R383. Healtl L H Servi C for Medical C bi
R383-16. Targeted Marketing Requirements.

R383-16-1. Authority and Purpose.
(@8] Subsectlon 26B 1- 2021 1) authorizes th1s rule.

engage in targeted marketing, as deﬁned in Sectlons 26B 4- 201 and 26B 4- 204= for advertrsmg medrcal cannabl
recommendation services.
(2) Targeted marketing that makes a statement relating to side effects, consequences. contraindications,
oot ¢ medical bis shall | . he I -
(3) Targeted marketing may not:

range of conditions or safer than other dru S or treatments unless the claim is accom amed b evrdence or
clinical data;
(vi) using data favorable to a medical cannabis product derived from patients treated with a different
1 l Tiff ; ] legal in Utah:
vil) using a quote or ara hrase out of context or without citing conflicting information from the same
I fal r misl
iii) using a study on individuals without a qualifying medical condition without disclosing that the
ren ffering from lifving medical condition;
(b) Dromote excessive consumntron

recreational use of cannabls

¢) use terms related to recreational cannabis 1nclud1n "420 " "bake." "blaze " "blunt." "bong." "bud."

nn nn nn

"hlgh," "]omt," "kush," "Mary Jane," "p ot." "rec, reefer= smoke= stoned," "toke, or weed"=

(g) use an 1mage bearlng resemblance to a cartoon character or ﬁctronal character whose target audience is
children or minors;
!h) use an image of a celebrity or other person whose target audience is chlldren Or Minors;

acceptable or that the recreational use of cannabis has potentral health or therageutlc beneﬁts=
__ (j) contain content that is obscene or indecent;
(k) include information and images related to tobacco paraphernalia as defined in Section 76-10-101: or
(D) violate any other laws.

4) The Department of Health and Human Services may approve terms or images otherwise prohibited
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