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To Date FY23

286
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To Date FY23

262

Forecast to Date

New Enrollment

*Data as of 2/14/2023
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Local Marketing Updates

In Market This Quarter:
• Open Enrollment

o Email Series
• Local Paid Digital Media

o Paid Social (Meta) Ads
• Earned Media Specific to CAU

o School/Student Spotlights
• National Paid Digital Media

o Paid Social (Meta) Ads
o SEM/Search Ads

Coming up:
• Leveraging stories of real teachers, students, and CAU events to help potential families visualize the experience

through authentic and personalized points of view.
• Continue to differentiate the messaging to ensure each school has its own unique voice and reached the

right audience.
• The Open Enrollment email series will continue, OE organic social media will be added.



COMPANY CONFIDENTIAL

Open Enrollment Timeline
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January February March

1/1 1/8 1/15 1/22 2/1 2/8 2/15 2/22 3/1 3/8 3/15 3/22

Website Updates

Email Series

Organic Social Posting
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Open Enrollment Email Samples

5



COMPANY CONFIDENTIAL

Open Enrollment Imagery Updates
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Carousel Image on Website 
Homepage

Facebook Cover Photo

Social Media Graphic
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Local Paid Media

Local paid social (Meta) ads will resume in Q3.

Messaging examples:

"At Career Academy of Utah, students experience
a learning environment that is flexible AND
supportive.  Discover CAU!"

"Give your child a head start at CAU! We offer 
dual enrollment opportunities to help set 
students up for future success."

"Career Academy of Utah's unique learning
environment allows ALL students to explore
pathways for Utah-focused careers."

"CAU offers a personalized and supportive 
learning experience that fits each student's 
unique strengths and needs. "
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Earned media works together with organic and paid media to build awareness, credibility 
and trust.

Earned Media
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Administrators and teachers can use Project Elevate to submit newsworthy stories to our 
communications team.  Topics can include:

• Student & Family stories

• Teacher & Admin stories

• School Activities and Events

Through Project Elevate, K12 works to share positive stories and shape the story that online learning 
is providing a personalized education option for families. Corporate communications and product 
marketing will work together to promote stories to Utah news outlets to spread awareness of CAU.

http://elevate.press/link
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K12 National Paid Media

K12-branded media in Utah will drive 
users to a Utah landing page, or to the 
K12 main page, where they can use 
the School Finder to search schools in 
Utah and click through to the CAU site.

  State Paid Media Landing Page

Consumer journey leads to CAU.

School Finder Listing
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Sample Creatives

K12 National Paid Media

Connected TV & YouTube Facebook & Instagram
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Katie Shuler
Product Marketing Manager
Kshuler1@k12.com

Roger Welch
VP, School Marketing & Web Operations
rwelch@k12.com
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