
September 20th, 2023

Olympus Hills West Village 

Center Special District



• Master Planning of Entire 8 acres 
• VSCD creates permitted and conditional uses (guardrails)
• Imposes tight development standards (heights, landscaping, lighting, signage)

• Proposed Uses and Timelines of Each Phase:
• Phase 1: Destination Porsche (approx. 4 acres)

• Relocation of current operations in Salt Lake City
• Commence construction ASAP
• Target commencing business operations summer 2025

• Phase 2: Village Center Mixed Use (approx. 2 acres)
• Commitment to public review by Community Council, Planning Commission and City Council
• Timeline TBD pending community feedback

• Phase 3: Village Center Mixed Use (approx. 2 acres)
• Right of First Refusal from UDOT
• Similar commitment to public review 
• Timeline TBD (10-30 years)

OVERVIEW



Destination Porsche
(Phase I)

• Beautifully Architected Gen 5 Facility
• Matte finish, non glare ACM and glass façade
• Open and inviting entrance portal
• Interior provides a tech-enabled, immersive experience
• Parking structure below grade

• Significant Streetscape Improvements
• 5-foot landscaped shoulder
• 10-foot pedestrian path
• 32 street trees (every 30 feet) – exceeding city 

requirement

• Central Gathering Place for the Community
• Not only Porsche enthusiasts, but for community at large
• EV charging stations



Olympus Hills West Village Center Special District
Phases 2 and 3 

• Commitment to Consistent/Proactive Community Involvement Review
• 2 Separate Community Council reviews

• Mt. Olympus Community Council
• East Millcreek Community Council

• Planning Commission review
• Final approval/execution of Development Agreement (City Council)

• “Feel of a Village Center”
• Open space/public plaza (10,000 sq ft minimum)
• Potential Office 
• Potential Restaurants
• Potential Neighborhood Retail
• Potential Residential only within a mixed-use concept

• Third Party Master Planning Consultant for Phases 2 and 3





• Compatible with the surrounding community
• Preservation of views

• Significant Streetscape Improvements
• Entire Western Frontage improved to UDOT boundary
• 5-foot landscaped shoulder
• 10-foot pedestrian path
• Exceeding city street tree requirement:  

• 32 street trees (every 30 feet) vs. 25 required (every 40 feet)

• Significant Lighting Constraints
• “Average Foot Candle” shall not exceed 0.2 (66% of current city requirement)
• Dimming between 9 p.m. and 6 a.m.

• Significant Signage Constraints
• 132 SF wall sign (5% of similar C2 zone allowance)
• No electronic message boards/billboards

Olympus Hills West Village Center Special District
Overall







September 20, 2023

MILLCREEK PLANNING 
COMMISSION 



Applicant: AJ Shaffer

Maplegarden Estates
A Subdivision Condominium Conversion

File # SD-22-013 
4321 South 500 East



― Located at approximately 4321 South 
500 East 

― Built in 1970’s - Consisting of  seven 
existing “twin homes” style buildings - 
comprising of  14 total units, commonly 
referred to as Maplegardens.

― Proposal to subdivide property into a 
condominium plat, for the purpose of  
creating both common area and 
individual ownership. 

― Only “minor” improvements being 
made to the property (i.e., resurfacing 
parking lot, updated landscaping, 
sidewalks, etc.).

Vicinity, Background, & Proposal 



Purpose of  Subdivision Plat

‒ Creation of  Ownership 
(Private, Common, and 
Limited Common areas

‒ Public Utility Easements 
(PUE‘s) and other shared 
cross access easements 
will be recorded via the 
subdivision plat. 

‒ Dedication along 500 
East (approx. seven feet) 
as per Millcreek Master 
Transpiration Plan, via 
the subdivision plat. 



“Minor” Site Improvements

‒ Parking lot re-
striping and re-
surfacing.

‒ Update 
landscaping.

‒ New sidewalks 
curb/gutter, etc.



Inspections & Recommendations

‒ Required inspections 
have been 
conducted/reviewed as 
required by Millcreek 
2022 
Subdivision/Condo 
Conversion code. 

‒ Recommendation to 
approve by Code 
Compliance/Building 
and Fire Departments



Based on the findings and conclusions, as presented in the staff  report, I 
move that the Planning Commission approve the Maplegardens 
Subdivision Condominium Conversion, file number SD-22-013, as 
proposed. 

Model Motion





Applicant: Mile High 901, LLC 

Request: Petitioning the Millcreek City 
Council to rezone property located at 
approximately 4074 South Wasatch 
Boulevard from an R-1-8 Zone to a Village 
Center Special District (VCSD)

To accommodate a mixed-use center that 
would include a high-end car dealership on 
the south side of the property and a mixed-
use commercial development with public 
open space on the north side of the 
property. 



ROADMAP

1. Background and Site and Street Characteristics

2. Phasing Plan in General

3. Phase 1 – Porsche Dealership
 

4. Phase 2 and 3 – North Site and UDOT ROW

5. Use and Materials Regulations

6. Streetscape Enhancements and Traffic 
Considerations

7. Fiscal and General Plan Recommendations

8. Summary 
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MOUNT OLYMPUS 
VILLAGE CENTER



Site and Street Characteristics 

Shopping Center 14 
acres. 8 commercial 

street accesses. 

Soft Shoulder, 
unimproved west 

side, lots of cyclists

I-215

Existing 
Commercial and 

Interstate Lighting

100’ Right-of Way
Five-Lane Cross 

Section 

Proposed Porsche 
Site

• 10,000 daily vehicle trips
• 4,000 daily bike trips
• Bus Hub
• Freeway Access
• Intense Peak Demand due to Skyline HS 

and freeway commutes. 



AROUND 1,500 FEET IN 
LENGTH

SUBJECT PROPERTY 
LIES BETWEEN 1-215 
AND WASATCH BLVD. 

AND IS APPROMATELY 8 
ACRES

  

AND AROUND 310 FEET 
IN WIDTH

WEST OF THE OLYMPUS 
HILLS SHOPPING 
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3900 SOUTH CURRENT UDOT ON-
RAMP WHICH LIES ON 
ROUGHLY 2 ACRES OF 

UDOT ROW

UDOTS PLANS ARE TO 
DE-COMMISSION ON-

RAMP  
AND ACTIVATE A NEW 
ON-RAMP SOUTH OF 
SUBJECT PROPERTY

(EXACT TIMELINE 
UNKNOWN)

APPLICANT HAS ROFR 
TO PURCHASE THE 2 

ACRES WHEN RAMP IS 
DE-COMMISSIONED
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2 ACRES

6 ACRES

THE 8 ACRES INCLUDES THE 6 
ACRES OWNED BY APPLICANT

AND THE 2 ACRE UDOT PIECE

THE REZONE REQUEST IS SPLIT 
INTO 3 PHASES
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PHASE 01

The southern 4 acres 
of the 6 acres is 

slated for the Porsche 
Dealership. 

Schematic Detail 
provided. 



PHASE 01

PHASE 02

The 2 acres north of 
the 4 acres slated 

for the Porsche 
Dealership will be 

slated for mixed-use.
VCSD Framework + 

Development 
Agreement 

The southern 4 acres 
of the 6 acres is 

slated for the Porsche 
Dealership

Schematic Detail 
provided.



PHASE 01

PHASE 02

The 2 acres north of 
the 4 acres slated 

for the Porsche 
Dealership will be 

slated for mixed-use.
VCSD Framework + 

Development 
Agreement

PHASE 03

The northern 2 acres 
where the UDOT on-ramp 

is located will also be 
slated for mixed-use. 
Currently Unzoned. 
VCSD Framework + 

Development Agreement 

The southern 4 acres 
of the 6 acres is 

slated for the Porsche 
Dealership

Schematic Detail 
provided.



+
Required 
Materials

Future Phase 
Development 
Agreement

Future Phase Development Agreements within a VCSD Zone
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Phase 2 Site Concept

• Parking will be below grade
• Plaza, pocket park, public square – to be publicly accessible. 
• Office and neighborhood commercial – preferably a coffee shop or 

restaurant, lining plaza, and anchoring the development.
• Small-scale residential integrated into mixed use building. 
• Heights averaging 35-45 feet. 
• All subject to a Phase 2 Development Agreement with an enhanced 

community engagement process. 
• Phase 3 would be regulated under these same standards. 
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• Similar format and much like other 
zones, the standards and limitations 
regulate the permitted and conditionally 
permitted uses but crafted in a way to 
help preserve the goals for village 
centers. 

• The Olympus Hill West Village Center 
Special District (OHW-VCSD) proposes 
multifamily and commercial retail and 
office, and restaurants that are distinct 
and inviting to a village center. 

• Unique to this specific village center 
proposal, a high-end automobile 
dealership with specific design 
standards and limitations will be 
included.  

• With the help of the community councils 
and residents, reasonable regulations can 
be inserted to help mitigate any 
concerns.







Would a lower 
maximum height be 
advisable, given 
applicant’s 
assertions? 
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Approximately 10,000 square feet of 
retail was assumed, which was left as is 
for the updated trip generation. 

The office was calculated based on 
21,000 sf. 

The remaining residential was assumed 
based on previous site plans, which 
equated to approximately 80 units. 

The new land uses were calculated 
based on assumptions from 
previous site plans prior to the 
Porsche Dealership and proposed 
mixed-use conditions. 



The trip generation for the Porsche 
lot was based on counts from the 
Littleton, Colorado Porsche location, 
which has approximately the same 
square footage as the proposed 
Millcreek location. Counts were taken 
at the access points during the 
morning (8-10am) and evening peak 
hours (4-6pm).

The counted rates were 
approximately 60% less than the 
rates in the Institute of 
Transportation Engineers (ITE) for the 
land use “automobile sales (new)”, 
which was approximately the same 
ratio found from previous counts at a 
Porche/Audi dealership in Lehi, Utah. 



The trip generation for just the 
Porsche dealership is as follows: 

· Daily Trips:      570 
· Morning Peak Hour Trips:     36 
· Evening Peak Hour Trips:     50 

The total trip generation for the 
development is as follows: 

· Daily Trips:      1,640 
· Morning Peak Hour Trips:     124 
· Evening Peak Hour Trips:     179 

The trip generation for just the 
mixed-use is as follows: 

· Daily Trips:      1,070 
· Morning Peak Hour Trips:     88 
· Evening Peak Hour Trips:     129 



Note that the proposed Porsche 
Dealership (Opening 2025) does not 
warrant the traffic signal at the Central 
Access. It is not until the 2-acre Mixed-
Use development (Phase 2) is 
implemented that the traffic signal is 
warranted. 

Another note to consider is that 
traffic signal at the Central Access 
and South Access point improves the 
LOS at those intersections where 
now it currently fails. 



DIFFERENCE
Multifamily Housing: 20 units
Retail: 5,000 sf
Office Space: 16,000 sf
Restaurant: Same
Porsche Dealership: Same

 

REVISED TIS 
CONDITIONS



The trip generation for just the 
Porsche dealership is as follows: 

· Daily Trips:      570 
· Morning Peak Hour Trips:     36 
· Evening Peak Hour Trips:     50 

The total trip generation for the 
development is as follows: 

· Daily Trips:      1,353 
· Morning Peak Hour Trips:     98 
· Evening Peak Hour Trips:     139 

The trip generation for just the 
mixed-use is as follows: 

· Daily Trips:      783 
· Morning Peak Hour Trips:     62 
· Evening Peak Hour Trips:     89 

1070
88
129

DIFFERENCE (ENTIRE PROJECT)
· Daily Trips:      -287
· Morning Peak Hour Trips:     -26 
· Evening Peak Hour Trips:     -40 

REVISED TIS CONDITIONS cont.
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Fiscal 
Considerations
• The general plan calls out essential 

open space and quality of life goals 
that cost money. 

• Property tax receipts are only 32% 
of our 2023-24 budget. 

• Public safety alone costs $15.7 
million in FY2023-24



Fiscal 
Considerations
• We rely on sales tax, grants, and fees 

for a portion of public safety and for 
anything else the City needs or wants 
to do. 

• Adding to and diversifying sales tax 
base (which is also a stated General 
Plan strategy) will help us us meet 
our needs and wants  without need 
of tax increases. 

• Staff has a fiduciary obligation to the 
taxpayer to give significant revenue 
generating uses due consideration.. 



Automobile Dealerships in a Village Center

• Are automobile dealerships fundamentally contrary to the goal of the 
village center, or can they be worked into a village center concept 
with good design? 

• Many other centers have some form of large format, auto-oriented uses at 
their peripheries, (e.g. Harmons Holladay Market or Honda in Walnut Creek, 
California). 

 



General Plan Considerations



General Plan Considerations 

• Economic Development Strategy 1.5: Target, create, and promote 
incentives for businesses that foster growth and retention of jobs 
offering wages higher than the county average. 

• Economic Development Strategy 2.5: Support efforts to attract, 
expand and retain large, medium and small businesses that offer high 
quality jobs, generate local tax revenue and/or provide needed goods 
or services to residents.



General Plan Considerations

• Vibrant Gathering Places Strategy 1.3: Promote development that 
enhances and improves views of the Wasatch Mountains and other 
significant view areas.

• Vibrant Gathering Places Strategy 4.8: Evaluate development 
applications in and around urban centers with particular attention to 
their contribution to the integration and mixing of uses, orientation to 
the public realm and their support of connections. 



General Plan Considerations

• Vibrant Gathering Places Strategy 7.4: Create an Olympus Hills Village 
Center Plan and coordinate with UDOT, UTA property owners, and 
stakeholders with specific focus on how Wasatch Boulevard is 
designed to cohesively join the two sides of the center.

• Vibrant Gathering Places Strategy 9.3: Encourage the development or 
redevelopment of vacant and under-utilized properties in centers and 
along major corridors by using a combination of incentives, rezoning, 
and creative design solutions.



General Plan Considerations

• Great Connections Strategy 1.1B: 
Encourage a well-connected system 
of streets, sidewalks, bike facilities, 
and off-system trails for new 
developments and redevelopment 
areas



General Plan Considerations

• Open Space Strategy 3.1: Acquire or protect additional properties to 
preserve Conservation Open Space areas (shown on the Future Land 
Use map). 

• Open Space Strategy 4.2: Identify park components that need to be 
updated or replaced and develop a schedule, budget, and 
methodology to complete improvements.
 



General Plan Considerations
• Open Space Strategy 5.2: Consider park development impact fees and 

other financial tools to offset the cost of providing needed parks and 
facilities associated with new development. 



Why not just 
rezone the four 
acres to 
Commercial? I 
don’t want 
Multifamily 
anywhere near 
here! 



• State law will automatically entitle a digital billboard along I-215 if 
we zone the property commercial. 

• Merely zoning to commercial won’t give us the control we want 
over billboards. This is a big big deal. 



• The General Plan calls for medium to high density residential uses as part of a village 
center.  This is a policy that’s already been vetted by the community, and was adopted by 
the City Council in 2018. 

• Auto sales can be a part of a village center, provided there’s quality design, and other 
uses (retail, restaurant, residential, office) in the mix. 

• This approach gives us the most leverage as a community over a challenging piece of 
land.  
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Finding the Best Fit 

Traffic Sensitivity Preference for 
Commercial Uses

Future Interchange

Building Height 
Sensitivity

Viewshed Protection Ongoing Fiscal 
Needs

Cyclist & Pedestrian 
Safety 

Placemaking



MOUNT OLYMPUS COMMUNITY COUNCIL

EAST MILL CREEK COMMUNITY COUNCIL

COMMUNITY COUNCIL RECOMMENDATIONS 

Recommended denial of the proposed Olympus Hills West Village Center Special District.  
Voted 8-3 abstaining. The stated rationale for the recommendation of denial was that a small 
area plan should be prepared prior to considering the application.

Recommended approval (6-0) of ZM-23-004 Rezone from R-1-8 to the draft Mount 
Olympus West VCSD as presented. 

Note: The Mount Olympus Community Council did not allow the applicant to present their 
project and respond to questions at their meeting held September 11, 2023. By doing so, the  
community council denied the applicant due process and the opportunity to clarify 
misconceptions. 



STAFF RECOMMENDATION
Staff finds that a village center inclusive of a high-end car dealership is a best fit for a 
challenging piece of property, provided that the VCSD ordinance text creates sufficient 
guardrails and that a development agreement is adopted for the development of future phases. 

Staff finds that the proposed Olympus Hills West Village Center, including a high-end 
car dealership: 

• Appropriately responds to the acute traffic constraints on Wasatch Boulevard, because it is a 
commercial use that generates little traffic compared to other possible uses including hotels, movie 
theaters, entertainment venues, offices, etc.

• Protects viewsheds and provides for building heights, because the Porsche building itself is no taller 
then 35’ in height, and the mixed use Phase 2 portion would be no taller than 45’ in height. In both 
cases, these heights are below the roof deck of the Maceys – which means that  anyone who can see 
over Maceys can also see over this project. Furthermore, we deliberately arranged the building site to 
protect the viewshed from Apollo Drive. This is a recommendation of the General Plan. 

• south side of the property. 



STAFF RECOMMENDATION
Staff finds that a village center inclusive of a high-end car dealership is a best fit for a 
challenging piece of property, provided that the VCSD ordinance text creates sufficient 
guardrails and that a development agreement is adopted for the development of future phases. 

Staff finds that the proposed Olympus Hills West Village Center, including a high-end 
car dealership: 

• Provides for significant commercial investment, rather than simply accommodating high-density 
residential housing.  The Village Center concept in the General Plan calls for a mix of uses, and not just 
a high-density residential development. 

• Provides for placemaking opportunities in the form of a small open space lined by restaurant and office 
uses.  The Village Center concept in the general plan calls for this.
 

• Promotes cyclist and pedestrian safety by creating a new grade-separated shared use sidepath.  The 
General Plan calls for this type of improvement, as does the Wasatch Boulevard Corridor Study. The 
developer will pay for this improvement out of their pocket, which allows Millcreek taxpayer dollars to 
be leveraged elsewhere. 



STAFF RECOMMENDATION
Staff finds that a village center inclusive of a high-end car dealership is a best fit for a 
challenging piece of property, provided that the VCSD ordinance text creates sufficient 
guardrails and that a development agreement is adopted for the development of future phases. 

Staff finds that the proposed Olympus Hills West Village Center, including a high-end 
car dealership: 

• Enhances and diversifies Millcreek’s tax base, providing opportunities for the City to meet other urgent 
community needs without further burdening Millcreek taxpayers.

 
• Acknowledges the fundamental reality of Wasatch Boulevard and the likely relocation of a highway 

onramp to the south side of the property.  Wasatch Drive will always be a busy five-lane arterial road, 
and the property will always be between Wasatch Drive and an Interstate Highway.

• Avoids the unpleasant situation of a potential digital off premise sign along I-215. If we just zoned this 
area as commercial, or if we just had commercial uses in this piece of land, it is highly likely that a 
billboard company would remove existing signs in Millcreek, and replace them a sign along I-215. The 
State effectively prohibits cities from stopping billboards to be placed in commercial zones along 
interstate highways, and it also allows them to be digitized. 

 



For these reasons, staff recommends that the Planning Commission grant approval 
of the proposed rezone file # ZM-23-004 to the City Council based on the items of 
the staff report. 

THANK YOU



MODEL MOTION

Recommendation to the City Council to approve ZM-23-004, 
subject to the following conditions: 

1.Development Agreement To Include Public Engagement Plan 
and Timeline for Phase 2 Planning, and a ¼ mile notice. 

2. Heights for Phase 2 to be benchmarked at 35’ at the NE corner 
at Phase 2 Property





As part of our 
comprehensive zoning code 
update, and in response to 
preliminary inquiries about 
development in Millcreek, 
staff is preparing a Village 
Center Special District zone 
(VCSD).



A VCSD is a vehicle to write 
specific zone standards for each of 
the various village centers 
described in the Millcreek General 
Plan and in a way that ensures a 
master-planned development with 
consistent design standards. 



Staff finds 
that by 

adopting a 
VCSD zone, it 
would allow 
the City to



Customize 
zoning 

requirements

Require 
specific 
design 

standards

Implement use 
requirements that 
are more detailed 

and more 
responsive to the 

needs of each 
village center



 There are three village 
centers designated in 
light blue on the 
Future Land Use Map: 



Other Potential Village Centers 
 3900 South and 1300 East (St. Marks Hospital area)

 3900 South and 900 East (Iceberg) 

 Canyon Rim Shopping (Smith’s Marketplace and REI)

 4500 South and 900 East 
(Smiths Marketplace, 

Walgreens)

 2300 East and 2800 South 
(Near roundabout and 

Eggs in the City)

 4500 South and Highland 
Drive (Macy’s, IHOP)



Why not just use a 
Commercial Zone? What 
Would a Village Center 

Special District 
Accomplish?

VCSD



VCSD

Allows the City to define the manner in which significant 
redevelopment occurs. 



VCSD

Allows the City to define the manner in which significant 
redevelopment occurs. 

Create distinct centers based on particular 
uses, unique materials, special limits on 
signage, quality public spaces, and one-of-
a-kind streetscapes.



VCSD

Allows the City to define the manner in which significant 
redevelopment occurs. 

Create distinct centers based on particular 
uses, unique materials, special limits on 
signage, quality public spaces, and one-of-
a-kind streetscapes.

Incorporate specific design standards and 
unique use regulations that typically are 
not found in base commercial zones. 



VCSD

Allows the City to define the manner in which significant 
redevelopment occurs. 

Create distinct centers based on particular 
uses, unique materials, special limits on 
signage, quality public spaces, and one-of-
a-kind streetscapes.

Incorporate specific design standards and 
unique use regulations that typically are 
not found in base commercial zones. 

Aggressively pursue high quality development 
design and view preservation in village centers.



+
Required 
Materials

Future Phase 
Development 
Agreement

Future Phase Development Agreements within a VCSD Zone



The Holladay Town 
Center, New park in 
Kimball Junction, 
Draper Peaks and 

Millcreek’s own City 
Center are all 

examples of village 
centers with a 
special zoning 

district.



The Holladay Town 
Center, New park in 
Kimball Junction, 
Draper Peaks and 

Millcreek’s own City 
Center are all 

examples of village 
centers with a 
special zoning 

district.



VCSD

A minimum development size of 
4 acres and public open space 
before qualifying for a rezone to 
a VCSD. 

Apply a Development 
Agreement and Future 
Development Agreements for 
Phased projects. 

Propose public process beyond 
what is typically required for a 
rezone or a general plan 
amendment. 

Require a narrative discussing 
unique design elements, 
proposed limitations on heights 
and uses, and a schematic site 
plan that would be adopted as 
part of the rezone, as well as a 
traffic study. 

How can we ensure that VCSDs produce good 
quality development?



VCSD

Strategy 9.5 Evaluate zoning 
regulations for opportunities to 
be more streamlined and flexible 
regarding infill, redevelopment, 
and mixed-use development, 
especially in older, underutilized 
commercial areas.

Strategy 3.2: Amend zoning 
and subdivision regulations, as 
necessary, to implement 
Neighborhood Plans (e.g. new 
zoning or design overlays, 
and/or development and 
remodeling standards).

Strategy 1.4: Update plans and 
City Codes to allow for mixed 
uses in appropriate locations in 
ways that support “complete” 
neighborhoods where shopping, 
entertainment and recreation 
are accessible and convenient.

Does the General Plan Support 
a VCSD Concept?



Findings

Allows for each village center to harness its own unique traits and be 
planned individually, ensuring that its distinctive features are 
maintained.  

Helps create purposeful development in a designated area, 
ensuring that resources and attention are dedicated to creating 
vibrant gathering areas. 

Can provide incentives and regulations that encourage entrepreneurship 
and the establishment of unique, locally-owned shops and restaurants, as 
well as broadening our tax base and creating high quality jobs. 

Promotes an enhanced community involvement process, allowing 
residents to have a say in the design and development of their 
gathering areas.

Helps allocate meaningful public open spaces, green spaces, including 
cultural and artistic spaces, adding vibrancy to the village center and 
community. 

Staff finds the proposed VCSD ordinance:  



Community Council Recommendation

Millcreek Community Council. 
Recommended approval of the proposed Village Center Special District Ordinance with the condition 
that visiting the community council be added to the pre-application process 19.62.040. Voted 8-1

Canyon Rim Citizens Association.
Recommended approval of the proposed Village Center Special District Ordinance and eagerly look forward to 
discussing a Village Center Special District proposal in their community. Voted 6-0

East Mill Creek Community Council.
Recommended approval of the proposed Village Center Special District Ordinance. 
Voted 6-0

Mount Olympus Community Council.
Recommended approval of the proposed Village Center Special District Ordinance with the condition to 
lower the minimum district size to 3 acres and add a notification requirement extending parameters to one 
mile. Voted 10-1



Staff is recommending adoption of the proposed VCSD ordinance, file #ZM-23-
010 based on the details in the staff report and the findings stated in the 
presentation. 

Staff Recomendation

Model Motion
Move to, recommend adoption of the proposed VCSD ordinance, file #ZM-23-
010 to the City Council based on the details in the staff report and the 
findings identified by staff. 



THE END
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