
MUSEUM + PUBLIC ART 
WORK SESSION PRESENTATION

JAN 9, 2024



THREE’S A CROWD
High-level Museum/Budget Overview 

Let’s make a deal! 
How do you measure the Museum’s impact? 

Our Art City Legacy
Salon 100 Anniversary Updates 



MUSEUM GOVERNANCE
Springville Museum of Art 

“The Museum”

SMA Association
• Own & Manage Permanent 

Collection 
• Non-Profit (501c3)
• Fundraising for Collection, 

Exhibitions, Programs

Springville City
• Own and Manage Building
• Exhibitions
• Programs 
• Most Staff 

MOU



FOUR BUDGETS - OPERATING

Art Museum (66%) POPS (23%) Public Art (6%) Association (5%)

Art Museum

POPS

Public Art

Association



BUDGET OVERVIEW
“Art Museum” - City
Exhibitions
Community Programs
Rentals/Weddings
Admin & Curatorial 

Staff
Marketing 

SMA Association – 501c3
Permanent Collection
Fundraising 

“POPS” – City 
Education Staff
K-12 Outreach and 

Programs
Programs overseen by 

USBE and paid for 
through State Grant
All-State High School 

Art Show

“Public Art” – City 
Admin – CIP Projects
Art Festival
Sunday Concert Series
Community Programs
Marketing 



RISING 
TOGETHER!

Public Art + 
Museum

John Held Jr., Dancing in the Jazz Age
(1920s), gouache, Springville Museum of Art



LET’S MAKE A DEAL!

HOW DO YOU MEASURE 
THE MUSEUM’S IMPACT 

AND REACH?



TWO UTAH ART MUSEUMS
MUSEUM #1

• Located in Salt Lake City, Utah
• population 200,478

• FY23 Total Operating 
Expenses - $1.48 million

• Non-profit – 501c3
• County owned building 

• Exhibits contemporary Utah Art

• No Permanent Collection

MUSEUM #2
• Located in Springville, Utah

• population 36,000

• FY23 Total Operating 
Expenses - $1.36 million

• City Department & 501c3
• City owned building 

• Exhibits Utah Art, contemporary and historic

• Permanent Collection of American, Soviet, and Utah 
Art 



NUMBER OF VISITORS? 

SLC 
Museum
47,555

Springville 
Museum
74,852



STUDENTS & TEACHERS SERVED

SLC 
Museum
12,508

Springville 
Museum
32,877



SCHOOLS SERVED

SLC 
Museum

~64

Springville 
Museum

383



PARTICIPATING ARTISTS

SLC 
Museum

132

Springville 
Museum

1007



NUMBER OF EXHIBITIONS

SLC 
Museum

18

Springville 
Museum

11



WEBSITE USERS/IMPRESSIONS

SLC 
Museum
78,530/
920,397

Springville 
Museum
98,314/

1,413,390



RETURN ON INVESTMENT
• Similar amount expended - ~$1.4Million

• 57% more visitors served

• 162% more students and teachers served

• 662% more participating artists

• 25% more website users



CAVEAT:
DIFFERENT 
MISSIONS, 

PROGRAMS, 
FUNDERS

& AUDIENCES Lorus Bishop Pratt, Fishing Along the Cache 
River, 1901, Springville Museum of Art 





The magic of  the Museum, the Salon, and Springville’s 
legacy as “Art City” is a story that needs to be told. 
It’s a story Utah can be proud of !







SALON 100 
VIDEO CLIP

https://app.frame.io/presentations/ba3ef323-2f26-43d9-8b21-44d83f6adf6b


• Curated art exhibition of  100 works collected from past Spring Salons

• Curated history exhibition 

• Collecting memories and oral histories

• Documentary film including community, artist, and staff  interviews

• Printed catalog and history

• Special programs and lectures

• “Class Reunion” celebration

• Collaborations with Springville High School students 
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