatives for 2025:
· Successful UMC leadership team transfer
· Chair / New Commissioners / UMC Manager 
· Support Utah Office of Families efforts to increase effective teaching of the 
“Success Sequence” in Utah schools
· Support development of statewide online marriage application and reporting system 
· Support potential legislation and policy revision initiative to address marriage penalties in Utah law/policy (identified by Gardner report)
· Targeted billboard campaign to educate about Utah marriage laws (needs billboard sponsor)
· Plan major traditional media campaign (but needs external funding from donor)
· Stronger partnership with Utah County Clerks
· Greater awareness/distribution of UMC resources
· Effective marketing of new e-courses
· Spanish translation of UMC e-courses
· Pilot business plan for monetizing e-courses (for non-Utah users) 

UMC Commissioner Challenge for 2025:
1. Connect us with 1-2 potential corporate sponsors or philanthropies to extend funding for UMC services and marketing.
2. Connect us with 1-2 potential organizational partners who will extend UMC’s reach 
(e.g., local business that wants us to provide monthly brown-bag lectures to employees on strengthening family relationships; local Head Start, etc.).
3. Consider making a personal donation to support UMC (as circumstances allow). 



